
The Complete Journey From Writing a 
Book to Selling It: A Beginner’s Guide 
The journey from writing a book to selling it runs through five distinct stages: drafting, editing, 
publishing, launching, and ongoing marketing, and skipping any one of them shows up clearly in 
a book's final sales numbers.  

Based on data from a Reedsy survey, most authors take six months to a year to finish a 
manuscript, and that is just the starting point.  

With over 3.5 million self-published titles issued by ISBNs in 2025 alone, a finished manuscript 
now competes for attention against more books than at any point in publishing history. 

This guide walks through the full path in order, from your first page to your first real sale and 
beyond. 

Stage 1: Writing the First Draft 
Every book starts here, and the timeline varies more than most first-time authors expect. A 
writer producing 500 words a day, five days a week, finishes a 75,000-word manuscript in 
roughly five to six months, while writing 1,000 words a day cuts that timeline closer to sixteen 
weeks. 

Genre affects this pace too, since a tightly structured nonfiction book with clear frameworks 
often moves faster than a sprawling literary novel with deep character development. 

Set a realistic daily or weekly word count goal rather than an arbitrary deadline pulled from 
someone else's process.  

Stephen King reportedly drafts ten pages a day and finishes a first draft within three months, 
while other well-known authors have spent years or even over a decade on a single manuscript.  

Your own pace matters more than anyone else's benchmark, as long as you stay consistent 
enough to actually finish. 

Stage 2: Revising and Editing 
A first draft is rarely publishable on its own, and skipping this stage shows up immediately in 
reader reviews.  

https://www.publishersweekly.com/pw/by-topic/industry-news/publisher-news/article/99943-book-output-topped-4-million-in-2025.html


Plan for revision time equal to roughly 20% to 30% of your drafting time, and budget for at least 
one professional editing pass beyond your own self-editing, whether that means a 
developmental edit for structure and pacing or a line edit for prose-level polish. 

Beta readers add another valuable layer here. A handful of readers who match your target 
audience can catch plot holes, pacing issues, or confusing sections that an author, too close to 
their own material, often misses entirely.  

Build this feedback loop into your timeline rather than treating it as an optional extra step 
squeezed in at the end. 

Stage 3: Preparing for Publication 
Once your manuscript is edited, the technical side of publishing begins. This stage covers cover 
design, interior formatting, and choosing where your book will actually go on sale.  

A cover has roughly a second or two to catch a browsing reader's attention, which makes 
professional design one of the highest-leverage investments in this entire process. 

Formatting matters just as much, even though it draws far less attention. A properly formatted 
interior, consistent spacing, clean chapter breaks, readable fonts, signals professionalism to 
readers before they read a single sentence.  

Tools built specifically for this task turn a manuscript into a properly formatted ebook and print 
file without requiring design software experience. 

Stage 4: Choosing Your Publishing Path 
Authors generally choose between self-publishing, traditional publishing, or a hybrid approach, 
and each path carries real tradeoffs in speed, control, and income structure.  

Self-publishing gives authors 60% to 70% royalties per sale and full creative control, but no 
advance and full responsibility for every cost along the way.  

Traditional publishing offers a possible advance and wider initial distribution, but lower long-term 
royalties and a much slower timeline, often a year or more from acceptance to release. 

Within self-publishing, platform choice matters too.  

A closer look at Amazon KDP and IngramSpark shows how the two platforms serve different 
goals, with Amazon KDP offering the largest built-in audience and IngramSpark opening doors 
to libraries, bookstores, and international distribution that Amazon alone cannot reach. 

Stage 5: Publishing on Your Chosen Platform 

https://sites.google.com/view/webonline-deals/which-platform-is-best-for-publishing-books-in-2026-best-options-compared


Amazon KDP remains the dominant choice, with 87% of self-published authors using it as their 
primary channel, largely because of its reach and straightforward setup process.  

A clear walkthrough on how to publish your book with Amazon KDP covers account setup, 
manuscript upload, royalty tier selection, and territory rights, which handles most of the technical 
decisions a first-time publisher needs to get right before hitting submit. 

Take your time through this stage rather than rushing to hit an arbitrary launch date.  

Errors in formatting, category selection, or metadata are fixable after publication, but they cost 
momentum and visibility during the critical first weeks when a new release gets the most 
algorithmic attention. 

Stage 6: Researching Keywords and Categories 
Guessing at categories and keywords wastes the exact window when a new book has the best 
shot at visibility.  

