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A step-by-step guide to creating a successful brand

BRANDING
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Stand out 
and leave 
a lasting 
impression
A well-established and thought-out 

brand can not only set you apart

from your competition but can also 

create a lasting impression in the 

minds of your customers. Your brand 

is the foundation upon which you can 

build trust, establish credibility, and 

foster loyalty. 

We’ll walk you through the steps 

of building a unique and impactful 

brand that not only resonates with

your target audience, but also reflects 

your values and vision.
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Section 
1

WHAT IS A BRAND?WHAT IS A BRAND?
When you think of branding, you might automatically think of colors, 

logos, and even certain fonts. But your brand is so much more than these 

elements; your brand is the identity and personality of your business. A 

strong brand speaks volumes about who your company is, what it stands 

for, and how you can make your customers’ lives better. 
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WHAT IS A BRAND?

A strong brand is crucial for a multitude of reasons

Differentiation

A unique and compelling 
brand sets you apart from 

competitors, making it easier 
for customers to recognize and 

remember your business.

Brand Recognition

A unique logo, tagline, and 
color palette help buyers easily 
recognize and differentiate a 
brand from its competitors. 

Iconic logos like Apple, Target, 
McDonald’s, or Nike are 
instantly recognizable.

Increased Awareness

A clearly-defined brand can 
help generate buzz, spark 

curiosity, and increase brand 
recall.

Professionalism and Trust

A well-designed logo instills 
confidence in buyers, signaling

that a brand is established, 
trustworthy, and takes pride in 

its visual identity.

Improved Customer Loyalty

A strong brand influences how 
customers perceive your
business, products, and 

services, ultimately fostering 
trust and loyalty.

Memorable Impression

A visually appealing logo, 
catchy tagline, and unique 
brand personality create a 

lasting impression. Together, 
they serve as a hook that can 
draw people in, making them 
more likely to remember and 

recall the brand.
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From your logo and color palette to your brand personality, taglines, and messaging, every 

little detail contributes to building your brand and creating meaningful relationships with your 

audience.
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Section 
2

DEFINING YOUR 
BRAND

DEFINING YOUR  
BRAND

Building a successful brand for your business is dependent on how clearly 

defined it is. The more specific you are about your brand attributes, the 

easier it will be for you to create a compelling brand that resonates with 

your target audience. 
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DEFINING YOUR BRAND

To clearly define your brand, there are some key components you must determine. Once you have 

these components in place, they will help guide you in your brand decisions as you move forward 

in the process.

Brand Values and 
Personality

Your brand values and 
personality are the core of your 

brand identity. They define 
who you are as a company, 
what you stand for, and how 

you interact with customers. To 
define your brand values and 

personality, think about what’s 
important to your brand, how 
you want to be perceived, and 
what sets you apart from your 

competitors.

Brand 
Archetypes

Archetypes are universal 
symbols people can easily

relate to. Simply put, if your 
business were a person, who  

ould it be? A nurturing parent, 
a creative artist, a humorous 
comedian, a knowledgeable 

guide? Identifying your 
brand’s archetype allows you 

to create a more authentic 
and meaningful brand that 

connects with your audience 
on a deeper level.

Target 
Audience

To build a strong brand, you 
must understand who

your target audience is. This 
means defining your ideal 

audience, understanding their 
needs, wants, and pain points, 
and tailoring your messaging 

and strategy accordingly.more 
likely to remember and recall 

the brand.

1 2 3

YOUR BRANDYOUR BRAND
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DEFINING YOUR BRAND

Use this worksheet to help you define the key components of your business’s brand.

Your Business Name:

Who is your target audience:

What are their needs: What do they want:

What is their pain point:

What are your brand values: What does your brand stand for:

Tagline or Slogan:

Brand Foundation Worksheet
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DEFINING YOUR BRAND

What are 3 adjectives that describe 
your business:

What is important to your brand 
(sustainability, authenticity, integrity, etc.) ?

What sets your brand apart from 
your competitors?

How do you want your customers to feel when they interact with 
your brand?

Visualize your brand as a person, 
who are they?

Brand Foundation Worksheet 
(continued)
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Section 
3

BUILDING YOUR 
BRAND STORY

BUILDING YOUR  
BRAND STORY

While logos, color schemes, and visual elements play a significant role 

in branding, your brand story captures the essence of who you are and 

what you represent. Sharing authentic and compelling stories about 

your brand’s journey, values, or customers has the ability to tap into the 

emotions of your audience, making your brand more relatable and

memorable.
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BUILDING YOUR BRAND STORY

Developing brand messaging

The first step in building your brand story is to develop a clear understanding of your

purpose and values. Start by asking yourself some fundamental questions:

1 2 3 4

Why does your
brand exist?

