


Disclaimer

NOT FOR RELEASE, PUBLICATION OR DISTRIBUTION, DIRECTLY OR INDIRECTLY, IN OR INTO THE UNITED STATES, CANADA, AUSTRALIA OR JAPAN

This presentation and its contents may not be reproduced, redistributed or passed on, directly or indirectly, to any other person or published, in whole or in part
for any purpose without the consent of Brave Bison Group plc. Having taken all reasonable care to ensure that such is the case, the information contained in this
presentation is, to the best of the knowledge and belief of the Directors of Brave Bison Group plc, in accordance with the facts and contains no omission likely to
affect its import. This presentation does not constitute or form part of any offer or invitation to sell or issue, or any solicitation of any offer to purchase or
subscribe for any securities, or a proposal to make a takeover bid in any jurisdiction. Neither this document nor the fact of its distribution nor the making of the
presentation constitutes a recommendation regarding any securities. This presentation is being provided to you for information purposes only.

Certain statements, beliefs and opinions contained in this presentation, particularly those regarding the possible or assumed future financial or other
performance of Brave Bison Group plc, industry growth or other trend projections are or may be forward looking statements. Forward-looking statements can be
identified by the use of forward looking terminology, including the terms “believes”, “estimates”, “anticipates”, “expects”, “intends”, “plans”, “goal”, “target”, “aim”,
“may”, “will”, “would”, “could” or “should” or, in each case, their negative or other variations or comparable terminology. These forward-looking statements include
all matters that are not historical facts. By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on

circumstances that may or may not occur in the future and may be beyond Brave Bison Group plc’s ability to control or predict.

Forward-looking statements are not guarantees of future performance. No representation is made that any of these statements or forecasts will come to pass or
that any forecast result will be achieved. The value of investments can go down as well as up and you may not get back your original investment. Past
performance is not a guide to future performance.

The distribution of this presentation or any information contained in it may be restricted by law in certain jurisdictions, and any person into whose possession any
document containing this presentation or any part of it comes should inform themselves about, and observe, any such restrictions. Any failure to comply with
such restrictions may constitute a violation of the laws of any such jurisdiction. By attending the presentation and/or accepting or accessing this document you
agree to be bound by the foregoing limitations and conditions and will be taken to have represented, warranted and undertaken that you have read and agree to
comply with the contents of this notice.



Executive Summary

Brave Bison is a global, social advertising company with offices in London and Singapore

We own and operate a network of 650 social media channels, primarily on YouTube, Facebook, Snapchat
and TikTok. We publish content on these channels and our global audiences see a short advertisement,
which in turn generates advertising revenue that we share with the social media platform. This business
unit generates c.£13m of annual revenue (FY20, Pro-forma)

Our expertise in social and digital media makes us a partner of choice for brands looking to find
customers online. Brands pay us fees to create and execute digital advertising campaigns & services,
and recent clients include New Balance, Curry’s, Vodafone, Panasonic and Samsung. This business unit
generates c.£15m of annual revenue (FY20, Pro-forma)

74% of Brave Bison's revenue is generated from contracted & recurring sources, with no one client
responsible for more than 10% of net revenue

Brave Bison management are significant shareholders in the company. Oliver and Theo Green, Chairman
and Chief Growth Officer, respectively, own 22.5% of the company, and took no salaries in 2020. Oliver
and Theo have been building a stake in Brave Bison since 2019.



The Brave Bison Board

Oli Green

Executive Chairman

Tangent
University College London

Brave Bison Shareholder (22.5%
combined with Theo)"

Philippa Norridge

Chief Financial Officer

Tangent

MullenLowe Profero (part of
advertising holding company IPG)

Albion Brand Communications

University of Oxford

Theo Green

Chief Growth Officer

Tangent
Brockton Capital (Private Equity)
Imperial College London

Brave Bison Shareholder (22.5%
combined with OIi)("

Matt Law

Non-Executive Director

Outlier Ventures
Analog Folk
Tribal Worldwide

(1) As at Sept-21. Oli & Theo Green hold the majority of their shares in Brave Bison through Tangent Marketing Services Limited, a private company whose beneficial shareholders are Oli & Theo Green. Oli owns 1m shares personally



The Digital Media & Advertising Market in Four Charts

Digital is more than 50% of the global ad market... and it's growing

Brave Bison + Greenlight provide in-demand and growing services
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YouTube & Facebook are the dominant medium for video content
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What a $5.5m Super Bowl ad can buy in digital media (90m viewers)

