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BraveBison

Disclaimer

This presentation may contain forward-looking statements with respect to the financial condition, performance and position, strategy, results of operations and businesses
of Brave Bison Group plc (the “Company”). Such statements and forecasts involve risk and uncertainty because they are based on current expectations and assumptions
but relate to events and depend upon circumstances in the future and you should not place reliance on them. Without limitation, any statements preceded or followed by
or that include the words ‘targets’, ‘plans’, ‘sees’, ‘believes’, ‘expects’, ‘aims’, ‘confident’, ‘will have’, ‘will be’, ‘will ensure’, ‘likely’, ‘estimates’ or ‘anticipates’ or the negative
of these terms or other similar terms are intended to identify such forward-looking statements. There are a number of factors that could cause actual results or
developments to differ materially from those expressed or implied by forward-looking statements and forecasts. Forward-looking statements and forecasts are based on
the current view of the directors of the Company (the “Directors”) and information known to them at the date of this statement and no warranty is given as to their
accuracy. The Directors do not make any undertaking to update or revise any forward-looking statements, whether as a result of new information, future events or
otherwise. Nothing in this presentation should be construed as a profit forecast, estimate or projection of future financial performance.

This presentation is intended to be for information purposes only and it is not intended as promotional material in any respect. Nothing in this presentation should form the
basis of any contractual or other commitment or be relied upon for any purpose. This presentation is not intended as an offer or solicitation for the purchase or sale of any
securities nor is it intended to constitute or form the basis of a decision to purchase or sell securities or to make any other investment decision. This presentation does not
purport to be comprehensive. The recipient of this presentation must make its own investigation and assessment of the ideas and concepts presented herein. Unless
otherwise expressly indicated or as indicated in the relevant source document, the information and opinions contained in this presentation are provided as of the date of
this presentation and are subject to updating, correction, completion, verification and amendment without notice and such information may change materially. No
representation, warranty or undertaking, express or implied, is or will be made or given and no responsibility or liability is or will be accepted by the Company or by any of
its directors, officers, employees, agents or advisers, in relation to the accuracy, completeness or fairness of this presentation (as at any date) or any other written or oral
information made available in connection with the ideas and concepts presented herein. Any responsibility for any such information is expressly disclaimed and none of
the Company nor any of its affiliates, advisors or representatives, directors, officers, employees, or agents shall have any liability whatsoever (in negligence or otherwise)
for any loss or damage howsoever arising from any use of this presentation or its contents, or otherwise arising in connection with this presentation.

Certain figures contained in this presentation, including financial information, have been subject to rounding adjustments. Accordingly, in certain instances, the sum or
percentage change of the numbers contained in this presentation may not conform exactly to the total figure given. This presentation is private and confidential and is
being made available to the recipient on the express understanding that it will be kept confidential and that the recipient shall not copy, reproduce, distribute or pass to
third parties this presentation in whole or in part at any time.,



BraveBison

Presentation from

Theo Green Oliver Green Philippa Norridge

Chief Growth Officer Executive Chairman Chief Financial Officer



BraveBison

Contents

. Summary

|. Financial Results
Il.Operational Highlights
V.Brave Bison Vision




Brave Bison is a media, marketing and
technology company built for the new era
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Financial Results Summary

FY22 FY21 Change

Revenue £31.7m  £21.7m +46% " Revenue, gross profit and adj. profit

Gross Profit £16.9m £7.8m +117% before tax all ahead of market
forecasts

Adj. EBITDA®™ £3.0m £1.8m +71%

H (2) + o

Adj. Profit Before Tax £2.6m £1.4m 86% Strong growth across all KPIs,

Adj. Earnings Per Share 0.24p 0.18p +33% including gross profit organic growth

Profit Before Tax £1.5m £0.5m +218% of 12%

Profit After Tax £2.1m £0.5m +354%

Cash 06.5m o5 om 100 " Cashgenerationand net cashin line
with market forecasts

Net Cash £6.2m £4.7m +32%

(1) Adj. EBITDA is defined as earnings before interest, taxation, depreciation and . .o . . .
amortisation, and after adding back acquisition costs, restructuring costs and share- . Slgn |flcant R&D tax Cred ItS Clal med In

based payments. Under IFRS16 most of the costs associated with the Company's the year, increasing proﬂt after tax
property leases are classified as depreciation and interest, therefore Adj. EBITDA is

stated before deducting these costs.

(2) Adj. Profit Before Tax is stated after adding back acquisition costs, restructuring
costs, impairments, amortisation of acquired intangibles and share-based payments,
and is after the deduction of costs associated with property leases.