What problems
does it solve?

How does it make
a difference in
people’s lives?

How will customers
feel when they 

interact with your 
brand?

By delving deep into the core purpose of your brand, you can uncover the unique

aspects of your business that set you apart from your competition.

Defining your brand voice Taglines and slogans

Once you have a clear sense of your purpose, it’s 

time to define your brand voice. Your brand voice 

is the way you communicate with your audience 

and the personality you convey. Consider the 

tone, language, and style that aligns with your 

brand’s values and resonates with your target 

audience: are you playful or humorous, or serious 

and authoritative? Whatever voice you choose, 

consistency is key.

Taglines and slogans are concise expressions that

communicate your purpose or mission in a few 

words. When creating a tagline or slogan, aim for 

simplicity, clarity, and originality. It should evoke 

emotion, align with your brand’s personality, and 

leave a lasting impression on your audience. For 

example, think of iconic taglines like Nike’s “Just 

do it”, Allstate’s “You’re in good hands,” or Dove’s 

“Real beauty is for everyone” — they sum up their 

brand’s values and remain top of their  audience’s 

mind long after their initial exposure to it.
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BUILDING YOUR BRAND STORY

Use this worksheet to help you easily define your business’s brand story.
Brand Story Worksheet
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Who are you?

Why does your brand exist?

What promises does your business help solve?

How does your business make a difference in your 
customer’s lives?

How do you want customers to feel when they interact with 
your brand?

What are your brand’s values (ex. integrity, transparency)?

What is your brand’s personality (try to keep it to three to 
five main traits)?

What is your company’s main call to
action?

What is your company’s tagline?

Crafting a clear and 
consistent brand message

To craft a clear and consistent 
brand message, it is important to 
align your story with your brand’s 

purpose, values, and voice. 
Every piece of communication, 

whether it’s a social media post, 
a blog article, or a customer 

interaction, should reflect your 
brand story. Consistency across 
all touchpoints builds trust and 

reinforces your brand. Remember 
to be authentic and avoid generic 
statements; instead, focus on the 

unique aspects of your brand 
that resonate with your audience.
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Section 
4

NAMING YOUR
BRAND

NAMING YOUR
BRAND

A brand name encapsulates your values, identity, and offerings in a 

concise and memorable manner and has the potential to resonate with 

customers, differentiate your business from the competition, and build 

lasting connections.
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NAMING YOUR BRAND
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Selecting your brand name

Before selecting your brand name, here are some items to consider:

Relevance and meaning: Choose a name that aligns with your brand’s core values, offerings, 
and target audience. It should convey a sense of what your business stands for while  
emaining concise and memorable.

Ease of pronunciation and spelling: Opt for a name that is easy to pronounce, spell, and 
remember. Complicated or hard-to-spell names can create confusion and hinder word-of-
mouth referrals.

Scalability and longevity: Ensure your name has room to grow with your business.
Consider future expansions, product lines, and reach. Avoid names that limit your brand’s 
potential growth or confine it to a specific niche.

Name availability: Search for your name’s availability throughout other channels you might 
use such as website domains and social media handles. A strong online presence is vital, so 
securing relevant online domains and social handles is essential.

Legal and trademark: Conduct thorough research to avoid infringing on existing trademarks 
or copyrights. Search trademark databases to see if any existing trademarks or copyrights 
conflict with your name. If you are in the US, the United States Patent and Trademark Office 
(USPTO.gov) is a great place to start; however, you can also consult a trademark attorney for 
a professional opinion and to ensure your name is not already registered.

Tips for creating a memorable and effective brand name
Here are some tips for creating a brand name that resonates with

audiences and stands the test of time:

Keep it simple: A short and
straightforward name is easier 
for customers to remember and 
share.

Pronunciation and spelling: Avoid 
complex spellings or ambiguous 
pronunciations that could confuse 
potential customers.

Uniqueness: Aim for a name 
that is distinctive and not easily 
confused with other brands in 
your industry.

Storytelling: If possible, infuse 
your brand name with a story or 
deeper meaning that connects 
with your audience. (Dubsado has 
a fun story behind their brand 
name) 

Get feedback: Test your name 
with friends, potential customers, 
family, or focus groups to gather 
feedback before finalizing it. 

