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Multi-channel Marketing~

Expand your reach and boost your growth

Multichannel marketing involves reaching customers through multiple channels such as
social media, websites, email, and in-person opportunities. Embracing multiple channels and
leveraging the opportunities they offer provides many benefits to small businesses like yours.

Benefits of Multi-channel Marketing

Increase reach and boosts
visibility

Leveraging multiple marketing
channels can help you increase
brand visibility, reach a wider
audience, and connect with

potential customers wherever
they are.

Cater to customer preferences

Everyone consumes content
differently. Multi-channel
marketing allows you to tap into
different communication types
to reach your audience in a way
they want to be reached.

Easily adapt to change

Multi-channel marketing offers
flexibility and resilience. By
diversifying your presence across
channels, you can ensure you are
able to adapt to changes and
remain competitive.

Improve customer
engagement

Multi-channel marketing allows
you to interact with your
customers at different points in
their journey. This enhances the
customer experience and fosters
stronger relationships.

Learn from data

Utilizing multiple channels
provides valuable insights into
customer behavior, preferences,
and purchasing patterns. This can
help you optimize your marketing
strategies and tailor offers to
your customers’ exact needs.

Pro Tip: To get the most out of your multi-
channel marketing efforts, develop a consistent

brand message and tailor your content for each
channel. Use the Al content generator in Constant
Contact to help you get started.




How to Boost Email Marketing Campaigns with Multi-channel Marketing

Multi-channel marketing campaigns work together to support and build upon one another. For example,
integrating your email marketing with other channels can amplify its effectiveness and drive significant
growth for your business. Here are some ways you can use other marketing channels to support your

email marketing campaigns and vice versa.

Website

Integrate your email marketing
efforts by featuring newsletter
sign-up forms or pop-ups on
key pages of your website.

This provides visitors with the
opportunity to subscribe to your
email list and stay updated on
your business.

Events

Promote upcoming events
through email marketing
campaigns to drive registrations
and attendance. Collect email
addresses from event attendees
to grow your subscriber list and
nurture relationships beyond
your event.

Social media

Landing pages

Create dedicated landing pages
for specific email marketing
campaigns or promotions. By
sending email recipients to your
targeted landing pages, you
can provide customers with a
personalized experience that
drives action.

In person

Use QR codes or text-to-join

to collect email addresses at
checkout or via in-store signage.
Then follow up with personalized
email communication to keep
customers engaged and
connected.

Text messaging

Complement your email
marketing efforts with timely text
messages to announce sales,
provide order updates, or send
exclusive offers. Additionally,

use text messages to encourage
signups to your email list.

Online ads

Use targeted ads to attract
new customers, reach specific
audience segments, and drive
traffic to your landing pages or
email sign-up forms.

Use social media along with email marketing to increase your reach and engagement. Share email content on
your social media platforms to reach a broader audience and encourage followers to subscribe to your email list.
You can also promote your social media channels in your email campaigns to foster community engagement and

drive traffic to your social accounts.

By complementing email marketing with other marketing channels such as your website, landing pages,
text messaging, social media, events, in-person interactions, and online ads, you can create a cohesive
and comprehensive marketing strategy that resonates with your customers across all channels.

Create multi-channel marketing campaigns in minutes with Campaign Builder.
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