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We are ICHM
A new breed business
educator, here to advance
new breed thinkers
ICHM champions ‘learning forward’- focusing on the learning of tomorrow as industry ready graduates. Giving
young talent the skills, networks and hands-on experience to hit the ground running.
Founded on the 30+ years success of ICHM’s renowned Hospitality in Business school, we have broadened
our focus with a Bachelor of Business, Bachelor of Business (Marketing) and Bachelor of Business
(Entrepreneurship) as well as the long-established Bachelor of Business (Hospitality Management).

A 30-year track record world renowned for hospitality in
business degrees.

ICHM is learning for change by schooling future grads, to be future equipped and ready to join the workforce as
high performing assets.

2500 + alumni now leaders in

•

WE PROMOTE NEW WAYS OF LEARNING — courses designed to respond to today’s needs.

•

A STRONG COMMUNITY FOCUS — with a supportive environment to help you grow into your new
learning life.

•

WE OPEN DOORS — being industry connected in learning and work-integrated courses.

•

A MODERN APPROACH — delivering excerllence in technology-based teaching, hands-on with
leading hospitality and business practitioners.

•

NEW THINKING — our focus on creativity in business attracts those inspired by new trends,
groundbreaking processes and innovative thinking.

multiple industries.

84% undergraduates in full-time employment (national
average 68.9%) (QILT 2021 Graduate Outcome Survey)

96.3% undergraduates in Overall Employment

(national average 84.8%)

(QILT 2021 Graduate Outcome Survey)

This is Business made different
Designed to be dynamic, creative, connected;
Always focused on the outcome - awesome job
opportunities at the end of it.

Join the Change Makers at ICHM
Learning to change for a changing business world
and understanding how to do it.

86.1% undergraduate students satisfied with the quality of
entire educational experience (national average 69%) (QILT
2020 Student Experience Survey)

*There were 127 total providers who took part in the QILT 2021 Graduate Outcome Survey (GOS), 41 universities and 86 private
providers. The were 133 total providers who took part in the QILT 2020 Student Experience Survey (SES), 41 universities and 92 private
providers. The survey reports are uploaded to the Quality Indicators for Learning and Teaching (QILT) website: https://www.qilt.edu.au
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ADELAIDE
THE CITY DESIGNED FOR LIFE
There is so much to experience beyond the classroom,
from local fresh food markets to international sporting
events and world-renowned arts festivals.

Over 40,000 students from
130 countries choose to
study, live and work here.

A “Ten Gigabit City” delivering high-speed
internet services.

#3 World’s most liveable
city.

Adelaide offers a balanced lifestyle with
world-class education institutions and
thriving local economy with significant
student discounts on public transport.

(2021 The Economist Intelligence
Unit’s Global Liveability Index).

Up to 12% more affordable
to live in than other major
Australian cities and has
the lowest average rent in
the country.
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Gateway to world-famous places such as
Kangaroo Island and the best wine regions
in Australia including the Barossa Valley,
McLaren Vale and the Clare Valley. Local
attractions in Adelaide include the Adelaide
Central Market, Adelaide Oval, Adelaide
Botanic Gardens, National Wine Centre and
much more.
Visit studyadelaide.com for more information
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BACHELOR
OF BUSINESS
Bachelor of Business
Next Intake: September 2022
12 core subjects

6 elective subjects

4 specialisation subjects

1 WIL (WIL300, core professional
placement components – See
page 20)

Total 23 subjects

OVERVIEW
The Bachelor of Business is designed to position graduates
for success as professional business managers in any
industry. Every organisation in every industry requires
management professionals, with skills to oversee the
performance of teams, optimise operations and maximise
a company’s potential for profit.
The course is underpinned by the Bachelor of Business
core subjects and supplemented by elective subjects which
come from a range of business areas including marketing
and entrepreneurship. This allows you to choose any
specialisation or combination of subjects you wish, to build
a bespoke business management degree and therefore
gives you a wide range of employment choices.

POTENTIAL CAREER OPPORTUNITIES FOR
GRADUATES

At the end of the Bachelor of Business course, you
choose a special area of focus within business, marketing
and entrepreneurship as a major project to test your
abilities in addressing contemporary issues or problems
in the area in which you may forge a career. There is no
better preparation to make your mark in any sector of the
business arena than with a Bachelor of Business.
In this Bachelor course, you complete one Work
Integrated Learning (WIL) subject (WIL300, core
professional placement component) to end your study.
The WIL subject is completed over a study period and
provides you with a wealth of hands-on practical work
experience.

Business or Management Consultant/Advisor

3 Years

2 Years and 3 Months (Accelerated)

YEAR 1 (LEVEL 100)

YEAR 1 (LEVEL 100 & LEVEL 200)

Diploma Level (Level 100)
Associate Degree Level (Level 200)

Sales Manager

Bachelor Level (Level 300)

Account Manager

YEAR 2 (LEVEL 200)
Managing the Accounts
Managing Human Resources with the Head and Heart
The Law-Abiding Business
Big Data, Bigger Opportunities
Innovate or Evaporate
Leading Projects from Start to Finish
Elective 200
Elective 200
YEAR 3 (LEVEL 300)
Practising Responsible Business Behaviours
Leadership for Personal Growth
Professional Internship (WIL300)
It’s a Risky Business
The Winning Strategy
Elective 300
Elective 300

