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THIS IS
NOT
BUSINESS
AS
USUAL
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ICHM

ICHM champions ‘learning forward’- focusing
on the learning of tomorrow as industry ready
graduates. Giving young talent the skills, networks
and hands-on experience to hit the ground
running.
Founded on the 30+ years success of ICHM’s
renowned Hospitality in Business school, we have
broadened our focus with a Bachelor of Business,
Bachelor of Business (Marketing) and Bachelor of
Business (Entrepreneurship) as well as the longestablished Bachelor of Business (Hospitality
Management).

ICHM
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ICHM is learning for change by schooling future
graduates, to be future-equipped and ready to join
the workforce as high performing assets.
We educate in modern ways with ‘hybrid learning’,
that mixes on-line education with Work Integrated
Learning made for graduates to hit the ground
running. Learning how - with the right tools, team
and networks- backed with modern learning
methods and a future perspective on business.
This is Business made different. Designed to be
dynamic, creative, connected. Always focused on
the outcome - awesome job opportunities at the
end of it.
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Join the Change Makers
at ICHM,
Learning to change for
a changing business
world & understanding
how to do it

ICHM
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THIS IS ICHM.
MODERN
BUSINESS
LEARNING BUILT
ON A STRONG
FOUNDATION.
Why choose ICHM? Because we are outcomes
oriented with learning that’s designed to get
students industry ready for the career they
really want.

ICHM IS A RENOWNED INSTITUTION — with a 30-year
track record and world renowned for its founding hospitality in
business degrees.

WE PROMOTE NEW WAYS OF LEARNING
— courses designed to respond to today’s needs.

WE GET GREAT OUTCOMES — 96.3% of ICHM
undergraduates in Overall Employment (national average
84.8%) (QILT 2021 Graduate Outcome Survey)

WE OPEN DOORS — being industry
connected in learning and work-integrated
courses.

A STRONG COMMUNITY FOCUS — with a
supportive environment to help students grow into their
new learning life.
DEDICATED TO BEST— dedicated to
improving in-class teaching and personalised
approaches that are best for you.

A MODERN APPROACH — delivering excellence
in technology-based teaching, hands-on with leading
hospitality and business practitioners.

EXPERIENCE ON TAP — access
to 2500 + Alumni who are now
leaders in multiple industries.

NEW THINKING — our focus on creativity in business
attracts those inspired by new trends, groundbreaking
processes and innovative thinking.
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A GLOBAL
ALUMNI
NETWORK
They are the top tier revolutionising the business world
of the global luxury hotel and hospitality industry, and
beyond. They are the entrepreneurs, changemakers and
thought leaders of tomorrow. ICHM alumni are redefining
the bounds of the trillion-dollar hotel and hospitality
economy, as well as global business operations.
At ICHM, blending in is not an option. It is about
excellence, pushing the bar – constant evolution. Our
alumni catapult into executive roles, unscathed by the
highly competitive nature of industry. Our world ready
graduates are comfortable with uncertainty, able to flex
to the rapidly changing technological landscape. ICHM
harvests a new breed of business, hotel and hospitality
students: fearless, bold, positively infectious.
Brewed to move ahead, ICHM alumni are thriving in
leadership roles around the world – in Dubai, Hong Kong,
Indonesia – just to name a few. Perhaps it’s the culture
and environment provided by a city like Adelaide, the
land of opportunity and endless possibilities. Instilled
with world ready skills, ICHM alumni dream big and
achieve even bigger. We hope you feel as inspired
reading these profiles as we were bringing these
together for the global ICHM 15 inaugural issue.
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André Russ

VICE PRESIDENT SALES,
EARTHCHECK &
HEAD OF INTERNATIONAL RELATIONS,
APEC INTERNATIONAL CENTRE FOR
SUSTAINABLE TOURISM
BRISBANE, AUSTRALIA
Advanced Diploma of International
Hotel Management

Bachelor of Business

FOR NEARLY TEN YEARS, ANDRÉ SPENT TIME IN
GENEVA, LONDON AND SYDNEY – dabbling in a wide range
of industries such as information technology, innovation and food
and beverage. He would then circle back to Brisbane, Australia, to
lead Sales and Business Development for EarthCheck, an international
tourism advisory group. André was appointed Vice President Sales
in 2008 and then the Head of International Relations with the APEC
International Centre for Sustainable Tourism in 2015. Holding these
two extensive roles, he continues to make waves in the sustainability
space – facilitating regionally and nationally significant projects
and partnerships that contribute to the overall enhancement of the
tourism industry. He remains passionate about reducing compliance
costs, ensuring the sustainability of ecological and heritage values
and delivering increased economic, social and cultural benefits to
the community.

ICHM
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Adele PrestonLibonati

GENERAL MANAGER PEOPLE,
COUNTRY ROAD GROUP,
MELBOURNE, AUSTRALIA
INDEPENDENT DIRECTOR,
ICHM COLLEGE COUNCIL
Bachelor of International
Hotel Management

12

ICHM

NIMBLE, ACTION AND SOLUTIONS FOCUSED –
Adele’s career journey in the hotel and hospitality circuit took a sharp
turn into the business depths of the industry when she realised her
passion for human resources and business transformation. Straight
out of ICHM, Adele completed a graduate programme with Hyatt
Hotels in the United States. With an endless thirst for continuous
improvement, Adele later attended Harvard Business School –
catapulting into leadership roles with market-leading organisations to
transform business practices. With a proven track record for forwardthinking and transformational leadership, Adele would then be
recruited to lead People and Culture departments for internationally
recognised companies, such as Orica and Woolworths Group Asia
based in Hong Kong and Shanghai. Adele’s business leadership skills
and experience reached new heights as the Head of People and
Culture for Dan Murphy’s & Langton’s, a 4-billion-dollar organisation
with 6000 employees and 230 stores. Now the General Manager of
People at Country Road Group, a conglomerate made up of iconic
brands with stores across Australia, New Zealand and South Africa,
Adele continues to lead with innovation and commercial savviness.
As the elected Independent Director for the ICHM College Council,
the next phase of her career is dedicated to revolutionising the omnichannel retailer for what tomorrow’s business landscape will bring.

ICHM
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BACHELOR
OF BUSINESS
LAUNCHING IN 2022

14

ICHM

CRICOS Provider No. 02914G Course CRICOS Codes: 108389K/108684C

Bachelor of Business

ICHM

15

16

On successful completion of this course, students
will be able to:
Critically evaluate relevant fundamental business theory
in relation to developing best practise management
approaches;
Demonstrate the ability to apply knowledge and develop
relevant analytical frameworks and techniques;
Analyse, evaluate and critique the evolving business
landscape to identify opportunities for enterprise and
innovation;
OVERVIEW
The Bachelor of Business is designed to position graduates
for success as professional business managers in any
industry. Every organisation in every industry requires
management professionals, with skills to oversee the
performance of teams, optimise operations and maximise
a company’s potential for profit.
The course is underpinned by the Bachelor of Business
core subjects and supplemented by elective subjects which
come from a range of business areas including marketing
and entrepreneurship. This allows students to choose any
specialisation or combination of subjects they wish, to build
a bespoke business management degree and therefore
gives them a wide range of employment choices.

CRICOS Provider No. 02914G Course CRICOS Codes: 108391E /108681F/108389K/108684

COURSE OVERVIEW
Bachelor of Business

COURSE LEARNING OUTCOMES

ICHM

Collaborate with a variety of stakeholders where the
problem and its solution are often complex;

Accelerated study 2.3 years (126 weeks)

Analyse appropriate data and information to develop
business concepts and plan and complete projects in a
range of business contexts;

Accelerated study load 7 trimesters*

Apply technical and professional proficiencies that are
necessary to operate ethically and efficiently in business
environments;
Reflect on, assess and manage ongoing development
of own life-long learning capabilities and future
development needs.

