
AI in Marketing
Unlocking the power of artificial intelligence 
for small business and nonprofit success.
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Artificial Intelligence (AI) has 
revolutionized the landscape of 
marketing, offering unprecedented 
opportunities for small businesses and 
nonprofits to not only increase their 
efficiency, but to also engage with 
customers in more personalized ways. 
AI allows you to analyze vast amounts 
of data, predict consumer behavior, 
and automate various tasks, ultimately 
driving growth and enhancing 
customer experiences.
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AI benefits for small businesses
For small businesses, AI provides a game-changing advantage, allowing you to 
make the most of your limited time and resources. AI is an equalizer, providing 
you with the tools and insights that level the playing field so you can remain 
competitive against bigger companies. 

Enhance customer targeting 

Enable precise targeting by 
analyzing customer data and 
identifying relevant demographics, 
interests, and behaviors, leading 
to more effective marketing 
campaigns.

Automate tasks 

Streamline tasks such as 
email marketing, social media 
management, and content 
creation, saving time and resources 
while maintaining consistency.

Personalize customer experiences 

Analyze customer behavior 
and preferences to deliver 
personalized content, product 
recommendations, and targeted 
offers, fostering stronger 
connections and driving sales. 

Optimize marketing strategies 

Provide valuable insights into 
campaign performance, allowing 
you to easily refine your strategies 
more efficiently for maximum 
impact.

By leveraging AI-powered tools, small businesses can:



3

Despite its potential, there are some small businesses that are hesitant to utilize AI in their 
marketing. This is often due to some common misconceptions and misunderstandings. Here’s a 
breakdown of common AI myths vs. facts:

AI myth vs. fact

FACT
While some are worried AI will replace human marketers entirely, the reality 
is that AI can be a powerful ally. AI can elevate your capabilities and provide 
data-driven insights and automation tools. Nothing can replace human 
creativity and strategic thinking, meaning human oversight is still essential. 

 MYTH
AI is only accessible to 

businesses with large budgets

FACT 
AI is more accessible than ever and there are many affordable AI solutions 
tailored specifically for small businesses and their needs. 

 MYTH
AI will replace human 

marketers 

 MYTH
AI is complex and difficult 

to implement

FACT 
User-friendly AI tools, like subject line and content generators, automations, 
and more, are increasingly available and simple to implement. Additionally, 
many tools offer training and support to facilitate adoption and maximize ROI.

 MYTH
AI is always factually 

correct

FACT 
AI is prone to errors and has its own limitations because it is only as good as 
the data it receives. It is essential that any AI-generated copy or information 
is fact-checked to ensure accuracy.

 MYTH
AI is going to steal all my 

content so my competitors 
have access to it

FACT 
AI doesn’t work like a copy-paste machine. It’s designed to process and 
learn large amounts of data without necessarily copying or redistributing 
specific content. Plus, properly implemented AI systems respect data privacy 
and copyright laws.

 MYTH
If I use AI, everything I write 

will sound like everyone 
else’s content

FACT 
While AI can create formulaic content, you can help it to generate unique 
and personalized copy based on the details you provide it. For example, you 
can ask for a specific tone and to include specific bullet points. The more 
information you provide, the more custom the output will be. AI generated 
copy can always benefit from the addition of your voice and your unique 
brand characteristics. 
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Types of AI 
for marketing

There are several different AI capabilities to 
help boost and support marketing efforts. 
For the best results, use each of these 
capabilities strategically. For even more 
impact, use them together.

Content Creation
AI-based creation tools are designed to help you produce various 
forms of content, from email copy and subject lines to blog posts and 
social media updates. This type of AI helps you quickly generate ideas, 
maintain tone consistency, and speed up writing time. 

Automation
Automation streamlines repetitive tasks, which saves time and reduces 
errors. AI-driven automation can cover a range of processes, such 
as email marketing, social media scheduling, lead nurturing, and 
follow-up. This helps to maintain consistent communication with your 
prospects and customers.

Segmentation
Segmentation helps you easily understand your audience by 
categorizing customers into different groups based on various factors 
like demographics, behavior, purchase history, and interests. AI 
segmentation can automatically categorize your audience through 
behavior such as clicks.
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How to leverage AI for marketing tasks
Leveraging AI for marketing tasks can be a game-changer for small businesses and 
nonprofits looking to make the most of their time and investment. Here’s how AI 
can help you quickly create effective marketing campaigns to grow your business. 