DIPLOMA OF BUSINESS

Trimester 3:
Managing the Accounts
Managing Human Resources with the Head and Heart
Innovate or Evaporate
Elective 200
YEAR 2 (LEVEL 200 & LEVEL 300)
Trimester 1:
The Law-Abiding Business
Big Data, Bigger Opportunities
Leading Projects from Start to Finish
Elective 200
Trimester 2:
Practising Responsible Business Behaviours
Leadership for Personal Growth
Elective 300
Trimester 3:
The Winning Strategy
It’s a Risky Business
Elective 300
YEAR 3 (LEVEL 300)
Professional Internship (WIL300)

ELECTIVE SUBJECTS
Level 100
Entrepreneurship Zeitgeist
Entrepreneurial Thinking and Action
The Consumer in Focus
Marketing Beyond the Tangible

Graduation
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Trimester 2:
The Art & Science of Management
Building Blocks of Marketing
Economics Makes the World Go Round
Elective 100

Subjects in each trimester are indicative only, the order of delivery within each
level might change based on availability and arrangement of the college.

Operations Manager

The Diploma of Business course is nested within the
Bachelor degree with the same course structure and
content of Year 1 (3 years or 2 years and 3 months).
However, it has it’s own course CRICOS code, which allows
an alternative entry to the Bachelor program for students
with lower English and/or Academic level.

Trimester 1:
Think Big, Think Global
Business Graduate in the Making
The ABC of Finance
Elective 100

Think Big, Think Global
Business Graduate in the Making
The ABC’s of Finance
The Art & Science of Management
Building Blocks of Marketing
Economics Makes the World Go Round
Elective 100
Elective 100

ROADMAP

Business Analyst
Business Development Manager

COURSE DURATION

Level 200

Level 300

Innovate or Evaporate
Leading Projects from Start to Finish
Entrepreneurial Thinking and Action
Experimenting for Entrepreneurs,
not Scientists
Keeping the Customer Relationship Alive
Communicating Your Value

It’s a Risky Business
The Winning Strategy
Wicked Problems:
Entrepreneurial Opportunities
Growing Your Venture
Marketing in the Digital Era
Brands Without Borders

ENTRY REQUIREMENTS
SCHOLARSHIPS
See page 17.

CRICOS Provider No. 02914G Course CRICOS Codes: 108391E/108681F/108389K/108684C

To review all international Academic and English entry
requirements for this course, go to:
https://now.ichm.edu.au/entry-online-int
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BACHELOR
OF BUSINESS
ENTREPRENEURSHIP
Bachelor of Business (Entrepreneurship)
Next Intake: forthcoming
12 core subjects

4 elective subjects

1 WIL (WIL300, core professional
placement components See page 20)

Total 23 subjects
OVERVIEW

The course is underpinned by the Bachelor of Business
core subjects with entrepreneurship specialised subjects
and supplemented by elective subjects which come from

POTENTIAL CAREER OPPORTUNITIES FOR
GRADUATES
Become an entrepreneur creating a startup or manage
a startup hub, or add to your organisation as an
intrapreneur
Being employed by an organisation as a Business
Consultant, Commercialisation Manager, Business
Development Manager, Business Management, CEO,
General Manager or Innovation Manager or Director
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2 Years and 3 Months (Accelerated)

YEAR 1 (LEVEL 100)

YEAR 1: (LEVEL 100 & LEVEL 200)
Trimester 1:
Think Big, Think Global
Business Graduate in the Making
The ABC of Finance
Venture into Entrepreneurship

Think Big, Think Global
Business Graduate in the Making
The ABC’s of Finance
The Art & Science of Management
Building Blocks of Marketing
Economics Makes the World Go Round
Entrepreneurship Zeitgeist
Entrepreneurial Thinking and Action

Trimester 2:
The Art & Science of Management
Building Blocks of Marketing
Economics Makes the World Go Round
Entrepreneurial Thinking and Action

Managing the Accounts
Managing Human Resources with the Head and Heart
The Law-Abiding Business
Big Data, Bigger Opportunities
Entrepreneurial Thinking and Action
Experimenting for Entrepreneurs, not Scientists
Elective 200
Elective 200
YEAR 3: (LEVEL 300)

a range of business areas including business management
and marketing. This allows you to choose any specialisation
or combination of subjects youwish, to create a specialised
business management degree in entrepreneurship therefore
giving you a wide range of employment choices.
In this Bachelor course, you will complete one Work
Integrated Learning (WIL) subject (WIL300, core
professional placement components) at the end of your
third year of study. The WIL subject is completed over a
study period and provides you with a wealth of hands-on
practical work experience.

Practising Responsible Business Behaviours
Leadership for Personal Growth
Professional Internship (WIL300)
Wicked Problems: Entrepreneurial Opportunities
Growing Your Venture
Elective 300
Elective 300

Diploma Level (Level 100)

Graduation

YEAR 2 (LEVEL 200 & LEVEL 300)
Trimester 1:
The Law-Abiding Business
Big Data, Bigger Opportunities
Experimenting for Entrepreneurs, not Scientists
Elective 200
Trimester 2:
Practising Responsible Business Behaviours
Leadership for Personal Growth
Elective 300
Trimester 3:
Growing Your Venture
Wicked Problems: Entrepreneurial Opportunities
Elective 300
YEAR 3 (LEVEL 300)
Professional Internship (WIL300)

ELECTIVE SUBJECTS
Venture into Entrepreneurship
Entrepreneurial Thinking and Action
The Consumer in Focus
Marketing Beyond the Tangible

Associate Degree Level (Level 200)
Bachelor Level (Level 300)

Trimester 3:
Managing the Accounts
Managing Human Resources with the Head and Heart
Entrepreneurial Thinking and Action
Elective 200

Subjects in each trimester are indicative only, the order of delivery within each
level might change based on availability and arrangement of the college.