Trading History

£45.0m
£35.0m
£25.0m
£16.8m
£15.0m £14.5m
o5 Om £5.2m £4.0m
(£5.0m) FY19 FY20

B Revenue

(1) Current market forecast, Cenkos Securities, February 2023

£21.7m

- £0.1m -

Gross Profit

£7.8m
£1.8m

FY21
Adj. EBITDA

£31.7m

16.9m

£3.0m

Net Cash

FY22

BraveBison

£42.9m

22.9m

£4.1m

D Ey23E



Adjustment Summary

FY22 FY21
Adj. EBITDA £3.0m £1.8m
Finance Costs (£0.1m) (£0.1m)
Finance Income £0.1m -
Depreciation (£0.4m) (£0.3m)
Adj. Profit Before Tax £2.6m £1.4m
Restructuring Costs (£0.lm) (£0.2m)
Acquisition Costs (£0.1m) (£0.7m)
Impairment Charge (£0.5m) -
Amortisation of Acquired Intangibles (£0.2m) (£0.0m)
Equity Settled Share Based Payments (£0.4m) (£0.1m)
Profit Before Tax £1.5m £0.5m

Any apparent casting errors in the above table are due to roundings

BraveBison

Restructuring costs primarily relate to expansion in
Bulgaria

Acquisition costs relate to the acquisition of Best
Response Media during the year

Impairment charge is in relation to the Greenlight brand
name following successful integration and rebrand

Amortisation of acquired intangibles is a new adjusting
item, but will become more significant with future
acquisitions

Share based payments include amounts relating to
Directors' LTIP, redemption of which is subject to
performance conditions
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Outlook
66

Social Chain, acquired in February 2023, is currently being
integrated into the Brave Bison operating platform. Progress
to date is in line with expectations. The Board expects IT,
HR, finance, marketing and operations departments to be
materially integrated by the end of H1 2023

The Board is comfortable with current market expectations
but notes that trading has become more challenging in the
first half of 2023 as customer budgets have come under
pressure

Brave Bison remains well capitalised with flexibility to

pursue further opportunities in line with the Company’s
Acquisition & Integration strategy

© 2022 BraveBison

Brave Bison

A different Beast
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Brave Bison is a media, marketing and
technology company built for the new era

Brave Bison is part-digital broadcaster and part-digital advertising & technology
services company.

Brave Bison Media is a network of 650 social media channels across YouTube,
Snapchat, TikTok, Facebook and Instagram. We generate revenue when brands
advertise on our channels.

Brave Bison has three services pillars, generating fee-based income:

1 Brave Bison Social & Influencer (Social Chain), a social media advertising
practice

1 Brave Bison Commerce, a digital commerce practice

1 Brave Bison Performance, a paid and organic digital media practice

Customers include New Balance, Primark and Asus
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BraveBison

Digital Advertising & Technology Services
An indicative value chain

BraveBison Ej SOCIAL

Performance CHAIN
g A digital advertising agency A creative agency is appointed to
is appointed to plan an produce effective content
advertising campaign in a formats that will perform on the
specific market relevant channel

Apple launches its new A campaign plan includes B B'
watch, the Series 8 the target audience, as well rave Ison
as the most appropriate Soc:1al & Inﬂuencer
digital advertising platform

Influencers (independent
0 Q 6 creators with large, engaged
followings) may be chosen to

create and distribute content
without paid media
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Digital Advertising & Technology Services
An indicative value chain

PREV LS I J
all 2
/ tseareh Brave Blmn
( ontinue in 0 ...
.

Apple
‘ v ‘ ° All-new Apple Watch Series 8 ‘ f

Checkout £779.00

BraveBison

A digital commerce How would you like to get

Performance agency manages the your order?
digital experience [ T
A digital advertising agency buys and commerce delivered

Delivers to:SE1TT «

the relevant media through a
programmatic advertising
exchange

integrations for the
transactional website

Ships in 1-2 business days.

Apple Watch Series 8 GPS + Cellular,
@ 4Mmm Gold Stainless Steel Case with
Umber Leather Link - S/M

View details

Your delivery method:

[ Delivers 24 Nov - 25 Nov
<{



Our Industry

Digital advertising is forecast to grow at
a high single-digit CAGR between 2022
and 2026

$750bn
$500bn
$250bn

$0bn
2021 2022 2023 2024 2025 2026

mAd Spend —% Change % of Total Media Spend

Source: eMarketer, 2022

Brave Bison operates in the fastest-growing sub-
sectors in the digital advertising market

20%

15%

10%
5% I I
0% - ]

