Creating your &
first automations

Mastering the art of marketing automation can be a game-changer for your

business's growth. By utilising automation, you can streamline your marketing efforts,

save time, and connect with your audience in a more personalised, meaningful way. Use
these worksheets to guide you through the process of planning the three most common,

must-have automations.

Want to learn more about L=
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marketing automation: .m;.'l_".

Download the full guide!

N

m| )




Welcome new subscribers with a series of emails to introduce them to your business or nonprofit
and encourage sales or donations.

& Planning your welcome series

EMAIL ONE:
Delivery/welcome

Trigger (ex. Joins a list):

What did you promise?

How do they get it?

CTA:

Data to Monitor:

I:I Clicks I:I Coupon Usage
D Meetings booked

~

Automation Example 1: &

WELCOME TO THE
NEWSLETTER!

Every week you'll receive a newsletter about upcoming
specials, exclusive coupons, and recipes you can try at home
As a thank you for joining, enjoy a free muffin on us!

GET YOUR FREE MUFFIN
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Welcome Email

LET'S CONNECT!

Join us on our social channels to learn more about
upcoming events, weekly cupcake flavors, and more!

FoLLOW [B

000000

123 Drowery Lono, Boston MA
info@alkor-muffnet

Dear Reader,

Ever since | started All or Muffin, |
have worked to pour my heart and
soul into every pastry, cake, and

| muffin that graces our ovens.

From classic recipes that have stood
the test of time to the use of all-
natural, organic ingredients, | am
constantly working to ensure you
are getting only the highest quality
baked goods.

We are excited to connect with you,
share tips and tricks, and celebrate
the joy of creation together. Thank you for giving us the opportunity to be

a part of your lives. Get ready to savor the sweetness and embark on a
mouthwatering adventure with us,

Oh, and be sure to stop and say hi during our business hours:
Monday to Friday: 8:00AM to 6:00PM

Saturday: 9:00AM to 5:00PM

Sunday: Closed

Warmest Wishes,
Poppy Graham, Owner

MORE ABOUT US

P:. Stay tuned for more exciting updates and offers in future emails!
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123 Drewery Lans, Boston MA
info@ell-ormuffinnet

Invitation to connect

Email 2

Things to know

Email 3

Automation End



& Planning your welcome series

Welcome new subscribers with a series of emails to introduce them to your business or nonprofit
and encourage sales or donations.

EMAIL TWO:
Invitation to connect

Frequency (ex. 3 days later):

Where and why should they follow you?

How can they contact you?

CTA:

Data to Monitor:

I:IOpens DCIicks I:I Responses

~

Automation Example 1: &

WELCOME TO THE
NEWSLETTER!

Every week youlll receive a newsletter about upcoming
specials, exclusive coupons, and recipes you can try at home
As a thank you for joining, enjoy @ free muffin on us!

GET YOUR FREE MUFFIN
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Welcome Email

Email 1

LET'S CONNECT!

Join us on our social channels to learn more about
upcoming events, weekly cupcake flavors, and more!

FoLLOW FoLLOW @

123 Drewery Lor
infogallor
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Dear Reader,

Ever since | started All or Muffin, |
have worked to pour my heart and
soul into every pastry, cake, and

| muffin that graces our ovens.

From classic recipes that have stood
the test of time to the use of all-
natural, organic ingredients, | am
constantly working to ensure you
are getting only the highest quality
baked goods.

We are excited to connect with you,
share tips and tricks, and celebrate
the joy of creation together. Thank you for giving us the opportunity to be

a part of your lives. Get ready to savor the sweetness and embark on a
mouthwatering adventure with us,

Oh, and be sure to stop and say hi during our business hours:
Monday to Friday: 8:00AM to 6:00PM

Saturday: 9:00AM to 5:00PM

Sunday: Closed

Warmest Wishes,
Poppy Graham, Owner

MORE ABOUT US

P:. Stay tuned for more exciting updates and offers in future emails!
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123 Drewery Lans, Boston MA
info@ell-ormuffinnet

Invitation to connect

*Email2_|

Things to know

Email 3

Trigger

Automation End



Automation Example 1: &
&5 Plannlng your welcome series

Welcome new subscribers with a series of emails to introduce them to your business or nonprofit
and encourage sales or donations.

@ )

EMAIL THREE:
Things to know

Frequency (ex.3 days after email 2):

What does the audience need to know?

LET'S CONNECT!

Join us on our social channels to learn more about

WELCOME TO THE upcoming events, weekly cupcake flavors, and more!
NEWSLETTER!