Level 100

ROADMAP

DIPLOMA OF BUSINESS (ENTREPRENEURSHIP)
The Diploma of Business (Entrepreneurship) course nested
within the bachelor’s degree with the same course structure
and content of Year 1 (3 years or 2 years and 3 months).
However, it has it’s own course CRICOS code, which allows
an alternative entry to the Bachelor program for students
with lower English and/or Academic level.

3 Years

YEAR 2 (LEVEL 200)

6 specialisation
subjects

The Bachelor of Business (Entrepreneurship) with two
nested entry and exit qualifications (Associate Degree of
Business and Diploma of Business) is designed to position
graduates for success as entrepreneur, intrapreneur or
innovation manager in any industry. Every organisation
in every industry requires business entrepreneur and
management professionals, with skills to oversee the
performance of teams, optimise operations, identify
opportunities, innovate, and maximise a company’s
potential for profit.

COURSE DURATION

Level 200

Level 300

Innovate or Evaporate
Leading Projects from Start to Finish
Entrepreneurial Thinking and Action
Experimenting for Entrepreneurs,
not Scientists
Keeping the Customer Relationship Alive
Communicating Your Value

It’s a Risky Business
The Winning Strategy
Wicked Problems:
Entrepreneurial Opportunities
Growing Your Venture
Marketing in the Digital Era
Brands Without Borders

ENTRY REQUIREMENTS
To review all international academic and English entry
requirements for this course, go to:
https://now.ichm.edu.au/entry-online-int

SCHOLARSHIPS
See page 17.

CRICOS Provider No. 02914G Course CRICOS Codes: 108394B/108683D/108395A/108686A
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BACHELOR
OF BUSINESS
MARKETING
Bachelor of Business (Marketing)
Next Intake: forthcoming
12 core subjects

4 elective subjects

6 specialisation
subjects

OVERVIEW
The Bachelor of Business (Marketing) with two nested
entry and exit qualifications (Associate Degree of Business
(Marketing) and Diploma of Business (Marketing)) is
designed to position graduates for success as a manager
or director in the marketing industry. Every organisation
in every industry requires business and marketing
professionals, with skills to oversee the performance of
teams, optimise marketing operations, develop marketing
strategy, and maximise a company’s potential for profit.
The course is underpinned by the Bachelor of Business
core subjects with marketing-specialised subjects and
supplemented by elective subjects which come from a
range of business areas including business management
and entrepreneurship. This allows you to choose any
specialisation or combination of subjects they wish, to
create a specialised business management degree in
marketing therefore giving you a wide range of employment
choices.
Due to the rapidly changing environment especially in the
job market, the Bachelor of Business (Marketing) is focusing
on future-proofing graduates with the graduate qualities
and learning outcomes to adapt and strive in career
progression.
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3 Years

2 Years and 3 Months

YEAR 1 (LEVEL 100)

YEAR 1 (LEVEL 100 & LEVEL 200)
Trimester 1:
Think Big, Think Global
Business Graduate in the Making
The ABC of Finance
The Consumer in Focus

Think Big, Think Global
Business Graduate in the Making
The ABC’s of Finance
The Art & Science of Management
Building Blocks of Marketing
Economics Makes the World Go Round
Venture into Entrepreneurship
The Consumer in Focus
Marketing Beyond the Tangible

Trimester 2:
The Art & Science of Management
Building Blocks of Marketing
Economics Makes the World Go Round
Marketing Beyond the Tangible

YEAR 2 (LEVEL 200)
1 WIL (WIL300, core professional placement components - See page 20)

Total 23 subjects

In this Bachelor course, you will complete one Work
Integrated Learning (WIL) subject (WIL300, core
professional placement components) at the end of your
third year of study. The WIL subject is completed over a
study period and provides you with a wealth of hands-on
practical work experience.

COURSE DURATION

POTENTIAL CAREER OPPORTUNITIES FOR
GRADUATES
Marketing Manager
Brand Manager
B2B Marketing Consultant
Social Media Specialist
Key Account Manager
Product Manager

Managing the Accounts
Managing Human Resources with the Head and Heart
The Law-Abiding Business
Big Data, Bigger Opportunities
Entrepreneurial Thinking and Action
Experimenting for Entrepreneurs, not Scientists
Keeping the Customer Relationship Alive
Communicating Your Value
YEAR 3 (LEVEL 300)
Practising Responsible Business Behaviours
Leadership for Personal Growth
Professional Internship (WIL300)
Marketing in the Digital era
Brands without borders
Elective 300
Elective 300

Trimester 3:
Managing the Accounts
Managing Human Resources with the Head and Heart
Keeping the Customer Relationship Alive
Elective 200
YEAR 2 (LEVEL 200 & LEVEL 300)
Trimester 1:
The Law-Abiding Business
Big Data, Bigger Opportunities
Communicating Your Value
Elective 200
Trimester 2:
Practising Responsible Business Behaviours
Leadership for Personal Growth
Elective 300
Trimester 3:
Brands Without Borders
Marketing in the Digital Era
Elective 300
YEAR 3 (LEVEL 300)
Professional Internship (WIL300)

ROADMAP

Subjects in each trimester are indicative only, the order of delivery within each
level might change based on availability and arrangement of the college.