Bachelor of Business

*one study period is equivalent of one trimester of study (13 weeks of
subject delivery and assessment)

COURSE RULE AND TOTAL CREDIT POINTS
FOR AWARD COMPLETION

12 core

6 elective

4 specialisation

1 WIL

Total 23 subjects (72 credit points)

Bachelor of Business Academic and
English Entry Requirements:
To review all domestic entry requirements for this
course, please go to:

The teaching of the Bachelor of Business integrates the
practical experience of industry specialists with a more
formal academic approach and lays the foundation of
a coherent and cohesive body of understanding at the
general business level.

At the end of the Bachelor of Business course, you will
choose a special area of focus within business, marketing
and entrepreneurship as a major project to test your
abilities in addressing contemporary issues or problems in
the area in which you may forge a career. There is no better
preparation to make your mark in any sector of the business
arena than with a Bachelor of Business.

Part-time study load 6 years (312 weeks)

Bachelor of Business

Due to the rapidly changing environment especially in the
job market, the Bachelor of Business is focusing on futureproofing graduates with the graduate qualities and learning
outcomes so that they can adapt and strive in their career
progression.

Within the Bachelor of Business nested another entry
qualification – the Diploma of Business. The Bachelor of
Business builds on the subjects completed at the Diploma
and Associate Degree levels, with an additional six electives
and three core subjects. In this Bachelor course, students
complete one Work Integrated Learning (WIL) subject
(WIL300, core professional placement component), to
end their study. The WIL subject is completed over a study
period and provides students with a wealth of hands-on
practical work experience.

COURSE DURATION

https://www.ichm.edu.au/courses/bachelor-ofbusiness-on-campus

POTENTIAL CAREER OPPORTUNITIES FOR
GRADUATES
The Bachelor of Business will provide graduates with
transferable skills, industry experience and in-depth
knowledge of business practices, positioning them for the
following potential job outcomes or career opportunities:

To review all international entry requirements for
this course, please go to:
https://now.ichm.edu.au/entry-online-business

Business Analyst
Business Development Manager
Business or Management Consultant/Advisor
Operations Manager
Sales Manager
Account Manager

Bachelor of Business

ICHM
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In addition to facilitated theoretical subjects, experiential
learning is a foundation of this course. As such, the
course designed to provide students with practical work
experience which is undertaken in the last year of study.
Work integrated learning (WIL) is an internship subject in
the third year of the bachelor course and the purpose of
the WIL is to provide an important opportunity for students
to apply the theory and practice learned and continue to
improve their knowledge and skills in a real workplace or
professional setting.
The single WIL subject consists of a minimum of 300 hours
of internship placement. The students are required to
complete assessments throughout their internship using
the Learning Management System. The assessment and
learning outcomes are set out in the subject outlines as
is the requirement to complete a minimum of 52 hours of
self-study.
WIL subjects are scheduled to be undertaken after
successful completion of 66 credit points from required
Level 100, 200 and 300 subjects. Students must complete
all other subjects before commencing WIL300. This is to
ensure that students acquire essential knowledge and skills
in preparation for success in their professional internship
experience.

Study Subject
period code

Subject name

Subject type

Pre/Corequisites

Credit
points

1

BUS100

Think Big, Think Global

Core

None

3

1

ESK100

Business Graduate in the Making

Core

None

3

1

FIN100

The ABC’s of Finance

Core

None

3

1

-

Elective 100

Elective

None

3

2

MGT100

The Art & Science of Management

Core

None

3

2

MKT100

Building Blocks of Marketing

Core

None

3

2

ECO100

Economics Makes the World Go Round

Core

None

3

2

–

Elective 100

Elective

None

3

Total 8 subjects (4 x core, 2 x specialisation, 2 x elective)
Study Subject
period code

Subject name

Subject type

Pre/Corequisites

Credit
points

3

FIN200

Managing the Accounts

Core

FIN100

3

3

HRM200 Managing Human Resources with the
Head and Heart

Core

None

3

3

BUS201

The Law-Abiding Business

Core

None

3

3

BUS202

Big Data, Bigger Opportunities

Core

None

3

4

BUS200

Innovate or Evaporate

Specialisation

None

3

4

MGT201

Leading Projects from Start to Finish

Specialisation

None

3

4

–

Elective 200

Elective

None

3

4

–

Elective 200

Elective

None

3

Total 7 subjects (2 x core, 2 x specialisation, 1 x professional internship (WIL), 2 x elective)

BACHELOR LEVEL

WORK INTEGRATED LEARNING – WIL300
PROFESSIONAL INTERNSHIP

ASSOCIATE DEGREE LEVEL

DIPLOMA LEVEL

ICHM

CRICOS Provider No. 02914G Course CRICOS Codes: 108391E /108681F/108389K/108684

Nested entry qualification:
Diploma of Business (level 100 subjects)

COURSE STRUCTURE
Bachelor of Business

Total 8 subjects (6 x core, 2 x elective)

Study Subject
period code

Subject name

Subject type

Pre/Corequisites

Credit
points

5

BUS300

Practising Responsible Business
Behaviours

Core

None

3

5

MGT300 Leadership for Personal Growth

Core

MGT100 HRM200

3

5

MGT301

The Winning Strategy

Specialisation

MGT100

3

5

–

Elective 300

Elective

None

3

6

BUS301

It’s a Risky Business

Specialisation

None

3

6

–

Elective 300

Elective

None

3

7

WIL300

Professional Internship

Core (WIL)

Complete 66 cps from 6
Level 100, 200 & 300

For more information on WIL placement, please refer to the
ICHM website.

Bachelor of Business

Bachelor of Business

ICHM
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BACHELOR
OF BUSINESS
LAUNCHING IN 2022

(ENTREPRENEURSHIP)

20

ICHM

Bachelor of Business

Bachelor of Business

CRICOS Provider No. 02914G Course CRICOS Codes: 108392D /108686A

ICHM
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On successful completion of this course, students
will be able to:
Critically evaluate relevant fundamental business theory
in relation to developing best practice entrepreneurship
approaches;
Demonstrate the ability to apply knowledge and develop
relevant analytical frameworks and techniques;
Analyse, evaluate and critique the evolving
entrepreneurship landscape to identify opportunities for
enterprise and innovation;
Collaborate with a variety of stakeholders where the
problem and its solution are often complex;

OVERVIEW
The Bachelor of Business (Entrepreneurship), with
another nested entry qualification-Diploma of Business
(Entrepreneurship)-is designed to position graduates for
success as an entrepreneur, intrapreneur or innovation
manager in any industry. Every organisation in every
industry requires business entrepreneur and management
professionals, with skills to oversee the performance of
teams, optimise operations, identify opportunities, innovate
and maximise a company’s potential for profit.
CRICOS Provider No. 02914G Course CRICOS Codes: 108394B /108683D /108395A/108686A

COURSE OVERVIEW
Bachelor of Business
(Entrepreneurship)

COURSE LEARNING OUTCOMES

Analyse appropriate data and information to develop
entrepreneur ventures or ideas, as well as design, plan
and complete projects in a range of business contexts;
Apply technical and professional proficiencies that
are necessary to operate ethically and efficiently in
entrepreneurship;
Reflect on, assess and manage ongoing development
of own life-long learning capabilities and future
development needs.

The course is underpinned by the Bachelor of Business
core subjects with entrepreneurship specialised subjects
and supplemented by elective subjects which come from
a range of business areas including business management
and marketing. This allows students to choose any
specialisation or combination of subjects they wish, to
create a specialised business management degree in
entrepreneurship therefore giving them a wide range of
employment choices.