Optimizing subject lines

Crafting compelling subject lines is crucial 
for email marketing success. AI can analyze 
vast amounts of data to quickly suggest 
subject lines most likely to resonate with 
your audience, leading to increased email 
engagement. 

Personalization
Personalization is key to effective 
marketing and AI is excellent in helping you 
provide relevant content and offers to your 
customers. AI tools can analyze customer 
behavior and purchase history to create 
highly personalized marketing messages. 
This enables you to send targeted offers, 
recommendations, and content tailored to 
individual customers, enhancing customer 
satisfaction and loyalty.

How to craft effective subject lines 
with AI:

• Ask AI to generate and 
recommend subject lines.

• A/B test for optimal performance.

Ways to use AI for personalization:

• Ask AI to generate and send 
targeted offers based on customer 
demographics.

• Offer personalized 
recommendations based on 
interest.

• Tailor content based on audience 
interest and behavior.

• Send automated abandoned cart 
emails based on behavior and 
product preferences.



6

Customer segmentation

AI can automatically segment customers 
into distinct groups based on various 
criteria, such as demographics, behavior, or 
purchase history. This enables you to create 
specific campaigns for each segment so 
you can target the right customers with the 
right message at the right time.

Content creation

Using AI to automate content creation can 
save time and resources while ensuring 
consistent messaging and tone. AI tools can 
also quickly generate variations of content, 
allowing you to A/B test and refine strategies 
based on data, channel, and feedback. 

Methods for utilizing AI to automate 
customer segmentation:

• Create dynamic segments based 
on customer activity.

• Target pre-built segments that 
continuously update in real time.

• Use dynamic content that 
changes based on the audience 
you are sending to.

How to leverage AI for content 
creation:

• Use AI for content inspiration.

• Create a consistent message 
across multi-channel campaigns 
by having AI help you iterate 
content for different channels.

I like using AI when I already have an idea, when I already kind of 
know what I need. Then it’s just kind of my helper, my sidekick.”  

— Lisa Franco, Cedar Run Wildlife Refuge
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How to prompt AI to get what you need
With AI, the quality of the result is entirely dependent on the quality of the 
information you input. Here are some tips on how to properly prompt AI to get 
exactly what you need. 

Keep your goal in mind
Before going to AI, it’s important to have a clear 
idea of what you are looking to achieve. This 
helps you to know what keywords or phrases to 
use to help the output be closer to what you need.

Be clear and specific
Clearly state your question or request, providing 
as much detail as possible. Include what you 
are asking for and follow with specific details or 
constraints.

Provide context 
or examples
When asking a question or making a request, 
provide relevant background information or 
context. This helps the AI understand the specific 
context and generate more accurate and 
tailored responses.

Focus on:

• What are you offering or trying to 
accomplish?

• How will it help the reader, or why 
should they care? 

• What should they do next?

AI prompt:

Write about the benefits of working with 
a realtor.

Better AI prompt:

Write a blog post in a conversational 
tone about the benefits of working with 
a realtor. Focus on the knowledge and 
guidance a realtor can provide. 

AI prompt:

Write me an email about an upcoming wine 
tasting event.

Better AI prompt:

Write me an email about an upcoming wine 
tasting event for Thursday, April 1st. Mention 
there will be local vendors in attendance as 
well as a raffle for a free wine tour. Remind 
them to RSVP by March 15th.

1

2

3
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Use complete sentences
Prompts should be complete sentences rather 
than fragments or individual words. This helps 
AI better understand the context and generate 
more coherent responses. 

Experiment with 
different phrasings
If you’re not satisfied with the initial response, 
try rephrasing your request using different words 
or sentence structures. A slight variation can 
sometimes yield better results.

Be patient
AI models are constantly improving, but they may not always provide perfect responses. If the initial 
answer is not what you expect, be patient and try rephrasing or providing additional information to 
help improve the outcome. 

AI prompt:

New cupcake line at our bakery.

Better AI prompt

Write a friendly email for a bakery that 
announces a new line of gluten-free products 
and invites subscribers to visit for a free sample. 
Include business hours from 9-5, our address 123 
Drewery Lane, and a friendly sign off.

AI prompt:

Write me a paragraph about introductory 
spring deals on fitness gear.

Better AI prompt:

Write me an introductory paragraph for a 
promotional email about spring deals on fitness 
gear in a conversational tone. 

4

5

6
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How to select the right AI tools
With AI tools emerging every day, it is important to know how to 
choose the right tool for your business. Here are some key tips to help 
you in your selection process. 
 

