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Building effective messaging depends on how clearly your brand is defined. The more detailed information you 
have, the easier it will be to create compelling messaging that resonates with your audience. To do this, you must 
have a good understanding of these key components. 

Brand Values and Personality

Your brand values and personality define who you are as a company, what you stand for, and 
how you interact with customers. Clear brand values and personality help you understand what’s 
important to your brand, how you want to be perceived, and what sets you apart from your 
competitors on a deeper level.

Brand Archetypes

Brand archetypes are powerful tools for building a strong brand that resonates with your customers. 
They are universal symbols people can easily relate to. Simply put, if your business were a person, who 
would it be? A nurturing parent, a creative artist, a humorous comedian, or a knowledgeable guide? 
By identifying your brand’s archetype, you can create authentic and meaningful messaging that 
connects with your audience on a deeper level.

Target Audience

You must understand who you are writing to. This means knowing your ideal audience, understanding 
their needs, wants, and pain points, and tailoring your messaging accordingly.
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Start with the basics
The first step in building your brand message is to develop a clear understanding of your purpose and values. Start 
by asking yourself some fundamental questions:

How to Build an Effective Brand Message

By delving deep into your business's core purpose, you can uncover the unique attributes that set you apart from 
your competition.

1 2 3 4
Why does your 
business exist?

What problems 
does it solve?

How does it make 
a difference in 
people’s lives?

How do you want 
customers to feel 
when interacting 
with your brand?
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Use this worksheet to help you define the key components of your business’s brand.

Your business name:

Who is your target audience?

What are their needs? What do they want?

What is their pain point?

What are your brand values?

What does your brand stand for?

Define Your Brand Worksheet

What are 3 adjectives that describe your business?

What is important to your brand (sustainability, 
authenticity, integrity, etc.)?

What sets your brand apart from your competitors?

Brand Archetype: Visualize your brand as a person. Who 
are they?

How do you want your customers to feel when they 
interact with your brand?
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Your Brand’s Purpose Your Brand’s Promise

Your Brand’s Personality

Who are you?

Why does your brand exist?

What problems does your business help solve?

How does your business make a difference in your 
customer’s lives?

How do you want customers to feel when they interact 
with your brand?

What are your brand’s values (ex. integrity, transparency)?

What is your brand’s personality (try to keep it to three to 
five main traits)?

What is your company’s main call to
action?

What is your company’s tagline?

Crafting a clear and consistent 
brand message

To craft a clear and consistent brand message, 
it is important to align your story with your 
business’s purpose, values, and voice. Every 
piece of communication, whether it’s a social 
media post, a blog article, or a customer 
interaction, should reflect your brand story. 
Consistency across all touchpoints builds 
trust and reinforces your brand. Remember to 
be authentic and avoid generic statements; 
instead, focus on the unique aspects of your 
brand that resonate with your audience. 

Use the worksheet to help you easily define your business’s brand message.

Brand Message Worksheet
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