Avoid trends: While it may be  
tempting to choose a trendy  
name, they often become 
outdated quickly. Opt for a 
timeless name that will remain 
relevant throughout your 
business’s lifetime.

13
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NAMING YOUR BRAND

Should you use your name as a business name?

 ● Can lend a personal touch 
and authenticity

 ● Increases a sense of  
connection

 ● Easy to use

 ● You can capitalize on your 
existing industry reputation

 ● You’re the face of your brand

 ● Can simplify some of the 
branding process

 ● Can limit the scalability of 
your business if you plan to 
expand

 ● Can make it harder to sell 
your business or change 
leadership

 ● Negative publicity or personal 
issues could impact your 
business

 ● Doesn’t convey anything 
about your business

 ● High chances of duplicate or 
similarly named companies

 ● Potentially harder to register 
for a business trademark

 ● Your personal name could 
change

 ● Can limit word-of-mouth 
marketing

 ● Challenging to differentiate 
your personality from your 
business personality

Using your own name for your business has both pros and cons. Like any other business name

you decide, choosing to name your business your own name needs to be a strategic decision.
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NAMING YOUR BRAND

Use this worksheet to help you select a brand name.

Brand Name Worksheet

Top competitors’ 
business names:

Which words/phrases can be 
trademarked?

Which words/phrases have a 
domain name available?

Which words/phrases have social 
media names available?

Final name choices:

List of words or 
phrases that describe 
your product/business:

List of words or 
phrases that describe 
your product/business:

Of the words/phrases 
listed, which are the 

most recognizable and 
unique?

STEP ONE

STEP TWO STEP THREE STEP FOUR

STEP FIVE

1 2 3 4
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Section 
5

VISUAL
IDENTITY
VISUAL

IDENTITY
When it comes to branding, visual elements like your logo, graphics, photos, 

and color choices play an important role in influencing your customers’ 

perception. Similar to how your clothing reflects your personality and 

interests, your brand’s visual identity serves the same purpose. Your brand’s 

visual identity is the outfit your business wears to make a lasting impression 

on the world, enabling your business to effectively communicate its 

personality, essence, and unique selling points, and allowing you to foster 

deeper connections with your audience.



17Branding 101

VISUAL IDENTITY

Choosing colors for your brand

Consider your audience

Consider the demographics, preferences, and cul-
tural backgrounds of your target audience. Differ-

ent colors hold varying meanings across cultures, so 
it’s essential to choose colors that align with your 

audience’s cultural context.

Keep your brand personality in mind

Reflect on your core values, personality traits, and 
the emotions you want to evoke. For example, blue 

is associated with trustworthiness and reliability, 
while black evokes timeless sophistication. What 

adjectives describe your brand? Use them to guide 
your color choices.

Research color psychology

Familiarize yourself with the emotions and
associations commonly linked to different colors. 

For example, blue is often associated with trust, re-
liability, and professionalism, while green represents 

nature, growth, and sustainability. Choose colors 
that align with your desired brand message.

Create a color palette

Select a primary color that represents your brand 
and pair it with secondary and accent colors that 
complement and enhance its impact. Aim to have 
both attention-grabbing colors and more subdued 
tones for versatility in various brand applications.

1

3
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4

Color holds a remarkable power to evoke emotions, convey messages and create a strong brand 

identity. When applied strategically, colors can shape the way people perceive your brand and 

differentiate it from competitors.
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VISUAL IDENTITY

Elements of a strong logo design

Your logo is the first thing customers notice about your brand, so it’s crucial to make sure it 

creates a positive and long-lasting impression. An effective logo consists of these essential 

components:

Pro Tip: If you are working with a designer, to ensure the highest 
quality logo and consistency in brand colors, be sure to ask for 
your logo to be saved as a vector file and to use Pantone colors. 

1
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3

4

5

Simplicity: A strong logo is simple and easy to comprehend. It should be visually clean, 
uncluttered, and instantly recognizable, even when scaled down or viewed from a distance.

Ease of pronunciation and spelling: Opt for a name that is easy to pronounce, spell, and 
remember. Complicated or hard-to-spell names can create confusion and hinder word-of-
mouth referrals.

Memorable and unique: Aim for a logo that stands out from the crowd and leaves a lasting 
impression. You may like a competitor’s logo, but strive to be different, as a distinctive design 
ensures your brand remains memorable amidst a sea of competing visuals.