Diploma Level (Level 100)
Associate Degree Level (Level 200)
Bachelor Level (Level 300)

ELECTIVE SUBJECTS
Level 100
Venture into Entrepreneurship
Entrepreneurial Thinking and Action
The Consumer in Focus
Marketing Beyond the Tangible

Graduation

DIPLOMA OF BUSINESS (MARKETING)
The Diploma of Business (Marketing) course is nested within
the bachelor’s degree with the same course structure
and content of Year 1 (3 years or 2 years and 3 months).
However, it has it’s own course CRICOS code, which allows
an alternative entry to the Bachelor program for students
with lower English and/or Academic level.

CRICOS Provider No. 02914G Course CRICOS Codes: 108399H/ 108685B/ 108392D / 108685B

Level 200

Level 300

Innovate or Evaporate
Leading Projects from Start to Finish
Entrepreneurial Thinking and Action
Experimenting for Entrepreneurs,
not Scientists
Keeping the Customer Relationship Alive
Communicating Your Value

It’s a Risky Business
The Winning Strategy
Wicked Problems:
Entrepreneurial Opportunities
Growing Your Venture
Marketing in the Digital Era
Brands Without Borders

ENTRY REQUIREMENTS

SCHOLARSHIPS

To review all international academic and English entry
requirements for this course, go to:

See page 17.

https://now.ichm.edu.au/entry-online-int
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BACHELOR
OF BUSINESS

YEAR 1
Course Structure

Core Subjects

20-22 Weeks On-campus Academic Study
20-24 Weeks Off-campus WIL Semester

HOSPITALITY MANAGEMENT
YEAR 2

Bachelor of Business (Hospitality Management)
Next Intake: July 2022
18 core subjects

6 elective subjects

3 WIL (Work-Integrated Learning - See page 20)

The ICHM Bachelor of Business (Hospitality Management)
prepares you for an international career in a wide variety of
hospitality businesses. You will progress from an operational
base through to a management perspective.
Your knowledge is expanded each year with new industry
relevant concepts and business applications. ICHM’s
academic year is comprised of six months full time study,
followed by a six month Work Integrated Learning (WIL)
placement throughout Australia, or possibly overseas.
ICHM graduates gain a comprehensive understanding of the
international hospitality environment, and as a result, have
outstanding career prospects with many obtaining highly
sought-after positions around the world.

Course Structure
20-22 Weeks On-campus
Academic Study
20-24 Weeks Off-campus
WIL Semester

Total 27 subjects

OVERVIEW

The Contemporary Hospitality and Tourism Industry
Culinary Techniques and Standards
Delivering Guest Services (Practicum)
Employability Skills for Future Hoteliers
Essential Academic Skills for Success
Food and Beverage Service Standards
Hospitality Business Software Applications
Rooms Division Service Standards

Core Subjects

Elective Subjects*

Marketing & Sales for Hospitality Businesses
Supervising International Hotel Front Office Operations
Human Resource Management
Property, Safety & Security Management
Measuring Business Financial Performance

ROADMAP
Year 1
Year 2
Year 3

Graduation

PROGRESSION REQUIREMENTS

ENTRY REQUIREMENTS

To graduate with the Bachelor of Business (Hospitality
Management), as well as successfully passing all academic
requirements, you must complete a minimum of 1500
industry hours (at least 500 hours must be in food and
beverage role and at least 500 must be in a non-food and
beverage role).

To review all international Academic and English entry
requirements for this course, go to:
https://now.ichm.edu.au/entry-online-int

E-Marketing & Distribution
Supervising Culinary Operations
Professional Wine Studies
Creating the Guest Experience
Hospitality Operational Planning & Control
Gastronomy: The Art, Culture & Science of
Food & Beverage

YEAR 3
Course Structure
20-22 Weeks On-campus
Academic Study
20-24 Weeks Off-campus
WIL Semester

Core Subjects

Elective Subjects*

Managing Business Financial Performance
Managing Productivity Through People
Managing Food & Beverage Operations
Managing Rooms Division Operations
Sustainable Hospitality Environments

With two different industry placement experiences
and most of the hotel operations and control subjects
completed, you turn your attention to management
subjects in third year. As well as the core business
disciplines, you explore areas beyond the traditional
business degree. Upon completion of the third-year
academic program, you undertake a WIL semester.

E-Marketing & Distribution
Customer Relationship Management
The Changing Economic Environment
Managing International Guests Expectations
Art & Design in Hospitality Environments
Entrepreneurship
International Wine
Event Management
Gastronomy: The Art, Culture & Science
of Food & Beverages

All subjects correct at the time of printing and are subject to change.
*Students to nominate three elective subjects. Note that not every elective
will be offered in each semester.