The Bachelor of Business (Entrepreneurship) builds on
the subjects completed at the Diploma and Associate
Degree levels, with an additional three core subjects, two
specialisation subjects and three electives subjects. In this
Bachelor course, students complete one Work Integrated
Learning (WIL) subject (WIL300, core professional
placement components), at the end of their third-year of
study. The WIL subject is completed over a study period
and provide students with a wealth of hands-on practical
work experience.

Bachelor of Business (Entrepreneurship)

Accelerated study 2.3 years (126 weeks)
Part-time study load 6 years (312 weeks)
Accelerated study load 7 trimesters*
*one study period is equivalent of one trimester of study (13 weeks of
subject delivery and assessment)

COURSE RULE AND TOTAL CREDIT POINTS
FOR AWARD COMPLETION
Bachelor of Business (Entrepreneurship)
12 core

4 elective

6 specialisation

1 WIL

Total 23 subjects (72 credit points)

Bachelor of Business (Entrepreneurship)
Academic and English Entry
Requirements:

Due to the rapidly changing environment especially in the
job market, the Bachelor of Business (Entrepreneurship) is
focusing on future-proofing graduates with the graduate
qualities and learning outcomes so that they can adapt and
strive in their career progression.
The teaching of the Bachelor of Business (Entrepreneurship)
integrates the practical experience of industry specialists
with a more formal academic approach and lays
the foundation of a coherent and cohesive body of
understanding at the general business level.

COURSE DURATION

To review all domestic entry requirements for this
course, please go to:

POTENTIAL CAREER OPPORTUNITIES FOR
GRADUATES
The Bachelor of Business (Entrepreneurship) will provide
graduates with transferable skills, industry experience and
in-depth knowledge of business practices, positioning them
for the following potential career pathways:

https://www.ichm.edu.au/courses/bachelor-ofbusiness-entrepreneurship
To review all international entry requirements for
this course, please go to:
https://now.ichm.edu.au/entry-online-business

Become an entrepreneur creating a StartUp or manage a
StartUp hub, or an intrapreneur within an organisation
Being employed by an organisation as Business
Consultant, Commercialisation Manager, Business
Development Manager, Business Management, CEO,
General Manager or Innovation Manager or Director.

Bachelor of Business (Entrepreneurship)

ICHM
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DIPLOMA LEVEL

Study Subject
period code

Subject name

Subject type

Pre/Corequisites

Credit
points

1

BUS100

Think Big, Think Global

Core

None

3

1

ESK100

Business Graduate in the Making

Core

None

3

1

FIN100

The ABC’s of Finance

Core

None

3

1

ENT100

Venture into Entrepreneurship

Specialisation

None

3

2

MGT100

The Art & Science of Management

Core

None

3

2

MKT100

Building Blocks of Marketing

Core

None

3

2

ECO100

Economics Makes the World Go Round

Core

None

3

2

ENT101

Entrepreneurial Thinking and Action

Specialisation

None

3

In addition to facilitated theoretical subjects,
experiential learning is a foundation of this
course. As such, the course designed to provide
students with practical work experience which is
undertaken in the last year of study.
Work integrated learning (WIL) is an internship
subject in the third year of the bachelor course
and the purpose of the WIL is to provide an
important opportunity for students to apply the
theory and practice learned and continue to
improve their knowledge and skills in a real work
place or professional setting.
The single WIL subject consists of a minimum
of 300 hours of internship placement. The
students are required to complete assessments
throughout their internship using the Learning
Management System. The assessment and
learning outcomes are set out in the subject
outlines as is the requirement to complete a
minimum of 52 hours of self-study.
WIL subjects are scheduled to be undertaken
after successful completion of 66 credit points
from required Level 100, 200 and 300 subjects.
Students must complete all other subjects before
commencing WIL300. This is to ensure that
students acquire essential knowledge and skills
in preparation for success in their professional
internship experience.
For more information on WIL placement, please
refer to the ICHM website.

Bachelor of Business (Entrepreneurship)

Study Subject
period code

Subject name

Subject type

Pre/
Corequisites

Credit
points

3

FIN200

Managing the Accounts

Core

FIN100

3

3

HRM200 Managing Human Resources with the
Head and Heart

Core

None

3

3

BUS201

The Law-Abiding Business

Core

None

3

3

BUS202

Big Data, Bigger Opportunities

Core

None

3

4

ENT200

Big Data, Bigger Opportunities

Specialisation

None

3

4

ENT201

Experimenting for Entrepreneurs, not
Scientists

Specialisation

ENT100

3

4

–

Elective 200

Elective

None

3

4

–

Elective 200

Elective

None

3

Total 7 subjects (2 x core, 2 x specialisation, 1 x professional internship (WIL), 2 x elective)

BACHELOR LEVEL

WORK INTEGRATED LEARNING –
WIL300 PROFESSIONAL INTERNSHIP

ASSOCIATE DEGREE LEVEL

Total 8 subjects (4 x core, 2 x specialisation, 2 x elective)

CRICOS Provider No. 02914G Course CRICOS Codes: 108394B /108683D /108395A/108686A

Nested entry and exit qualifications: Associate Degree of Business
(Entrepreneurship) (level 100 and level 200 subjects), Diploma of Business
(Entrepreneurship) (level 100 subjects)

COURSE OVERVIEW
Bachelor of Business
(Entrepreneurship)

Total 8 subjects (6 x core, 2 x specialisation)

Study Subject
period code

Subject name

Subject type

Pre/
Corequisites

Credit
points

5

BUS300

Practising Responsible Business
Behaviours

Core

None

3

5

MGT300 Leadership for Personal Growth

Core

MGT100 HRM200

3

5

ENT301

Growing Your Venture

Specialisation

ENT201

3

5

–

Elective 300

Elective

None

3

6

ENT300

Wicked Problems: Entrepreneurial
Opportunities

Specialisation

None

3

6

–

Elective 300

Elective

None

3

7

WIL300

Professional Internship

Core (WIL)

Complete 66 cps from 6
Level 100, 200 & 300

Bachelor of Business (Entrepreneurship)

ICHM
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Bachelor of Business

Bachelor of Business

CRICOS Provider No. 02914G Course CRICOS Codes: 108395A/ 108685B

ICHM
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On successful completion of this course, students
will be able to:
Critically evaluate relevant fundamental business
theory in relation to developing best practice marketing
approaches;
Demonstrate the ability to apply knowledge and develop
relevant analytical frameworks and techniques;
Analyse, evaluate and critique the evolving marketing
landscape to identify opportunities for enterprise and
innovation;

OVERVIEW
The Bachelor of Business (Marketing), with another nested
entry qualification-Diploma of Business (Marketing)-is
designed to position graduates for success as a manager or
director in Marketing industry. Every organisation in every
industry requires business and marketing professionals,
with skills to oversee the performance of teams, optimise
marketing operations, develop marketing strategy and
maximise a company’s potential for profit.

CRICOS Provider No. 02914G Course CRICOS Codes: 108399H / 108685B / 108392D / 108685B 11

COURSE OVERVIEW
Bachelor of Business
(Marketing)

COURSE LEARNING OUTCOMES

The course is underpinned by the Bachelor of Business
core subjects with marketing specialised subjects and
supplement by elective subjects which come from a
range of business areas including business management
and entrepreneurship. This allows students to choose
any specialisation or combination of subjects they wish,
to create a specialised business management degree
in marketing therefore gives them a wide range of
employment choices.

Collaborate with a variety of stakeholders where the
problem and its solution are often complex;
Analyse appropriate data and information to develop
marketing strategy and concepts, as well as design, plan
and implement marketing projects and campaigns in a
range of business contexts;
Apply technical and professional proficiencies that
are necessary to operate ethically and efficiently in
marketing contexts;
Reflect on, assess and manage ongoing development
of own life-long learning capabilities and future
development needs.