Relevant: A logo must reflect the nature of the business it represents. Consider the brand’s 
values, target audience, and industry when selecting shapes, colors, and symbols to ensure 
that the logo resonates with the intended message. 

Versatile: A logo should be adaptable to various platforms, sizes, and mediums. It should 
look equally appealing on a website, social media profile, business card, or billboard.
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VISUAL IDENTITY

Additional brand elements

When it comes to brand identity, your logo is just the tip of the iceberg. Here are other elements 

that play a major role in shaping your brand’s visual identity.

Pro Tip: Consider creating a mood board to help visualize 
and brainstorm your brand’s visual identity.

For tangible, physical 
products, packaging 

design influences purchase 
decisions and enhances 
brand perception. Well-

designed packaging 
communicates brand values, 

creates a memorable 
unboxing experience, and 

fosters a connection between 
the consumer and the brand.

High-quality visuals, 
including product photos, 

lifestyle images, and custom 
illustrations or graphics 
contribute to a brand’s 

overall aesthetic. Consistent 
and visually appealing 

imagery helps establish a 
brand’s style and can evoke 

desired emotions in your 
customers.

Fonts (typefaces) should be 
legible, align with your brand 

values and personality, 
and convey the intended 

message effectively. 
Consistency in typography 
across various brand assets 

fosters recognition and 
strengthens the overall brand 

identity. 

Packaging/
product design

Photography/
imagery Typography

21 3
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Section 
6

BUILDING
BRAND AWARENESS

BUILDING
BRAND AWARENESS

Building brand awareness is a crucial step in creating a strong foundation 

for your small business. It involves crafting a consistent, distinct, and 

memorable brand identity that resonates with your target audience. 
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BUILDING BRAND AWARENESS

How to build brand awareness

Here are some ways to help you start to build brand awareness for your business:

2

1

3

4

Be authentic
Remember, behind your company is a real person. Be genuine, transparent, and true to 
your values. Consider how you would want to be introduced to a new person. People crave 
authenticity and are more likely to connect with your brand if you are authentic. Let your 
brand’s personality shine through every interaction with your audience. When your brand is 
authentic, it creates a genuine emotional bond with your audience fostering trust and loyalty.

Tell a compelling brand story
Narrate a compelling brand story that connects with your audience and makes them feel 

like they are a part of your journey. Share challenges you’ve overcome, talk about how your 
company came to be, and the positive impact you aim to make. A well-crafted brand story not 

only differentiates you from your competitors but leaves a lasting impression on your customers.

Create consistency across all marketing channels
Ensure your branding is consistent across all your marketing channels including your website, 
social media platforms, packaging and marketing materials. Consistency is the secret sauce to 
building brand awareness — it helps reinforce your brand image and builds trust with consumers.

Make it easy to spread the word
Since word-of-mouth is one of the most impactful marketing tactics, make sure all your content 

is easily shareable. Empower your customers and fans to become brand advocates by making 
it easy for them to spread the word. If someone sees a friend sharing your brand’s content, they 

are more likely to take notice of your brand and engage with you in the future.
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Utilize different marketing channels

When it comes to boosting brand awareness, its important to utilize a variety of marketing 

channels that meet your audience where they are and make a lasting impact. Remember to 

maintain a cohesive brand experience by ensuring your branding elements (visuals, messaging, 

etc.) are consistent across all channels. 
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Content marketing: Create valuable and relevant content that showcases your expertise and
aligns with your brand identity and voice. Share this content on your website, social media, 
and other platforms to establish thought leadership.

Social media marketing: Leverage social media platforms to engage with your audience, 
share your brand story, and promote your products or services. Ensure your profiles, colors, 
and imagery align with your brand’s visual identity.

Email marketing: Build and maintain an email list to regularly communicate with your 
customers. Make sure your emails are aligned with your brand’s visual identity including logo 
usage, colors, and imagery. Use personalized and targeted content to strengthen the bond 
between your brand and subscribers.

Search engine optimization: Optimize your website and content to rank higher in search 
engine results. A strong online presence enhances brand visibility and credibility.

Offline marketing: Use consistent branding in your offline efforts such as print materials, 
packaging and signage. This helps create a seamless experience across both online and  
offline touchpoints.

BUILDING BRAND AWARENESS
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Ensuring brand consistency

When it comes to branding across different marketing channels, consistency is key. Creating a 

unified brand experience across all your marketing channels helps to build trust, recognition, and 

a sense of reliability among your audience. Here are some things you can do to ensure your brand 

remains consistent across all of your marketing efforts:

Pro Tip: Create master brand templates in your online 
marketing tools such as email to ensure brand consistency 
throughout your communications.