Social Online Paid JOutof Radio TV PIt
-5% | Media Video Search | Home

-10%
m Average Annual Growth Rate Forecast, 2021-2024

Source: Zenith, 2022

BraveBison



Our business model:
Digital Advertising &
Technology Services

BraveBison Commerce

BraveBison Performance

Rapyd Panasonic _ @

Milk ‘3/(/&#8 new balance
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Brave Bison Performance: Case Study

new balance

* Brave Bison is the primary digital advertising partner for New
Balance EMEA, managing tens of millions of media spend
across 18 markets

PSR RS 11

£

A B 7 e

« 2022 activity includes paid search & shopping, SEO, feed
management, display and performance display

* In 2023, new services provided will include paid social, TikTok
content, digital PR and data warehousing to enable automated
bidding

~60%

YoY EMEA online
sales growth



Brave Bison Commerce: Case Study

X

e ---

* Brave Bison is the digital commerce partner for
MKM, a leading builders merchant with over 100
independent branches in the UK

’
T

* Brave Bison used MACH architecture to replatform
MKM onto a highy complex site that caters complex
business rules around customer-specific price
terms, decentralised management of stock and

-~
-y

VIEW ALL PRODUCTS

local delivery Z0ones ! . Popular products
* The new platform connected Bigcommerge, Vue E xn il P
Storefront, Bloomreach and a custom middleware FERR 1pnen¥ lln:--&- @y Flumbing & Heating
layer
4 . L7

-

1.79bn i ,‘Jf

Customer-Product }l
price combinations



® l SOCIAL — -
l CHAIN /14:244 |

all & & \\

by Brave Bison |
< Just So YouKnow... KA ____ Q
o o
prime video ' ;
v ‘ /;f\ -
« Social Chain was engaged by Prime Video to promote ‘ ‘ | ]
Modern Love, an Original 8-part anthology based on

the New York Times column of the same name

Social Chain partnered with six LGBTQ+ TikTok
influencers and asked them to produce a six-part
short-form series, handing over the reins of writing,
directing and composition to three outstanding
LGBTQ+ contributors to the creative arts

@ What’s your Modern Love
story?

 This work was nominated in the Greatest Creative ,
category for the UK TikTok Awards 2022 3

@primevideouk @ 20: 40

Ep 4/6, Mista Strange: @n angel tells,
staries through drill. In ou... See more
Jd ginal sound - prim s0uk |

O Playlist - Just So You Know... Kl A
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Our business model:
Digital Media
Network

Brave Bison owns and operates 650+ channels
across all major social media networks

Youll} © 6 E

Some of our channels

K\

BraveBison

/ 12:01
< PGA TOUR
HOME VIDEOS PLAYLISTS
' vV en
) |

rGA PGA TOUR

T e
) 698K subscribers

10j

%A )] SUBSCRIBED

| W

HIGHLI

h 4 =

(1] ? Q\\

S Q

COMMUNITY  CH

Good, Bad & Unusual

e 0
, :lﬁv“

e ol

4:04

"
Home Explore
‘ I .Y!

Tony Finau & Cameron Champ shoot 9-under
4> 63| Round 1 | Zurich Classic | 2021
PGA TOUR - 36K views - 9 hours ago

¢

Zurich Classic of New Orleans | TPC Louisiana | 2021
The PGA TOUR’s lone official team event returns to the schedule in
2021 after being cancelled due to the COVID-19 pandemic last s...

@/ . #f Tony Finau & Cameron :
2™ ‘ . Champ shoot 9-under 63
é\,\ s /4 |Round 1| Zurich Clas...
=N | . DA TNIID
A ® (3 & IO
Libra

Subscriptions ry

/
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BraveBison

-~ 1.2mfollowers 7.2m followers New Snap Discover show
( 15m views per month 45m reach per month launched April 2023
130k subscribers 953k followers 22k followers
> 10m views per 20m reach per month 100k reach per month

month

© 2022 BraveBison A different Beast



Organogram: Operational Leverage

Brave Bison Group plc
Board of Directors

Brave Bison Executive Board
(Oliver Green, Theo Green, Philippa Norridge and Buster Dover)

Hannah Kimuyu
MD, Brave Bison Performance

Heads of Department

Delivery

BraveBison

Pete Metcalfe
CEO, Social Chain

Heads of Department

Ed Hornby Adam Raw
MD, Brave Bison Commerce MD, Brave Bison Media
Heads of Department Heads of Department
Delivery Delivery

Delivery

Client Services

Operations & Special Projects
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Marketing & New Business

»Content (podcasts, whitepapers, social)

> Awards

> Events

SocialMinds

SOCIAL MEDIA
UPDATES AND ADVICE
ON HOW TO USE THEM

70k

Actionable insight
for brands and marketers
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BraveBison

A technology-enabled services company

Two-tier approach to technology and technology development:

Owned & Licensed Technology Stack

Customer Technology Stack

Technology developed or integrated with internal
processes to improve efficiency across the business.