The Bachelor of Business (Marketing) builds on the subjects
completed at the Diploma and Associate Degree levels,
with an additional three core subjects, two specialisation
subjects and three electives subjects. In this Bachelor
course, students complete one Work Integrated Learning
(WIL) subject (WIL300, core professional placement
components), at the end of their third-year of study.
The WIL subject is completed over a study period and
provides students with a wealth of hands-on practical work
experience.

Accelerated study 2.3 years (126 weeks)
Part-time study load 6 years (312 weeks)
Accelerated study load 7 trimesters*
*one study period is equivalent of one trimester of study (13 weeks of
subject delivery and assessment)

COURSE RULE AND TOTAL CREDIT POINTS
FOR AWARD COMPLETION
Bachelor of Business (Marketing)
12 core

4 elective

6 specialisation

1 WIL

Total 23 subjects (72 credit points)

Bachelor of Business (Marketing)
Academic and English Entry
Requirements:

Due to the rapidly changing environment especially in the
job market, the Bachelor of Business (Marketing) is focusing
on future-proofing graduates with the graduate qualities
and learning outcomes so that they can adapt and strive in
their career progression.
The teaching of the Bachelor of Business (Marketing)
integrates the practical experience of industry specialists
with a more formal academic approach and lays
the foundation of a coherent and cohesive body of
understanding at the general business level.

COURSE DURATION

To review all domestic entry requirements for this
course, please go to:
https://www.ichm.edu.au/courses/bachelor-ofbusiness-marketing

POTENTIAL CAREER OPPORTUNITIES FOR
GRADUATES
The Bachelor of Business (Marketing) will provide graduates
with transferable skills, industry experience and in-depth
knowledge of business practices, positioning them for the
following potential career pathways:

To review all international entry requirements for
this course, please go to:
https://now.ichm.edu.au/entry-online-business

Marketing Manager
Brand Manager
B2B Marketing Consultant
Social Media Specialist
Key Account Manager
Product Manager

Bachelor of Business (Marketing)

Bachelor of Business (Marketing)

ICHM
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DIPLOMA LEVEL
Work integrated learning (WIL) is an internship
subject in the third year of the bachelor course
and the purpose of the WIL is to provide an
important opportunity for students to apply the
theory and practice learned and continue to
improve their knowledge and skills in a real work
place or professional setting.
The single WIL subject consists of a minimum
of 300 hours of internship placement. The
students are required to complete assessments
throughout their internship using the Learning
Management System. The assessment and
learning outcomes are set out in the subject
outlines as is the requirement to complete a
minimum of 52 hours of self-study.
WIL subjects are scheduled to be undertaken
after successful completion of 66 credit points
from required Level 100, 200 and 300 subjects.
Students must complete all other subjects before
commencing WIL300. This is to ensure that
students acquire essential knowledge and skills
in preparation for success in their professional
internship experience.
For more information on WIL placement, please
refer to the ICHM website.

Bachelor of Business (Marketing)

ASSOCIATE DEGREE LEVEL

In addition to facilitated theoretical subjects,
experiential learning is a foundation of this
course. As such, the course designed to provide
students with practical work experience which is
undertaken in the last year of study.

Study Subject
period code

Subject name

Subject type

Pre/Corequisites

Credit
points

1

BUS100

Think Big, Think Global

Core

None

3

1

ESK100

Business Graduate in the Making

Core

None

3

1

FIN100

The ABC’s of Finance

Core

None

3

1

MKT101

The Consumer in Focus

Specialisation

None

3

2

MGT100

The Art & Science of Management

Core

None

3

2

MKT100

Building Blocks of Marketing

Core

None

3

2

ECO100

Economics Makes the World Go Round

Core

None

3

2

MKT102

Marketing Beyond the Tangible

Specialisation

None

3

Total 8 subjects (4 x core, 2 x specialisation, 2 x elective)
Study Subject
period code

Subject name

Subject type

Pre/
Corequisites

Credit
points

3

FIN200

Managing the Accounts

Core

FIN100

3

3

HRM200 Managing Human Resources with the
Head and Heart

Core

None

3

3

BUS201

The Law-Abiding Business

Core

None

3

3

BUS202

Big Data, Bigger Opportunities

Core

None

3

4

CRM200 Keeping the Customer Relationship
Alive

Specialisation

None

3

4

MKT202

Communicating Your Value

Specialisation

None

3

4

–

Elective 200

Elective

None

3

4

–

Elective 200

Elective

None

3

Total 7 subjects (2 x core, 2 x specialisation, 1 x professional internship (WIL), 2 x elective)

BACHELOR LEVEL

WORK INTEGRATED LEARNING –
WIL300 PROFESSIONAL INTERNSHIP
CRICOS Provider No. 02914G Course CRICOS Codes: 108399H / 108685B / 108392D / 108685B 11

Nested entry and exit qualifications: Associate Degree of Business
(Marketing) (level 100 and level 200 subjects), Diploma of Business
(Marketing) (level 100 subjects)

COURSE OVERVIEW
Bachelor of Business
(Marketing)

Total 8 subjects (6 x core, 2 x specialisation)

Study Subject
period code

Subject name

Subject type

Pre/
Corequisites

Credit
points

5

BUS300

Practising Responsible Business
Behaviours

Core

None

3

5

MGT300 Leadership for Personal Growth

Core

MGT100 HRM200

3

5

MKT301

Brands Without Borders

Specialisation

None

3

5

–

Elective 300

Elective

None

3

6

MKT300 Marketing in the Digital Era

Specialisation

MKT100

3

6

–

Elective 300

Elective

None

3

7

WIL300

Professional Internship

Core (WIL)

Complete 66 cps from 6
Level 100, 200 & 300

Bachelor of Business (Marketing)

ICHM
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2022
ICHM 2022 calendar for trimester delivery of
Bachelor of Business
Bachelor of Business (Marketing)
Bachelor of Business (Entrepreneurship)

ICHM TRIMSSTER

STUDY PERIOD 1

STUDY PERIOD 2

Teaching period
begins

6th June 2022

19th September
2022

Census date

1st July 2022

7th October 2022

Mid trimester
assessment
period

18th July 2022 –
22th July 2022

31st October
2022 – 4th
November 2022

Withdrawal date
(WNF)

Friday 5th August
2022

Friday 11th
November 2022

Teaching period
ends

26th August 2022

9th of December
2022

Final assessment
week

29th August 2022

12th December
2022

Between
Trimester break

5th September –
16th September
2022

19th December
2022- 19th
February 2023

Studying at
ICHM Adelaide
CAMPUS FACILITIES

COURSE DELIVERY

The brand new campus and teaching facilities at ICHM are
world class. Located in the heart of Adelaide CBD, ICHM
is learning for change by educating future grads, to be
future equipped and ready to join the workforce as a high
performing asset. We believe this new campus will play a
big part in giving our young talent the skills, networks, and
hands-on experience to hit the ground running.

ICHM employs a seminar model for delivery for these
courses. Group sizes vary each year of study; with
operational, service and computer based subjects taught
in small groups. Students are expected to participate fully
by contributing to discussions and debate to assist them in
forming their own opinions.