Develop a comprehensive 
brand style guide that 

includes color codes, color 
usage rules, tone of voice, 

personality, and examples of
correct and incorrect usage. 

Share this guide with all 
stakeholders, including 
printers, employees, etc 

to ensure consistent 
implementation.

Whether it’s your website, 
social media posts, 

packaging, or print materials, 
ensure all visual and 

written elements maintain 
consistency in color, tone, 
and image usage — this 
includes backgrounds, 

fonts, buttons, body text 
and other brand elements. 

This consistency fosters 
and strengthens brand 

recognition.

Periodically review your 
brand elements to ensure 
consistency. Check that 

colors are displayed 
accurately across different 

mediums and tone of voice is 
consistent. Make necessary 

adjustments or updates.

Create brand 
guidelines

Ensure consistent 
visuals and voice 

across all channels

Regularly review your 
brand elements

21 3

BUILDING BRAND AWARENESS
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Section 
7

MEASURING 
SUCCESS

MEASURING
SUCCESS

Now that you have your brand solidified, it’s time to measure the success 

of your efforts. This is crucial to ensure you’re not only achieving your 

marketing goals, but also making an impact on your target audience. 
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Monitoring your branding efforts

Monitoring your branding efforts is paramount to ensuring you are making an impact.  By 

consistently monitoring, you can ensure your efforts align with your goals, easily identify what 

works, and gain valuable insight into customer behavior. Here are some key performance 

indicators to keep track of:
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Reach: Reach: The number of people who have been exposed to your brand through various 
channels. This includes web traffic, social media impressions, and the size of your email list.

Engagement: Audience actions such as likes, shares, comments, and click-through rates.
High engagement indicates your content is resonating with your audience.

Brand mentions: How often your brand is mentioned or tagged on social media or other 
online platforms. Positive mentions indicate high brand advocacy and a strong community 
— compare it to your competitors to gauge your share of voice.

Website traffic sources: How people are discovering your website. Analyze the sources of 
your website traffic to understand which channels are driving the most visitors.

Customer surveys: Audience feedback on brand perception, customer satisfaction, and 
brand recall. This will provide you with valuable insights into your brand’s strengths and 
weaknesses. 

MEASURING SUCCESS
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Section 
8

BRANDING
BEST PRACTICES

BRANDING 
BEST PRACTICES

Your brand is the sum of every impression, experience, and perception 

associated with your business. You can harnessing the power of strategic 

branding and establish a distinct and lasting impression in your market 

with a few best practices. 
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BRANDING BEST PRACTICES

Best practices
Here are some best practices to keep in mind as you continue to build your brand:
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Define your brand
Clearly define your brand’s mission, values, and unique selling proposition.

Know your target audience
Understand your audience’s preferences, behaviors, and pain point and 
tailor your messaging and visuals to resonate with your ideal customers.

Establish brand guidelines
Establish brand guidelines for colors, typography, imagery, and tone of 
voice to ensure consistency across all your marketing materials. Create a 
style guide that outlines your brand’s visual identity and personality.

Maintain Consistency across all marketing channels
Be sure all your brand elements are consistent across allchannels, including 
your website, social media, packaging and marketing materials.

Monitor and Adjust 
Establish key performance indicators (KPIs) to track the effectiveness of 
your branding efforts, such as reach, engagement, brand mentions, and 
clickthrough rates.

Humanize your brand
Connect with your audience on a human level by infusing personality and 

authenticity into your brand.

Differentiate from your competitors
Identify what sets your brand apart from competitors and emphasize those 

unique qualities in your branding efforts.

Utilize storytelling
Leverage storytelling techniques to create emotional connections with your 

audience and communicate your brand’s narrative, values, and purpose.

Adapt to evolving trends
Stay in tune with market trends, customer preferences, and industry 

changes. Continually evolve your brand strategy and messaging to remain 
relevant and competitive.
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Let us help you 
start off strong

Creating a brand requires patience and continuous effort. 

By staying committed to your identity and voice, your small 

business can create a strong and lasting brand that sets you 

apart and paves the way for long-term success. 

See how our online marketing tools and guidance can help 
you start off strong and grow your business with a free trial 

of Constant Contact for 60 days.

GET THE FREE TRIAL

https://www.constantcontact.com/signup