Daily Time Spent

Platform Monthly Visitors 18+ 18-24
YouTube 43.8m 35 mins Thr 16 mins
Facebook 43.3m 21 mins 11 mins
TikTok 11.5m 20 mins 38 mins
Snapchat 10.Tm 10 mins 19 mins
Twitch 4.4m 9 mins 8 mins
Instagram 27.4m 5 mins 10 mins
Twitter 22.6m 5 mins 8 mins
Tumblr 3.0m 3 mins 7 mins

Source: Ofcom, September 2020

)

6.1m paid clicks
Converting to 500k - Tm
new customers (ballpark estimate)

6 months of #hashtagchallenge
influencer marketing with
Charli D'’Amelio
(120m followers on TikTok)

Source: Digiday, February 2021



> Our Business Pillars

Social &
Influence




WHO WE WORK FOR

> Our Client Roster
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Influencer Marketing
for Vodafone

Brave Bison creates advertising
campaigns for Vodafone using social
media influencers to produce and
distribute content
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BraveBisonMedia

TikTok

Millions of global followers, generating billions of
views every month

Views weighted towards Gen Z and Millennial
audiences (encompassing 13-24 year olds)
YouTube network, including sports, entertainment
and music properties, including PGA Tour and
Comic Relief

Portfolio of social media channels on Facebook,
Instagram, Snapchat and TikTok, including The

Hook, a leading youth entertainment channel

ﬂ % @BYoulube




Brave Bison Financial Summary (Pre-acquisition)

@ Revenue [ Adj. EBITDA (RHS) == Cash Balance (RHS)

£10.0m . £5.0m
+34%
i 34% YoY
£8.0m +32% YoY £4.0m
£6.0m £3.0m
£4.0m £2.0m
£2.0m £1.0m
£0.0m £0.0m
(£0.4m)
(£2.0m) (£0.6m) (£1.0m)

H2 2019 H1 2020 H2 2020 H1 2021

Small apparent errors due to rounding

In September 2021, Brave Bison
acquired Greenlight, a digital
advertising and technology
company

In FY2020, Greenlight generated
revenue of ¢.£14.3 million and
Adjusted EBITDA of c.£0.8 million

On a pro-forma basis, this
acquisition will double Brave
Bison's revenues to £28.8m and
significantly enhance EBITDA



Reasons to Invest

@ Brave Bison is Growing

Brave Bison’s trailing 12 month organic revenue growth is ¢.30%,
excluding the impact of the Greenlight acquisition which will
double Brave Bison’s revenues on a pro-forma basis

@ Proven, Alighed Management Team

Brave Bison'’s experienced management have a 22.5%
shareholding in the business, having invested £1m in the recent
fundraising, and have turned the business around from
substantial losses in FY19

@ Unique, Hybrid Business Model

Brave Bison combines fee-based revenue derived from retained
clients with advertising revenue generated by audiences viewing
our content

@ Recurring Income Profile

Approximately 75% of Brave Bison’s revenue is identified as
contracted and/or recurring, and clients typically sign
agreements of 12 months or more

@ Rising Tide of Digital Advertising

The digital advertising market has grown rapidly in the last five
years to over 50% of the total advertising market("). Most
forecasts expect this to continue

(1) eMarketer, March 2021



Our Vision for Brave Bison . . .
Digital Digital Media

Services Network
A next-generation media
company will combine Digital
SerVICeS Wlth a Dlg Ital M ed 1a SEO CRO Amazon Marketing Snap Shows Instagram Communities
Network
Social Media Management YouTube Ch
eCommerce Content Production Podcasts Apps
[Aach?ne Performance Marketing Gaming Teams Creator Mansions
earning
Product Development Paid Media Facebook Audiences Meme Networks
Influencer Marketing Digital Brand TikTok Audiences News

Key:
[ Existing Capabilities/Media
[ Future Capabilities/Media

[ Capabilities/Media Acquired with Greenlight . .
Monetised via:

Monetised via:
1. Fee-based income

Programmatic advertising

Direct-sold advertising

Direct-to-consumer (subscription, eCommerce
and events)
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Brave Bison Shareholder Register

Shareholders Investment Date % of Total
Oli & Theo Green(" Management June 2019 22.5%
CIP Merchant Capital Institution July 2019 15.3%
Lombard Odier Institution August 2021 13.8%
James Deleon Private Investor Pre-2019 9.0%
Simon Davies Private Investor Pre-2019 5.0%
Trium Capital Institution August 2021 3.1%
Total > 3% 68.7%
Total < 3% 31.3%
Grand Total 100.0%

(1) As at Sept-21. Oli & Theo Green hold the majority of their shares in Brave Bison through Tangent Marketing Services Limited, a private company whose beneficial shareholders are Oli & Theo Green. Oli owns 1m shares personally