TEACHING FACILITIES
The new campus offers an array of new and exciting spaces
for our students to enjoy. These include:
•
10 collaborative teaching studios
•
Dedicated training cocktail bar and wine room
•
Wellbeing hub, including learning resource space
•
Student social hubs and kitchen
•
Latest educational technology
•
High profile industry-based kitchen partnership for
culinary classes
ACADEMIC SUPPORT & ASSISTANCE
ICHM provides all students with the academic support
needed to fully appreciate and respond to the demands
of study and campus life. It is an environment second to
none when it comes to enhancing students’ development
and applying that knowledge in their professional life. We
offer a comprehensive range of academic support services
enabling students to access the assistance that best suits
their learning needs – from one-on-one support to small or
large group workshops. ICHM also has specialist literacy
and learning support staff on hand to guide students.
Each semester I-PASS leaders are appointed from the
student community, to assist students with subjects they
themselves have completed previously.
CURRICULUM
ICHM’s curriculum is subject to continuous review
and updates to ensure it meets the highest industry
expectations, and higher education academic standards. To
view the subject descriptors for each year of study during
the program, visit ichm.edu.au. The academic semesters at
ICHM are rigorous, with students expected to attend and
engage in a seminar model from Monday to Friday. As a
result, students are encouraged to manage their time and
study habits efficiently; allowing time for other activities
such as playing sport and spending time with friends and
family.
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METHODS OF ASSESSMENT
Assessment methods can include practical tests, group
work, essays, personal portfolios, presentations, log
books, written assessments and case studies. Each subject
and WIL placement has assessments spread across the
academic semesters, with student workloads a major
consideration in the timing of assessments.
STUDENT COUNSELLOR & WELFARE ADVISOR
ICHM’s Student Welfare Advisor ensures all students have
the support and guidance they need to address any issue
that might adversely affect their studies and/or general
well-being while at ICHM. As the student’s first point
of contact, ICHM’s Welfare Advisor works closely with
students guiding, managing and resolving any situations
that may arise from personal, cultural or study-related
challenges. ICHM’s Welfare Advisor is also involved with
student induction and play a key role in ensuring ICHM
students are well-integrated into the unique ICHM ‘family’
culture.
GENERAL STUDENT SERVICES
All students at ICHM have access to a range of services
to assist them during their study. These services include
a comprehensive student induction program as well as
ongoing guidance. A Student Engagement Group (SEG)
formed by students enhances social activities and helps
with any academic issues.
CAMPUS ADMINISTRATION
ICHM’s administration staff are on hand to assist with all
general student enquiries.

ICHM
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WORK
INTEGRATED
LEARNING
(WIL)
PROCESS

The overall WIL capstone will last for 13 weeks and will be
the culmination of your study at ICHM ensuring you leave
industry ready and able to hit the ground running. The
quality of this WIL capstone experience offers:
The ability to put into practice the skills and knowledge
learnt during the academic semesters.
In-depth on-the-job experience.
Insight into the world of work and the responsibilities
it involves.
Realistic experiences of the business environment in a
variety of places.
The opportunity to experience different company
cultures, systems and work practices.

You will engage with the Industry and Career Development
team on a regular basis to ensure that you are experiencing
a number of industry specific contact points to expand your
network and current knowledge within area. These contact
points may come via a number of externship opportunities,
industry visits and connection points, networking activities
and employability workshops. The following ICHM business
degrees involve a capstone WIL experience:
– Bachelor of Business
– Bachelor of Business (Marketing)
– Bachelor of Business (Entrepreneurship)
The capstone WIL experience allows for a trimester of
industry placement alongside or after the completion of
the two integrated subjects of BUS300 Practising Business
Behaviours and MGT300 Leadership for Personal Growth.
You will be able to develop leadership plans and personal
action goals to ensure that you can utilise your WIL
experience in a way that will move you closer to your final
career goals by enhancing your industry behaviours and
leadership capabilities.
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ICHM encourages all students to keep their career goals
in mind when nominating placement locations. Where a
WIL placement is a student’s first role within an industry
environment, it is strongly recommended they stay in
Australia or their home country. International placements
may be possible subject to a number of factors; the
students ability to obtain a work visa for that country
(as this is their own responsibility); they must be able to
financially support themselves during the period; and their
ability to communicate in that country’s language. There
are limits to the number of students ICHM can place in
properties and locations, so sometimes the student’s first
choice cannot be accommodated.

An insight into a range of career paths.
Rigorous and relevant assessment.
Personal growth and independence.

Work Integrated Learning (WIL)
is embedded at the end of your
studies. The development of your
employability skills is paramount
to your success in industry.

LOCATION

Networking opportunities for future employment.

PROCESS
The Work Integrated Learning (WIL) process begins in the
trimester prior to your WIL placement. Students are asked
to list a preferred destination on their WIL placement
request form, prepare their resume and meet with the
Industry and Career Development (ICD) Managers. ICHM’s
ICD Managers research the available positions at suitable
host organisations. If a student meets an organisations
requirements, the ICD Manager will formally apply on
their behalf. From here the selection requirements will
vary across organisations; some placements require
face-to-face, telephone or online interviews with the host
organisation making the final decision on the student’s
eligibility for placement.
POSITION
ICHM will always endeavour to locate a position within
a host organisation in a preference area for the student.
Organisations available along with their location may
also impact on the position available. The search for the
right position for each student is undertaken by both the
Student and their assigned ICD Manager working together
to ensure the right role is sourced. ICHM aims to find WIL
placements for students in positions deemed suitable to
fulfill the requirements of the course, and the students
demonstrated capabilities at that time. A student may
source their own WIL placement as long as it meets the
ICHM host organisation and role requirements. If a student
currently holds a role within an industry environment
meeting the ICHM WIL placement requirements they are
welcome and encouraged to maintain that role as part of
the WIL program.

EARNINGS & EXPENSES
ICHM delivers a mixture of both paid and unpaid
placements. If the student is able to secure a paid
placement in Australia, they will be remunerated in
accordance with Australian National Employment Standards
and any corresponding industrial award. Unpaid WIL
placements allow for a student to experience an industry
environment which may more closely align with their
future career goals and enable them to view a variety of
roles within the business disciplines. Students considering
specific WIL placement offers will have ample opportunity
to assess the conditions and expected outcomes before
beginning the application process.
MONITORING
The ICD Manager makes contact with all students whilst
they complete their WIL placement. This contact comes in
a variety of forms including, online meetings, phone calls,
and industry onsite visits. An ICHM WIL lecturer is assigned
to ensure the WIL journey is structures and assessment
assistance can be provided throughout the trimester. The
ICD Manager along with the ICHM Student Welfare team
are available for the student’s entire WIL journey to ensure
success.
ASSESSMENT
A number of assessment approaches are utilised to ensure
that each student is able to extract the most from their
assigned WIL placement. Host organisation employers are
required to assess students across a variety of performance
measures while on WIL placement to provide feedback.
This feedback is then reviewed to allow students to
continue to reflect on and enhance the development of
their employability skills to ensure they are career-ready
upon completion of the Bachelor degree. Students must
also complete a set of authentic subject assessment criteria
while on placement. Refer to the WIL Placement Policy on
the Rules, Policies & Procedures page of the ICHM website
for additional details regarding WIL placements.

ICHM
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Recognition of
prior learning
Additional
entry pathways
for all courses

Previous Study
or Industry
Experience

Students are encouraged to apply for Recognition of Prior Learning (RPL) for
study taken at another institution. Approved recognition or credit for previous
study or work, may reduce a students overall cost and study workload,
or duration.

THIS POLICY IS MOST
COMMONLY APPLIED TO:
Students who have undertaken
some study at other universities or
colleges looking to transfer, and
gain the advantage of a higher level
qualification.
Business personnel with experience
and some training seeking a higher
qualification.

Special entry
pathway:
(exceptional
circumstances

Applicants in any category whose
study, work or life experiences have
been impacted by disability, illness or
family disruption will be given special
consideration for admission.

Aboriginal or Torres Strait Islander
applicants are encouraged to apply
and may enter either thorough any of
the pathways outlined above and/or
through the life experience pathway
as described above.