 ☐ Define your objectives 

Before you begin your search, it is 
important to have clear goals in place. 
Knowing your goals will help you narrow 
down options and focus on tools that align 
with your current and future needs. 

 ☐ Assess your current workflow 

Evaluate your existing workflow to 
understand where AI can bring the most 
value. Identify items such as repetitive 
tasks and areas where automation could 
help you save time or increase efficiency. 
This will help you determine what AI 
functionality will have the most impact on 
your business goals. 

 ☐ Prioritize ethical considerations 

Look for solutions that prioritize data privacy, 
security, and AI best practices. This ensures 
you are choosing a tool that aligns with 
ethical standards and protects user data.

 ☐ Consider ease of use 

Consider tools with intuitive interfaces 
and straightforward set-up processes. 
Remember to think about integration 
capabilities with your existing tools, as 
they can help meet your needs without 
complicating your processes. 

 ☐ Evaluate support and resources 

Check if the tool provides tutorials and 
support to help you get started and use 
the tool to its full potential. It’s also helpful 
to have access to a community of users 
where you can share experiences and find 
answers to common questions. 

 ☐ Product development 
and investment 

Look for tools that show a proven 
commitment to product development and 
innovation. A company that regularly 
invests in research and development is 
more likely to offer continual improvements 
and additional features. 
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Data privacy and security
AI tools often require large datasets to function effectively. This raises 
concerns about how personal data is collected, stored, and used. Ensure 
your AI systems comply with regulations to protect user privacy. 

Bias and fairness
AI models can unintentionally inherent biases from the data they are 
trained on, leading to unfair or discriminatory outcomes. To avoid this, 
ensure your AI tools are trained on diverse representative datasets. 
Conduct regular audits to identify and correct biases in AI output. 

Accountability and responsibility
As AI tools automate more processes, questions arise about who is 
responsible for their actions. Define clear lines of accountability within your 
organization, and ensure human oversight is part of AI governance. This 
helps ensure ethical decisions and accountability for AI-driven outcomes.

Intellectual property and ownership
AI can generate content, designs, or inventions, raising questions about 
intellectual property rights. Clarify ownership and licensing agreements for 
AI-generated outputs to avoid legal disputes. Consult with legal experts to 
ensure compliance with intellectual property laws. 

Legal and ethical considerations
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AI best practices
With its potential to automate complex processes and tasks, AI is rapidly transforming the 
way we live and work. Small businesses can use AI as a tool to help drive growth and stay 
competitive. However, in order to responsibly and effectively leverage AI, it’s important to follow 
best practices. 

Start with a clear goal 
Before implementing AI, be sure to 
identify specific business goals you want 
to achieve. Then, define your metrics for 
success. 

Understand the limitations  
of AI
While AI can be a powerful tool, it is not 
perfect and has its limitations. Be aware 
of what AI can and cannot do, and 
identify areas where it will still require 
human input and review. 

Keep your brand top of mind
While AI can help you generate content 
quickly, it will need your input to ensure 
you are producing content that adheres 
to your voice and brand. Remember, AI 
should help you enhance your brand, not 
detract from it. 

Don’t use AI for research
AI can be a powerful tool, but it should 
not be used as a substitute for thorough 
research. Take any research done 
through AI with a grain of salt and ensure 
any research is accurate by double-
checking all information obtained from it. 

Be direct and descriptive

The content you receive from AI is only 
as good as what you put into it. Your 
input must be as clear and descriptive as 
possible, right down to the tone of voice. 
This will help AI get as close to what you 
need as quickly as possible. 

Be prepared to edit 
and refine
AI can struggle with nuance, tone, and 
context, so be prepared to edit and refine 
any content obtained via AI generation. 
While Al is great to help you get past the 
dreaded “blank page,” it should not be 
used to write copy without human input.

Test and iterate
Like any other marketing approach, 
it's important to test to find out 
what works best for your business. 
Continually monitor the performance of 
your AI-generated content and make 
adjustments to optimize its effectiveness 
and ensure it achieves your desired 
outcome.

Ethics and compliance
AI comes with ethical and compliance 
considerations, including data privacy, 
security, and bias. Be sure you or your 
tool has the necessary safeguards in 
place to ensure the ethical and compliant 
use of AI.



Harness the Power of AI 
with Constant Contact
Incorporating AI into your business strategy can be a 
game-changer.  See how Constant Contact can help 
take your business to the next level with features such 
as content generation, marketing automation, and 
multi-channel campaign building. 

ConstantContact.com/features/ai-marketing

https://www.constantcontact.com/features/ai-marketing