CTA: Link for more info Every wesk youll receive a newsleter about upcoming

specials, exclusive coupons, and recipes you can try at home
As a thank you for joining, enjoy @ free muffin on us!

GET YOUR FREE MUFFIN

FoLLOW [B
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Data to Monitor: o ot
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123 Drowery Lono, Boston MA
info@alkor-muffnet

DOpens DCIicks D Responses

Welcome Email

Dear Reader,

Ever since | started All or Muffin, |
have worked to pour my heart and
soul into every pastry, cake, and
muffin that graces our ovens.

From classic recipes that have stood
the test of time to the use of all-
natural, organic ingredients, | am
constantly working to ensure you
are getting only the highest quality
boked goods.

We are excited to connect with you,
share tips and tricks, and celebrate
the joy of creation together. Thank you for giving us the opportunity to be

a part of your lives. Get ready to savor the sweetness and embark on
mouthwatering adventure with us,

Oh, and be sure to stop and say hi during our business hours:
Monday to Friday: 8:00AM to 6:00PM

Saturday: 9:00AM to 5:00PM

Sunday: Closed

Warmest Wishes,
Poppy Graham, Owner

MORE ABOUT US
P:. Stay tuned for more exciting updates and offers in future emails!
e, Boston A

123 Drewery Lans, Boston:
info@ell-ormuffinnet

Invitation to connect

Email 1 Email 2

Things to know

" Email3 | |

Trigger

Automation End



Automation Example 2: g
o Planning your birthday/anniversary automation

Make your customers feel special with automated emails that send every year for important milestones like birthdays and anniversaries.
Pro Tip: Include promotions and information that gets them to engage with you.

(- )

EMAIL ONE:
Birthday/Anniversary email S —

Trigger: Subscriber's birthday/anniversary

Hearts & Tails Animal Rescue 8 & W Enter code: "Celebrate2021" at checkout.

ANIMAL onsd ol othensyeiv of fenialy
RESCUE : All or Muffin: Happy Birthday! y, ) € v ) B 4
I K Use this coupon to get BOGO \ R/
& + Py \ 3
. S ‘ H P | muffins at your next visit. ‘
Are you offering them something? https://conta.cc/wkhikh
3 . We love that you've been a member of our SF Beauty program for a while!
BI T Y :'/ Reply STOP to unSUDscrlbe. Take some time to celebrate, eat some cake, and fake 10% off your next order
B
FROM j Place your next order online to receive 10% off your next order.

|
|

How do they get it? ~ QWERTYUIOP
A'SIDFGHJKL Vo
I + zxcvenNM@ "h" .*m
\
@ X 123 e Ga SF Liquid Lipstick SF Foundatiors & SF Spring Eye Shadow
000 | © ;

Birthday Email Birthday Text Message Anniversary Email
Data to Monitor:

D Clicks D Opens D Coupon Usage

] Completed sales Email/Text Message

Trigger Automation End




Automation Example 3:
& Planning your abandoned cart automation

Remind prospective buyers about products they left in their online shopping carts, draw them back to your site, and encourage them to
complete the purchase they were about to make.

@ )

EMAIL ONE:
Abandoned Cart

Trigger: Upon cart abandonment Southside Cycling: Forget

something? Complete your
order with code SAVE10 to
save 10%. https://conta.cc/

. . You recently added some m:ITrSsI\Ine ylr;ucrnsmh;;;;l)\engncuarr; r:'(Tren you're ready. simply visit asﬁfgd
What did you promise? Reply STOP to unsubscribe
Shnp Now

Some other products you might like:

QWERT YU I1OP
How do they get it?

Setof 3 tincoffee CUPS  apnya. Coffee Bag 16 0z, Brazil - Coffee Bag 16 oz. GiIHIJIKIL

e zxcvesenNmiE

CTA:

American Brand Cof Co. | 866-289-2101 | info@americancoffeeco.com

. Abandoned Cart Email Abandoned Cart Text Message
Data to Monitor:
[ clicks [ Opens [] Coupon Usage Email/Text Message
D Completed sales Trigger Automation End
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@J Constant Contact

Get started with marketing automation

Automating tasks like email and text campaigns, lead generation, and social media
posts allows you to free up valuable time and resources that can be used to focus on
building relationships with your customers, developing your brand, and growing your
business. Get back to your business while your marketing is on autopilot. Constant
Contact has the tools you need to create automation workflows that will provide
your audience with valuable content at the right time.

See how marketing automation with Constant Contact can
transform your business.

ConstantContact.com/achieve-more