Additional Note: Assessment of admission requirements
is in accordance with ICHM’s Undergraduate Entry
Requirements Policy.

ICHM

Students will be required to submit
certified English translations of all
academic/other documents (e.g.
curriculum) where necessary.
A grade of “status” will be given
for those subjects where a student
has been successful in applying for
Recognition of Prior Learning.

As part of the recognition
assessment, where students
are unable to provide sufficient
documentation and evidence,
recognition cannot be granted.
A process of appeal is available in
cases of disputes over decisions
or refunds granted under these
policies.

See the rules:
Policies and procedures
page for complete RPL
policy.
ichm.edu.au
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Submit a full application to ICHM
indicating that you want to apply for
recognition of your prior learning.

Where recognition is not granted
prior to commencement students
will be required to undertake
course work until exemptions are
determined.

Each application will be considered
on its merit, based on the evidence
supplied by the applicant attesting to
the circumstances of the applicant.
Applications must be submitted
with supporting documentation for
example, a medical practitioner’s
report. Admission will be determined
on a case by case basis.
Applicants with
Indigenous
Australian
background

TO APPLY FOR RPL YOU
MUST:

Note: ICHM cannot process your RPL unless all
the required supporting documentation and
evidence is supplied.

ICHM
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WAKE UP.

English Requirements
Bachelor of Business
(Hospitality
Management)

LOVE WHAT
YOU DO.

REPEAT.
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International students may be required to prove
English proficiency to enter the Bachelor of
Business (Hospitality Management). Students
who do not meet ICHM English requirements
upon application, may be offered enrolment
conditional upon successful completion of an
English language course.

English Proficiency

Year 1 or Advanced Entry

IELTS

Academic overall score 6.0 (min 5.5 in
any band)

TOEFL (IBT)

70 (min 17 in any band)

PTE

50 (writing & speaking not below 45

Cambridge English (CAE)

169 (min 162 in any band)

High School

Successful completion of the last 2
years of high/ secondary school, where
the language of instruction was English

HKDSE

4

Pre-Masters
Program and
Graduate Certificate
International Hotel
Management

International students may be required to prove English proficiency
to enter the Pre-Masters Program and Graduate Certificate in
International Hotel Management. Applicants are required to have
an IELTS of 6.0 (no band under 5.5) for entry into these programs.
Students who do not meet English IELTS 6.0 overall (no band
under 5.5), may be offered enrolment conditional upon successful
completion of an English language course.

Master of
International Hotel
Management

English Proficiency

Year 1 or Advanced Entry

IELTS

Academic overall score 6.5 (no band
below 6.0)

TOEFL (IBT)

Overall score 79 (writing and speaking
not below 20)

International students may be required to
prove English proficiency to enter the Master
of International Hotel Management. Students
who do not meet ICHM English requirements
upon application, may be offered enrolment
conditional upon successful completion of an
English language course.

PTE

Overall score 58 (no score below 50)

Cambridge English (CAE)

Overall score 176 (no score below 169)

Study Abroad
Program

To enter the Study Abroad Program students will need an IELTS of 5.5
(no band below 5.0); or TOEFL (IBT) 60 overall (min 15 in any band); or
recognized equivalent.

Note: Applicants may enter the Pre-Masters Program and Graduate Certificate of
International Hotel Management with English proficiency at Bachelor level (see
above). Conditions apply

ICHM
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Admission
Criteria
The below criteria applies only
to domestic students.
Please refer to https://www.ichm.edu.au/future-students/internationalstudents/entry-requirements for international student requirements.
ADMISSION CRITERIA FOR BACHELOR
DEGREES

ADMISSION CRITERIA FOR ASSOCIATE
DEGREES

ADMISSION CRITERIA FOR DIPLOMAS
Diploma of Business

Bachelor of Business

Associate Degree of Business

Diploma Degree of Business (Entrepreneurship)

Bachelor of Business (Entrepreneurship)

Associate Degree of Business (Entrepreneurship)

Diploma Degree of Business (Marketing)

Bachelor of Business (Marketing)

Associate Degree of Business (Marketing)

Applicants must have:
Applicants with
higher education
A completed higher education
study: (bridging or
qualification; OR
enabling course)
A minimum of four completed
undergraduate subjects (an
equivalent of 12 credit points)

Applicants must have:
Applicants with
higher education
A completed a higher education
study: (bridging or
qualification; OR
enabling course)
A minimum of four completed
undergraduate subjects (an
equivalent of 12 credit points)

Applicants
with Vocational
Education and
Training (VET)
study

A completed Certificate III or above
(who have completed Year 12)

Applicants
with Vocational
Education and
Training (VET)
study

A completed Certificate III or above
(who have completed Year 12)

Applicants with
work and life
experience

Must demonstrate ability to
undertake study at this level:
Evidence of professional and/or
post-secondary qualifications; OR

Applicants with
work and life
experience

Must demonstrate ability to
undertake study at this level:
Evidence of professional and/or
post-secondary qualifications; OR

Applicants with
recent secondary
education (within
the past 2 years)
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Evidence of employment
experience; OR

Evidence of employment
experience; OR

Evidence of the development of
skills, abilities and knowledge from
life experience; OR

Evidence of the development of
skills, abilities and knowledge from
life experience; OR

A pass in the Special Tertiary
Admissions Test (STAT); OR

A pass in the Special Tertiary
Admissions Test (STAT); OR

Evidence of successful completion
of a Tertiary Preperation Program
or Foundation Program.

Evidence of successful completion
of a Tertiary Preperation Program
or Foundation Program.

Completion of Year 12 with one of the
following:
ATAR 55, IB 24 or OP 18

ICHM

Applicants with
recent secondary
education (within
the past 2 years)

Completion of Year 12 with one of the
following:
ATAR 55, IB 24 or OP 18

Applicants with
higher education
study:
(bridging or
enabling course)

Applicants must have:
A minimum of four completed
undergraduate subjects (an
equivalent of 12 credit points)
(or equivalent)

Applicants
with Vocational
Education and
Training
(VET) study

A completed Certificate IV or above
(or equivalent)

Applicants with
work and life
experience

Must demonstrate ability to
undertake study at this level:
Evidence of professional and/or
post-secondary qualifications; OR
Evidence of employment
experience; OR
Evidence of the development of
skills, abilities and knowledge from
life experience; OR
A pass in the Special Tertiary
Admissions Test (STAT); OR
Evidence of successful completion
of a Tertiary Preperation Program
or Foundation Program.

Applicants with
recent secondary
education (within
the past 2 years)

Completion of Year 12 with Australian
Senior Secondary Certificate of
Education

ICHM
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ICHM Fees 2022

Payment of Fees and
Payment Plans

FEE-HELP and Payment Plans
Domestic Students - FEE-HELP
ICHM Bachelor of Business

A$1,977 (per subject)

ICHM Bachelor of Business (Entrepreneurship)

A$1,977 (per subject)

ICHM Bachelor of Business (Marketing)

A$1,977 (per subject)

Industry Placement Semesters

A$1,977 (per subject)

FEE PAYMENT PLANS
INFORMATION & APPLICATION
New international students will have to pay the first
semester fees upfront.
New Australian students can pay in full or in part by the
census date or defer their remaining or full tuition fees
via FEE-HELP.

ICHM TEXTBOOKS
The cost of textbooks per year of study for the ICHM
undergraduate and postgraduate degree programs will
vary depending on the year and will range from
A$400-A$600 in total.