SCHOLARSHIPS
See page 17.
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CRICOS Provider No. 02914G Course CRICOS Code: 075806G
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MASTER OF
INTERNATIONAL
HOTEL
MANAGEMENT
Master of International Hotel Management
Next Intake: July 2022
10 core subjects

3 elective subjects

1 Professional Practice and Research (Work-Integrated Learning –
See page 20)

YEAR ONE - SEMESTER 1
Graduate Certificate in International Hotel Management

Course Structure

Core Subjects

20-22 Weeks on-campus Academic Study Semester

The Graduate Certificate in International Hotel
Management is comprised of four subjects; two of
which focus on two major operational areas; the
Food & Beverage and Accommodation Departments.
These subjects allow you to develop the skills and
knowledge to manage these areas and the resulting
guest experience. The latter two, introduce the
interdisciplinary nature of hotel management through

YEAR ONE - SEMESTER 2

Course Structure

The Master of International Hotel Management (MIHM)
is a two year (four semester) full-time course, designed
to provide participants with the opportunity to develop
advanced knowledge and cognitive skills to understand
and manage international hotel operations at a senior level.
Whilst the course focus is on international hotels,
participants could choose to undertake their career paths
in other areas of the international tourism and hospitality
industry. The course comprises ten core subjects and
three electives delivered over eighteen months; plus a final
Professional Practice and Research semester of six months
in industry, as a capstone subject to complete the course.
Graduates from hotel schools/universities/colleges holding business or hospitality related degrees, may
receive Recognition of Prior Learning (RPL).

the study of Hospitality Management Accounting and
Marketing. This provides you with an understanding of
the key financial indicators leading to the profitability
of an international hospitality business, as well as an
insight into the factors contributing to the models of
consumer behaviour from the service and product
expectations of international hotel guests.

Graduate Diploma in International Hotel Management

Total 14 subjects

OVERVIEW

International Hotel Food & Beverage Management
International Hotel Accommodation Management
Hospitality Management Accounting
International Hotel Services Marketing

ROADMAP

Core Subjects

20-22 Weeks on-campus Academic Study Semester

Graduate Certificate

Elective*:
Academic and Research Skill Development
Art and Design in Hospitality Environments
Information Systems Management
International Hotel Brand Management
Entrepreneurship and Innovation
Research Methods for Managers

Graduate Diploma
Master
Graduation

Core:
International Hotel Revenue Management
Workforce Design and Strategy
Strategic Management

Note - not every elective will be available each semester. Students will be able to choose an elective subject from those being delivered.

*

The Graduate Diploma in International Hotel
Management is comprised of three core subjects
plus one elective. Building on the foundation from
Semester 1, you critically evaluate the role of revenue
management and strategic pricing in overall hotel
business performance. You also examine and connect

fundamental human resource management tools,
linking them to the business’s strategy and workforce
design requirements. You will also be required to
consider long term strategic decision processes and
strategy formulation, and how it applies to businesses
in an international context.

CONTINUED
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YEAR TWO - SEMESTER 3
Master of International Hotel Management

Course Structure
20-22 Weeks on-campus Academic Study Semester

Core Subjects
Core:
Leadership In A Changing World
Hospitality Business In The Global Context
Professional Practice and Research Workshop
Elective*:
Ethics, Justice and Responsible Management in Hospitality
Hospitality Property Management and Development Strategies
International Human Resource Management
Managing Customer Relationships and Experiences

Note - not every elective will be available each semester. Students will be able to choose an elective subject from those being delivered.

*

Building on Semester 1 and 2, Semester 3 - the
Master of International Hotel Management extends
the students learning to a master’s level, with a focus
on leadership and change within global business
contexts. You are required to interpret the challenges
of balancing global, political, workforce, technological
and financial considerations along with personal

needs in the pursuit of effective, contemporary,
and ethical change leadership. You also investigate
and gain a technical knowledge of the critical
forces driving change within a global environment,
synthesising this knowledge into innovative solutions
to complex scenarios, particularly within multinational
company structures.

YEAR TWO - SEMESTER 4
Master of International Hotel Management
20-24 Weeks Professional Practice and
Research (Industry)
Semester 4 of the Master course provides you with
the opportunity to undertake a six month Professional
Practice and Research in industry. This capstone
subject enables you to integrate theory with the
practice of work to develop your knowledge, skills,
and professional networks through lived experiences
in a natural workplace setting. There is an expectation
that students have a minimum of 200 hours industry
experience prior to undertaking their Professional
Practice and Research in industry.

As part of the research project students need to
complete a minimum of 600 industry hours; in
addition to the 200 hours minimum experience
required to undertake the research project.
You can engage the ICHM Industry and Career
Development (ICD) Managers to assist your with
sourcing an industry position for the purpose of this
subject. The ICD Managers employ a similar process
to that used for the standard industry placements
(See page 20) with most positions within Australia
being paid as regular employees

SCHOLARSHIPSICHM AWARD
ICHM is committed to providing opportunities to
students through our scholarship program. Some are
awarded for academic excellence while others are
based on your ability to meet the entry requirements
of your chosen course. Each application is considered
with great care, with scholarships, you can focus more
on your learning and worry less about finances.

The ICHM Award enables you to immerse yourself
in all the wonderful experiences our college offers –
whether you are studying online or on campus.

UNDERGRADUATE COURSES

POSTGRADUATE COURSES

FIRST 8 SUBJECTS

FIRST YEAR

Applicants who meet ICHM’s academic and English
language entry requirements for their chosen course are
awarded 10% of the tuition fee.