Dedicated research tools pull real data on search volume, category competition, and 
comparable book pricing, turning launch decisions into informed choices instead of guesses. 

Publisher Rocket remains one of the most widely used tools in this space among self-published 
authors. Some authors get confused about naming here too, since the tool has been referenced 
under different names over the years, and it helps to confirm is Publisher Rocket the same as 
KDP Rocket before searching for reviews or tutorials under an outdated name.  

Before committing to any research tool, check Publisher Rocket pricing and plans to see 
whether the one-time cost fits your launch budget compared to ongoing subscription 
alternatives. 

Stage 7: Planning Your Launch 
A strong launch depends on preparation that starts weeks before your publish date, not a single 
push once the book goes live.  

Detailed self-publishing tips for authors point to a consistent pattern among successful 
launches: building an early reader list, setting up preorders, coordinating advance review 
copies, and lining up promotional content before release day arrives, not after. 

Give yourself at least four to six weeks of lead time to build anticipation.  

Authors who treat launch day as the finish line of their marketing effort, rather than the starting 
point, consistently see weaker first-week sales than authors who plan the launch itself as a 
distinct campaign. 

https://lukas-newsletter-f4ae5d.beehiiv.com/p/how-to-publish-a-book-on-amazon-a-beginner-s-guide
https://doc.clickup.com/90161733023/d/h/2kz0xqcz-1056/b1eb638dcee1b84
https://doc.clickup.com/90161733023/d/h/2kz0xqcz-1056/b1eb638dcee1b84
https://careful-eagle-123s2bz.mystrikingly.com/
https://de-epea.readme.io/reference/what-successful-self-published-authors-do-before-launch-day-a-complete-guide


Stage 8: Marketing After Launch 
Sales momentum rarely sustains itself without ongoing effort after the initial launch bump fades.  

Roughly 30% of self-published authors now sell direct to readers outside major platforms, with 
another 30% planning to start in 2026, a meaningful shift toward owning the reader relationship 
instead of depending entirely on one retailer's algorithm. 

Build an email list from your very first release if possible, since a direct line to readers who 
already enjoyed your work becomes one of the most reliable marketing channels for every 
future release.  

Paid advertising, Amazon ads, social media promotion, and BookBub deals all play a role too, 
but organic tools like a growing email list and a consistent publishing schedule tend to 
compound in value over time in ways paid ads alone cannot replicate. 

Stage 9: Building a Backlist 
A single book, no matter how well-written or well-marketed, rarely supports a full income on its 
own.  

Catalog size stands out as one of the strongest predictors of author income across recent 
surveys, since readers who enjoy one title actively look for more from the same author.  

Authors with 25 or more published books report meaningfully higher monthly income than 
authors with just one to three titles. 

Treat your first book as the beginning of a body of work, not a standalone finish line.  

Planning a series, a related nonfiction line, or simply a consistent publishing schedule keeps 
momentum building instead of resetting with every new release. 

Stage 10: Tracking Results and Adjusting 
The final stage of the journey never really ends. Track your sales, page reads, reviews, and ad 
performance regularly, and use that data to adjust pricing, category placement, and marketing 
spend over time.  

Authors who review their numbers monthly catch problems and opportunities far faster than 
authors who check in only occasionally. 

The U.S. Copyright Office also recommends registering copyright formally, even though it exists 
automatically the moment a work is created, since formal registration strengthens legal 
protection if you ever need to enforce your rights against unauthorized use. 

https://www.copyright.gov/registration/


Also Read: Guide to Turning Your Book Into a Sellable Product  

A Quick Journey Checklist 
●​ Set a realistic daily word count goal and track it consistently 
●​ Budget time and money for professional editing before publishing 
●​ Invest in a genre-appropriate cover and clean interior formatting 
●​ Compare publishing platforms before committing to just one 
●​ Run keyword and category research before setting your book live 
●​ Build a launch plan with a timeline, starting weeks before release 
●​ Start an email list from your very first book 
●​ Plan your next release before momentum from the current one fades 

Final Thoughts 
Writing a book is only the first leg of a longer journey, and the authors who build real, sustained 
income treat every stage, editing, formatting, platform choice, research, launch planning, and 
ongoing marketing, with the same seriousness they gave the manuscript itself.  

None of these stages requires a publishing deal or a large budget to execute well. They require 
a clear plan, the right resources at each step, and a willingness to keep building rather than 
stopping after one release.  

Follow the stages in order, and each one sets up the next with far less guesswork than trying to 
figure it all out at once. 

 

https://site-gwe0bndzs.godaddysites.com/
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