In subsequent semesters students can elect to pay via
instalment.
International Students - Undergraduate Tuition Fees 2022
New Student Fee**

HOW TO PAY FEES
A$250

ICHM Bachelor of Business

A$2,498 (per subject)

ICHM Bachelor of Business (Entrepreneurship)

A$2,498 (per subject)

ICHM Bachelor of Business (Marketing)

A$2,498 (per subject)

Industry Placement Semesters

A$2,498 (per subject)

All students can make fee payments using Flywire.
INTERNATIONAL PAYMENTS
International payments can be made using Flywire. Flywire
allows you to pay securely from banks worldwide offering
competitive foreign exchange rates and no hidden fees.
Depending on your home country, payment options can
include local bank transfer, credit card, e-payments,
e-wallets, and more.
To make your payment, go to ichm.flywire.com.
If you need help with your payment, go to flywire.com/
support.
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Other Financial
Considerations
The following is a list of other possible expenses
or financial considerations that parents/students
should consider when studying at ICHM and living
in Australia. Much of this information is a guide only.
ACCOMMODATION

GENERAL LIVING EXPENSES

ICHM’s recommended student accommodation option is
Scape Waymouth. Located in the heart of Adelaide, only a
short walk from the CBD in close proximity to ICHM, public
transport and shopping centres. Students can also choose
to live in other student accommodation, an apartment or
share house. Please refer to page 45 for more information
on accommodation.

Students will require money for general expenses.
The amount required will vary; refer to the Accommodation
& Living Costs pages following, an estimated cost guide is
provided. With that said, some items to consider are:

STUDENT VISA

Personal mobile phone cost will vary according
to the provider and option selected.
Transport (bus, taxi or car if you have one).

International students will be required to obtain a Student
Visa to study in Australia. The visa processing charge
(payable to the Australian Government) is approximately
A$650. As part of the visa process, students may be
required to have a medical check with an Australian
Government authorised doctor. The fee for this medical is
approximately A$300.
WIL PLACEMENT
While students are expected to earn income during their
WIL placements, they will also incur expenses such as:
Transport costs to and from their industry placement city
Accommodation (only a few hotels provide staff
accommodation)
Meals
Taxation
Public transport to work
Personal expenses
Entertainment expenses
These expenses will vary widely depending on the location
around the world. While income should cover daily living
expenses, in Australia, students need to budget for
the upfront costs that are incurred when organising
rental accommodation. These costs include bond and
connections for telephone, gas, water and electricity.
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Additional stationery & photocopying.

ICHM

Entertainment (cinema, recreation etc).
Snack food (some students say they can’t study
without chocolate!).
Personal items (toothpaste, shampoo,
washing detergent etc).

STORAGE
While undertaking industry placements, students may
require storage of personal goods in Adelaide until they
return to study on-campus. Should students require storage
facilities they will need to cover this cost.
HEALTH COVER: INTERNATIONAL STUDENTS
All international students coming to Australia on student
visas must pay for Overseas Student Health Cover (OSHC)
for the full duration of their studies, this is an Australian
Government requirement. There are five providers
authorised to offer OSHC insurance, students can select
the policy most suited to their needs and purchase it
online.
To ascertain the level of coverage provided, students
should visit the OSHC website - oshcaustralia.com.au

ICHM
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Accommodation
& Living Costs

STUDENT ACCOMMODATION

Additional Living Costs (Approximate Estimates Only)

ICHM’s recommended student accommodation
option is Scape Waymouth. Students can also
choose to live in other student accommodation,

Item

A$ Cost Per Week

Food

$120–$150

an apartment or share house.

Utilities (gas, electricity, water, telephone)

$40–$60

Laundromat

$20–$40

Transport

$15–$20

Household requirements

$50

Personal (clothing, toiletries, entertainment)

$20–$50

Other/Miscellaneous

$20–$50

SCAPE WAYMOUTH
Located in the heart of Adelaide, only a short
walk from the CBD in close proximity to ICHM,
public transport and shopping centres, ensuring
you have easy access to all your day-to-day
requirements and all of the exciting elements
Adelaide has to offer.
There is a wide range of common spaces for
you to relax in when you’re taking a study break
including the outdoor backyard and rooftop
terrace, cinema, games room and gym.
Apartment rates include 24/7 reception, all
utilities, fully furnished rooms, safety app,
curated lifestyle and wellness programs, and a
whole lot more.
Students can book online or call and note you are
from ICHM.
https://www.scape.com.au/studentaccommodation-waymouth/
Ph: 1300 068 888
International Ph: +61 (03) 9977 8088

General Cost Guides (Approximate Estimates Only)
Item

A$ Cost Per Week

McDonald’s meal

$14

Café lunch (e.g. sandwich, pasta or noodles)

$22

Unleaded petrol per litre

$2.10

Glass of wine (in city café or hotel)

$15

Coffee in city café

$4–5

Dry clean of 1 suit

$17

Cinema ticket (with student discount)

$15

Bus/train/tram ticket (10 trips with student discount)

$13.50

Noodle Box

$9–15

RENTAL ACCOMMODATION
Students can rent an apartment or house
on their own or share with other Australian
or International students. Minimum lease
agreements are usually six months, but 12-month
leases are more common. Please be aware of the
obligations regarding length of stay in the lease
or contract. A contract is legally binding once it
has been signed and default of the conditions
will incur penalties, which could include legal
action and/or loss of bond and fines. Students
also need to be aware that the additional costs of
renting include Security Bond (usually between
six to eight weeks rent) and connection fees for
electricity, gas and telephone.
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Accreditation &
Quality Assurance

TEQSA

TUITION ASSURANCE

Australia’s Higher Education providers are registered and
monitored by a number of Commonwealth Government
departments and agencies. Tertiary Education Quality
and Standards Agency (TEQSA) has responsibility for the
registration of ICHM, and to accredit its courses. Reflecting
its high quality, ICHM has been registered for seven
years, the longest term TEQSA is able to approve private
providers. All courses and qualifications listed on this page
as Registered Courses with Course Codes are approved by
TEQSA. ICHM’s TEQSA ID is PRV12099.

The Tuition Protection Service (TPS) is an initiative of the
Australian Government to assist and support students
whose education providers are unable to complete the
delivery of their course of study. While provider closures are
rare, when a provider does stop delivering a course it can
be a worrying and uncertain time for students. The TPS is in
place to provide information and assist affected students. In
relation to ICHM, the TPS provides assistance and support
to:

REGISTERED COURSES COURSE CODE
Bachelor of Business
CRS1401090
Associate Degree of Business
CRS1401091
Diploma of Business
CRS1401092
Bachelor of Business (Entrepreneurship)
CRS1401096
Associate Degree of Business (Entrepreneurship)
CRS1401097
Diploma of Business (Entrepreneurship)
CRS1401098
Bachelor of Business (Marketing)
CRS1401093
Associate Degree of Business (Marketing)
CRS1401094
Diploma of Business (Marketing)
CRS1401095

FEE-HELP
The Commonwealth Department of Education and Training
has approved ICHM as a FEE-HELP provider. As indicated
elsewhere, FEE-HELP allows Australian students to obtain
student loans.
The Study Assist website provides information for students
about government assistance for financing tertiary study.
ESOS and CRICOS TEQSA also registers education
providers under the Education Services for Overseas
Students (ESOS) Act. ICHM has obtained registration,
and is listed on the CRICOS register. ICHM Pty Ltd is the
registered provider, and is Provider 02914G - SA.