Applicants who meet ICHM’s academic and English
language entry requirements for their chosen course are
awarded 10% of the tuition fee.

Applicants who exceed ICHM’s academic entry
requirements and meet English language entry
requirements for their chosen course, are awarded 15% of
the tuition fee.

Applicants who meet ICHM’s academic entry
requirements and achieved IELTS 7.0 or equivalent for their
chosen course are awarded 15% of the tuition fee.

FOR EACH SUBSEQUENT YEARS OF STUDY:
If a student gets a credit or higher in every subject in
their first 8 subjects: 15% on the following year of study.
If a student fails a subject, no scholarship applies on the
retake subject.
Students are longer eligible to receive the ICHM award If
they fail to the point that they breach course progression.

The scholarship applies to an undergraduate or
postgraduate coursework degree and covers up to
15% of the tuition fee for the first 8 subjects of study
and 15% in subsequent subjects of the course.

FOR EACH SUBSEQUENT YEARS OF STUDY:
If students get a credit or higher in every subject in their
first year: 15% on the following year of study.
If a student fails a subject, no scholarship applies on the
retake subject.
Students are longer eligible to receive the ICHM award If
they fail to the point that they breach course progression.

SELECTION CRITERIA
SCHOLARSHIPS
See page 17.

MASTER OF INTERNATIONAL HOTEL
MANAGEMENT ACADEMIC AND ENGLISH
ENTRY REQUIREMENTS
To review all international Academic and English entry
requirements for this course, go to:

No application is required. All eligible applicants will receive a scholarship until the scholarship quota is filled.
Students need to maintain full-time continuing enrolment for each year of study
DURATION
The duration of the scholarship is the minimum time in which the course can be completed.

https://now.ichm.edu.au/entry-online-int

See the ICHM website or contact the ICHM Admissions Office for more information.
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PRE-MASTERS
PROGRAM

STUDY ABROAD
PROGRAM

This Pre-Masters Program is offered as an alternative pathway into
the ICHM Master of International Hotel Management. The program
is designed to be an academic, literacy and numeracy bridging
program for international students who do not meet the standard
Master’s entry requirements.

WHAT DO YOU STUDY?

STUDY ABROAD TUITION FEES

With the Study Abroad Program, ICHM invites students
from all around the world to study with them in Adelaide
for six months, and then undertake a paid work placement
in an Australian hotel for six months (the work placement is
optional). Together with your own university or hotel school,
you can select up to 8 subjects (or as few as 4 subjects) at
different levels.

Tuition fees are calculated by the number of subjects
studied. The per subject cost for 2022 is fixed at A$4000.
Your tuition fees will depend on the number of subjects
you choose; for example the six-month academic fee for
studying four subjects on campus will be A$16,000. If you
want to study additional subjects, you pay the per-subject
cost for each one undertaken. All Study Abroad students
pay a once off New Student Fee.

ACCOMMODATION

STUDY ABROAD ENTRY REQUIREMENTS
AND VISA

(non-award)

PROGRAM STRUCTURE
This program is a non-award, six month (one semester),

PRE-MASTERS
SUBJECTS AVAILABLE

full time program with the aim of providing entry into the

Managing Business Financial Performance

Master of International Hotel Management for students

Managing Productivity Through People

who would not otherwise be eligible.

Managing Food and Beverage Operations
Managing Rooms Division Operations
Managing International Guests Expectations
Event Management

COURSE PROGRESSION

ENTRY REQUIREMENTS

To progress to the Master of International Hotel
Management, you must pass each subject
in the Pre-Masters.

Successful completion of a three year post- secondary
qualification comparable to an Australian Associate Degree
or Advanced Diploma; and English IELTS 6.0 overall
(no band under 5.5).

(non-award)

During your academic semester you can choose to stay on
or off campus (See page 22)

To study at ICHM, students will need an IELTS of 5.5 (no
band below 5.0.); or TOEFL (IBT) above 46 overall (min 15 in
any band); or recognised equivalent.
You will apply for a Student Visa (subclass 500) Non-Award
Temporary Visa. This has a limit of 12 months, inclusive of
English, tuition, and work placement.
Refer to the following link for details regarding the Study
Abroad Visa: https://immi.homeaffairs.gov.au/visas/gettinga-visa/visalisting/student-500
All international students coming to Australia on student
visas are required to pay for Overseas Student Health Cover
(OSHC) for the full duration of their studies.

STUDENT CIRCUMSTANCES FOR ENTRY TO MASTERS
AND PRE-MASTERS PROGRAMS
Student’s Bachelor
Degree Is Recognised

Student Has
IELTS 6.5*

Entry Pathway
to Masters

Yes

Yes

Direct entry to Masters

No, but has three year postsecondary study

Yes

Student needs to complete
Pre-Masters Program

No, but has three year postsecondary study

No - but has IELTS 6.0 and
min 5.5 in any band**

Student needs to complete
Pre-Masters Program

An IELTS of 6.5 is required for entry to the Masters, no band below 6.
An IELTS of 6.0 is required for entry to the BBUS and no band below 6.

*

**
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WORK
INTEGRATED
LEARNING (WIL)
PROCESS
ICHM prides itself on the quality of Work Integrated Learning (WIL) placements available to its students.
These placements form an integral and extremely valuable part of the degree program.
ICHM works with a number of valued industry partners across hospitality and broader business industries,
both within Australia and around the world, to secure placements that will enhance the career prospects of
each individual student.