Examples include:

« Prism, a custom data tool to aggregate reporting
from multiple platform

* Project Clarity, an analysis of customer profit
margin

« Generative Al platforms such as Midjourney or
GPT-4

- Famous Birthdays, an influencer discovery tool
that uses first-party data from a wiki instead of
Facebook, TikTok or YouTube

Software developed to solve a particular customer
problem that can be automated and repeated

Examples include:

« BisonBot, a tool based on GPT-4 that writes
landing page product descriptions for websites
with large numbers of products

« OneSearch, an automated bidding tool that
optimises Google search spend based on organic
rankings
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Distributed
operating model

» Brave Bison now operates on a fully hybrid
basis

» HQ is in King’s Cross, London, but over 25% of 9
the Company’s headcount are fully remote 9

» Brave Bison currently has staff in eleven

countries 9
» This operating model gives Brave Bison four
significant advantages: 9

1. Faster hiring

2. Protection against wage inflation
3. Reduction in property costs
4,

mproved diversity of workforce, and
reduction of London bias
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Sustainability.

© 2023 BraveBison

Brave Bison has been a carbon
negative organisation since 2018,
making us the first UK digital

marketing agency to achieve
this important status.

Through a programme of energy

saving measures (e.g. timed lights

and TV’s, reduced boiler temperature),
reduced travel and offsetting, we

take out more CO2 from the atmosphere
than we add through Scope 1 and

2 emissions.

BraveBison

4

Carbon
Neutral

Organisation

CO.e

Assessed
Organisation

A different Beast
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Brave Bison

The Brave Bison Forest.

© 2023 BraveBison

We're just moments away from offsetting our
carbon footprint entirely. From recycling
programmes to planting 15

trees in our Brave Bison forest for every client win
and client renewal.

THE FOREST OF

Brave: B|son

LPms N

Brave Bison is a medlwa marketmg and technology company leading the
herdintoa new era.’As a part of our commitment todriving positive
environmental change around the globe, we pledge to plant 15 trees for
every client win and renewal.

277.5tC02 © Global Hubs i Company @ Visit website
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Long-term
Vision

A media, marketing and technology
company built for the new era

Key:

- Existing Capabilities/Media

- Future Capabilities/Media

B C:pobilities/Media Acquired with Social Chain

Digital Advertising
& Technology Services

Social
Strategy
Influencer Performance
Marketing Marketing
Enterprise
Ecommerce
: : Social
Programmatic Media

1.

Monetised via:
Fee-based income

BraveBison

Social & Digital Media
Network

YouTube Channels -

Facebook Pages -

Monetised via:
1. Programmatic advertising
2.  Direct-sold advertising
3.  Direct-to-consumer (subscription,
eCommerce and events)
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Acquisition of

- - SOCIAL
Social Chain CHAIN

In February 2023, Brave Bison acquired Social Chain, a social media by Brave Blson

advertising and influencer marketing agency

Brave Bison acquired Social Chain for an initial consideration of
£7.7nm, and the business is being integrated with Brave Bison Social
& Influencer

Brave Bison acquired Social Chain for three reasons:

1. Social Chain has an excellent roster of Tier 1 clients, including
Apple, KFC and Amazon

2. The acquisition of Social Chain significantly increases Brave
Bison’s exposure to social media advertising and influencer
marketing, a key growth area for customer budgets

3. Social Chain has one of the strongest brands in the social and
digital advertising industry, having been founded by Steven
Bartlett of Dragon’s Den




Acquisition of
Best Response Media

FA\ Adobe

In April 2022, Brave Bison acquired Best Response Media, a
specialist ecommerce and mobile development company focused
exclusively on the Adobe Commerce platform.

Brave Bison acquired Best Response Media for a total consideration
of £1.0mn (£0.4mn enterprise value), and the business is now wholly
integrated into the Brave Bison Commerce.

Brave Bison acquired Best Response Media for three reasons:

1. Flexible and cost-effective resource base in Mansoura, Egypt . - B E S T
2. Credentials and capabilities on the Adobe Commerce platform. - . RESPONSE

Brave Bison Commerce now operates across the full spectrum of
enterprise ecommerce platforms (SAP, Salesforce, BigCommerce M E D IA
and Adobe Commerce)

3. New Tier 1clients including NatWest
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Summary

» 2022 was a strong year, with growth driven by a good
acquisition, integration and a new customer
proposition

» We aim to replicate this success with the acquisition
and integration of Social Chain. Progress to date is
encouraging

» 2023 has headwinds and trading in H1is more
difficult when compared to the same period last year

» We are excited about the potential of the business
and platform, and are comfortable with market
expectations

© 2023 BraveBison
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