Domestic higher education students accessing the
Higher Education Loans Program (FEE-HELP)
Domestic full fee paying students.
In the event of a provider default, eligible students will be
supported to continue their studies in an equivalent or
similar course, receive a loan re credit for open units of
study, or receive a refund for their upfront payments made
for an affected unit.
AQF
The Australian Qualifications Framework (AQF) is
the national policy for regulated qualifications in
Australian education and training. The AQF describes
the equivalencies of Australian undergraduate and
postgraduate degrees; the ICHM Master of International
Hotel Management, Bachelor of Business (Hospitality
Management), Bachelor of Business, Bachelor of Business
(Entrepreneurship) and Bachelor of Business (Marketing)
are thus equivalent in standing to any Australian university
degree.
For information on ICHM Rules, Policies and Procedures
please visit https://www.ichm.edu.au/about-ichm/
student-policies-and-procedures
WEB REFERENCES
Tertiary Education Quality and Standards Agency (TEQSA)
teqsa.gov.au
Australian Qualifications Framework (AQF)
aqf.edu.au
Commonwealth Register of Courses for Overseas Students
(CRICOS)
cricos.education.gov.au
Education Services for Overseas Students (ESOS)
internationaleducation.gov.au/Regulatory-Information/
Pages/Regulatoryinformation.aspx
International Education (IE) Group
internationaleducation.gov.au
Study Assist
studyassist.gov.au
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How Does ICHM
Compare?
Every year ICHM students are invited to take part in the annual QILT Student Experience Survey (SES)
which is a government endorsed survey. The survey cover six areas including teaching quality, skills
development, student support, and overall education.
Recent graduates are also invited to take part in the QILT Graduates Outcome Survey (GOS) which
is also a government endorsed survey. This survey reports on the employment outcome of recent
graduates.
ICHM continues to achieve outstanding results in both of these surveys and continues to report
outcomes well in excess of the average across Universities and Independent Higher Education
Provider participants.
•

84% of undergraduates in Full time Employment, the national average outcome was 68.9% (QILT
2021 Graduate Outcome Survey)

•

96.3% undergraduates in Overall Employment, the natioanl average outcome was 84.8% (QILT
2021 Graduate Outcome Survey)

•

86.1% undergraduate students satisfied with the Quality of Entire Educational Experience, the
national average outcome was 69% (QILT 2020 Student Experience Survey (SES) National Report)

There were 127 total providers who took part in the QILT 2021 Graduate Outcome Survey (GOS), 41
universities and 86 private providers. The were 133 total providers who took part in the QILT 2020
Student Experience Survey (SES), 41 universities and 92 private providers. The survey reports are
uploaded to the Quality Indicators for Learning and Teaching (QILT) website: https://www.qilt.edu.au

Discovery Days
Not sure about your
next step?
An ICHM Discovery Day could be for you! ICHM Discovery
Days aim to get you thinking differently about your post
high school studies and career development, covering
a range of exciting topics including international
business and tourism, luxury hotel design and hospitality
opportunities.

WHEN IS THE NEXT DISCOVERY DAY*?

So join us for a day of fun and discovery while finding
out about different areas of learning, that could help you
develop and explore a future in hospitality and business
management.

If you are currently at school in year 11 or 12 and are
interested in business, hotel management and hospitality,
and want to discover more about a possible career path in
a luxury hotel this is for you.

Everyone is welcome and you’ll get to meet people just like
you. If you haven’t already, you can even enrol on the day
and secure your place on our upcoming intakes!

WHAT IS INCLUDED?

2022 Discovery Date to be confirmed, please visit ICHM
website for updated information.
WHO SHOULD ATTEND?

Interactive sessions with ICHM lecturers and key staff
Lunch with ICHM staff and students
Behind the scenes tours of Adelaide’s finest hotels and
venues

WHAT IS THE COST?
Nothing! All costs are covered by ICHM.
WHAT TO WEAR?
School uniform or smart casual.
WHERE IS IT LOCATED?
Selected Adelaide Hotels.
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ACADEMIC BOARD

COLLEGE COUNCIL

Dr Greg Timbrell
ICHM Academic Board Chair

Mr Craig Jones
Chair of the College Council
CEO University Partnerships and
Australia
UP Education

Academic Board, College
Council and GIIAC

Dr Carl Driesener
Senior Lecturer
University of South Australia
Business School
Adelaide
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Professor Roberta Crouch
Professor of Business Management
Flinders University
Adelaide
Mr Justin McConnell
General Manager
Regis Aged Care
Brisbane
Mr Eoin Loftus
Chief Executive Officer
Culshaw Group of Companies
Adelaide
Mrs Kellie Lumsden
Head of ICHM (Acting)
ICHM
Adelaide
Dr Sumi Ingerson
Program Director Academic (Acting)
ICHM
Adelaide
Nathan Crane
Program Coordinator
ICHM
Adelaide

Mr Colm Saunders
Chief Financial Officer
UP Education
Ms Adele Preston-Libonati
General Manager-People
Country Road Group
Ms Amy McWaters
Chief Executive Officer
Hampers and Gifts Australia Pty Ltd.
Dr Greg Timbrell
ICHM Academic Board Chair

GIIAC

Graduates In Industry Advisory
Committee (GIIAC)

Andre Russ
Vice President, Sales
Earthcheck.org,
Australia
Callum Farnell
Director of Hospitality,
Robertson Lodges,
New Zealand
Elena Sin
Founder and Managing Director,
Foodher,
Australia
Julian Forwood
Co Proprietor,
Ministry of Clouds,
Australia
Jaime Simpson
Hotel Manager,
Jumeriah Hotels & Resorts,
United Arab Emirates

ICHM

Lucas Demetrescu
VP Food & Beverage Southern Europe,
Accor, France
Mark Gaynor
General Manager, Pullman Bali Legian
Beach,
Accor, Indonesia

Linda Girrbach
Director of Revenue Management,
Movenpick Hotel Berlin,
Germany

How to apply
DOMESTIC STUDENTS
For Domestic applications from South Australia or Northern
Territory for Bachelor of Business (Hospitality Management):
Apply via the SATAC website by preferencing ICHM. at:
https://www.satac.edu.au

Kyle Kaya
Director of Operations,
Veriu Group,
Australia

For all other Domestic applications (domestic students from
other states and territories or applicatons to postgraduate
courses and non-award programs):

Sonia Vickers
Portfolio Revenue Manager,
Intercontinental Hotels Group
(IHG, Australia)

https://now.ichm.edu.au/apply-online-business

Michael Robinson
General Manager, FCC Angkor,
Avani Hotels & Resorts,
Cambodia
Michael Neal
Food & Beverages Manager,
Skycity Adelaide,
Australia

Complete the ICHM Application form at:

Please ensure that you submit all the required documents
(e.g. academic transcripts) for assessment. Certified
academic transcripts/supporting documents must be
provided in English. These may be certified by the school/
institution that issued the original documents, Public Notary
or other independent source approved by ICHM.
You may be eligible for recognition of prior learning. More
information can be found below link:
https://now.ichm.edu.au/rpl-online-business

Tiara Ishikawa
Marketing Executive,
Sushiro GH,
Singapore
Lavin Samtani
Director of Food & Beverage,
Hotel Icon,
Hong Kong
Rachael Harman
General Manager,
Sofitel Adelaide,
Australia
Andrew Baker
Assistant Director of Food & Beverage,
Shangri-La Hotels & Resorts,
Singapore
Lindsay Myers
Director of Rooms, The Ritz-Carlton New
York, Central Park,
USA

INTERNATIONAL STUDENTS
Apply through your agent or
directly online via our international
application form at
https://enroller.app/ichm/
enrolment-application
attaching all required documents
(e.g. academic transcripts).
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ICHM
ICHM Pty Ltd.
131-139 Currie Street
Adelaide SA 5000
(+61 8) 8228 3664
admissions@ichm.edu.au
ICHM.EDU.AU

Information in this prospectus is effective
and current at the time of publication
(July 2022) but may be subject to change.
Please refer to ICHM directly
or the website for any queries.

CRICOS Provider No. 02914G
TEQSA Provider ID PRV12099
/ichmaustralia
@ichm_australia
/school/ichm_australia
/c/ichmadelaideaustralia