ICHM’s Work Integrated Learning (WIL) process has been designed to ensure you are industry-ready and able to
hit the ground running. You should expect the following from your curated WIL experience:
The ability to put into practice the skills and knowledge learnt during the on-campus semesters
In-depth on-the-job experience.
Insight into the world of work and the responsibilities it involves.
Realistic experiences of the hotel industry in a variety of places.
The opportunity to experience different company cultures, systems and work practices.
Rigorous and relevant assessment.
An insight into a range of career paths.
Personal growth and independence.
Networking opportunities for future employment.
The following ICHM degrees involve a capstone WIL experience:
Bachelor of Business*

POSITION
ICHM will always endeavour to locate a position within
a host organisation in a preference area for you.
Organisations’ availability along with their locations may
also affect on the position available.
The search for the right position for you is undertaken by
both you and your assigned Industry Career & Development
(ICD) Manager working together to ensure the right role is
sourced. ICHM aims to find Work Integrated Learning (WIL)
placements for you in positions deemed suitable to fulfill
the requirements of the course, and your demonstrated
capabilities at that time.

PROCESS
You are asked to list a preferred destination on your
WIL placement request form, prepare your resume and
meet with the ICD Manager.
ICHM’s ICD Managers research the available positions
at suitable host organisations.
If you meet a property’s requirements, the ICD
Managers formally apply on your behalf.
The selection requirements will vary across
organisations; some placements require face-to-face,
telephone or online interviews with the host organisation
making the final decision on the your eligibility for
placement.

Bachelor of Business (Hospitality Management)
Master of Hotel Management

The single WIL300 subject consists of a minimum of 300 hours of internship placement at the end of third year of Bachelor of Business, Bachelor of Business
(Entrepreneurship), Bachelor of Business (Marketing). The students are required to complete assessments throughout their internship using the Learning
Management System. The assessment and learning outcomes are set out in the subject outlines as is the requirement to complete a minimum of 52 hours of
self-study. WIL300 must be the only subject needed for the student to complete their degree.
*
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LOCATION
Where a WIL placement is your first role within an industry
environment, it is strongly recommended you stay in
Australia or your home country.
MONITORING
The ICD Manager keeps in touch with you by phone and
email throughout your placement to ensure success.

DURING & EARNING
Bachelor of Business,
Bachelor of Business
(Entrepreneurship /
Marketing)

Bachelor of Business
(Hospitality)

Master of Hotel
Management

WIL300: 13 weeks

Each WIL Semester: 20-24 weeks
Total: 60 – 72 weeks

20-24 weeks of Professional Practice
and Research

ICHM delivers a mixture of both paid
and unpaid placements. If you are
able to secure a paid placement, you
will be remunerated in accordance
with Australian National Employment
Standards and any corresponding
industrial award.

WIL placements within Australia are
usually remunerated for hospitality
roles. The ICHM program is
accredited with these placements,
and international students are not
restricted by the usual forty hours
per fortnight maximum rules.

Semester 4 provides you with the
opportunity to undertake a six month
Professional Practice and Research
in industry.

Unpaid WIL placements allow for
you to experience an industry
environment which may more closely
align with your future career goals
and enable you to view a variety of
roles within the business disciplines.

In Australia, based on recent industry
placements you will earn the
Australian award wage; wages for
placements in other countries vary
considerably and are generally lower.
By the end of a placement semester,
you can have save up to $5,000 AUD.

Bachelor of Business (Entrepreneurship)*
Bachelor of Business (Marketing)*

You may source your own WIL placement as long as it
meets the ICHM host organisation and role requirements.
If you currently hold a role within an industry environment
meeting the ICHM WIL placement requirements, you are
welcome and encouraged to maintain that role as part of
the WIL program.

As part of the research project, you
must complete a minimum of 600
industry hours, in addition to the 200
hours minimum experience required
to undertake the research project.
Most positions within Australia are
paid as regular employees.
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FEES, INTAKES AND
ACCOMMODATION
ICHM FEES AND DATES 2022
ICHM (CRICOS Provider Code: 02914G)
Location

137 Days Road, Regency Park, Adelaide, SA 5010, Australia

Course/
Program
Name

Diploma of
Business /
Business
(Entrepreneurship)
/ Business
(Marketing)

Bachelor of
Business / Business
(Entrepreneurship)
/ Business
(Marketing)

Bachelor
of Business
(Hospitality
Management)

Pre-Masters of
International Hotel
Management

Master of
International
Hotel
Management

Duration

48 weeks or
26 weeks
(Accelerated)

2 years 3 months
(Accelerated)

3 years

6 months

2 years

Start Dates

Diploma of
Business: 19
September 2022

Bachelor of Business:
19 September 2022
Bachelor of Business
(Entrepreneurship)/
(Marketing):
forthcoming

25 – 29 July

25 – 29 July

25 – 29 July

$19,984 AUD
($2,498 AUD
per subject)

$57,454 AUD
($2,498 AUD
per subject)

$96,000 AUD
($4,000 AUD
per subject)

$16,000 AUD
($4,000 AUD
per subject)

$52,000 AUD
($4,000 AUD
per subject)

$250 AUD

$250 AUD

$250 AUD

$250 AUD

$250 AUD

Diploma of Business
(Entrepreneurship)/
(Marketing):
forthcoming
Tuition Fees

New
Student Fee

ACCOMMODATION
On-Campus Accommodation

Rental Accommodation

Regency International House Bond A$500. The bond
is refundable and is returned at the completion of
your study provided no expenses were incurred (e.g.,
damage).

Students can rent an apartment or house on their own
or share with other Australian or International students.
Minimum lease agreements are usually six months, but
12-month leases are more common.

Regency International House is available to students
during on-campus academic semesters including midsemester breaks. However, holiday breaks between
semesters are not included within the accommodation
fees. Students may apply to stay on-campus in the July
holiday break at an additional charge, subject to room
availability. Please note that over the December/January
holiday break each year, Regency International House is
closed for maintenance and is not available to students.

Please be aware of the obligations regarding length of
stay in the lease or contract. Students also need to be
aware that the additional costs of renting include Security
Bond (usually between six to eight weeks rent) and
connection fees for electricity, gas, and telephone.
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HEALTH COVER:
INTERNATIONAL STUDENTS

STUDENT VISA
International students will be required to obtain a Student

All international students coming to Australia on student

Visa to study in Australia. The visa processing charge

visas must pay for Overseas Student Health Cover

(payable to the Australian Government) is approximately

(OSHC) for the full duration of their studies, this is an

$550 AUD. As part of the visa process, students may

Australian Government requirement. To ascertain the

be required to have a medical check with an Australian

level of coverage provided, students should visit the

Government authorised doctor. The fee for this medical is

OSHC website - oshcaustralia.com.au

approximately $300 AUD.
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RECOGNITION
OF PRIOR
LEARNING

HOW TO APPLY
STEP 1: APPLICATION FOR ENROLMENT
International students should apply via an authorised ICHM agent/representative or directly online via our
https://enroller.app/ichm/enrolment-application; attaching all required documents (e.g., academic transcripts).

STEP 2: LETTER OF OFFER
PREVIOUS STUDY OR INDUSTRY EXPERIENCE

ICHM will advise you of the outcome of your application within two days. Some applications (e.g., those

Students are encouraged to apply for Recognition of Prior Learning (RPL) for study taken at another
institution; as well as time they may have spent working in the hospitality industry. Approved recognition or
credit for previous study or work, may reduce a student’s overall cost and study workload, or duration.

applications usually take extra time.

requiring external verification) may take longer to process, as additional information is required. Credit transfer

If your application to ICHM is successful, ICHM will send a Letter of Offer to you or your agent, confirming the
course you have been offered, fees payable and course commencement date. To accept the offer, you must sign
and return the Acceptance Letter and pay the New Student Fee of $250 AUD. This must be done in 21 days after

THIS POLICY IS MOST COMMONLY APPLIED
TO:

Students who have undertaken some study at other
universities, colleges or hotel schools looking to
transfer, and gain the advantage of a higher level
qualification. People with business-related diplomas
or degrees wanting to enter the hotel industry to
change their career direction. Industry personnel with
experience and some training seeking qualifications
with international recognition.

TO APPLY FOR RPL YOU MUST:

Submit a full application to ICHM indicating that you
want to apply for recognition of your prior learning.
You will be required to submit an application
for RPL and provide certified English translations of
all academic/other documents (e.g., curriculum)
where necessary.
A grade of “status” will be given for those subjects
where you have been successful in applying
for Recognition of Prior Learning. Where recognition
is not granted prior to commencement you
will be required to attend classes until exemptions
are determined.
As part of the recognition assessment, where you
are unable to provide sufficient documentation and
evidence, recognition cannot be granted. A process
of appeal is available in cases of disputes over
decisions or refunds granted under these policies

the date of the Letter of Offer from ICHM.

STEP 3: CONFIRMATION OF ENROLMENT
Upon receipt of the New Student Fee, ICHM will formally notify you that you have been accepted. The electronic
Confirmation of Enrolment (CoE) form will be sent directly to your representative if they are assisting with your
application. You will need the CoE to apply for your Student Visa.

STEP 4: PAYMENT OF FEES
The invoice in step 2 will advise you of the amount and due date for payment. If you receive the Letter of Offer within
60 days or less of the commencement date, then full fees are payable immediately upon receipt of this letter.

STEP 5: STUDENT VISA APPLICATION
International students intending to study at ICHM must apply for a Student Visa. For more information regarding
student visas, go to https://immi.homeaffairs.gov.au/visas/getting-a-visa/visa-listing/student-500

STEP 6: NEW STUDENT INFORMATION PACK
Approximately six weeks prior to course commencement, you will be sent an information pack outlining what
you need to bring and answers to frequently asked questions. New students should also advise ICHM when they
will arrive at campus and if pickup is required. Please ensure that the ICHM Admissions Office has your correct
personal email address.
Additional information regarding application and payment for an international student can be found here:
https://now.ichm.edu.au/entry-online-int
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USEFUL LINKS
ICHM Website:
www.ichm.edu.au
ICHM Work Integrated Learning:
www.ichm.edu.au/future-students/work-integrated-learning
ICHM Admission:
admissions@ichm.edu.au

Information in this prospectus is effective and current
at the time of publication (05 April 2022) but may be
subject to change. Please refer to ICHM directly or
the website for any queries.
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