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BraveBison

Disclaimer

This presentation has been prepared by Brave Bison Group plc (the “Company”) solely for information and does not purport to contain all the information that may be necessary or desirable to fully and accurately
evaluate the Company or its business prospects. For the purposes of this notice, "presentation” includes this document, any oral presentation, any question and answer session and any written or oral material
discussed or distributed by the Company during any such presentation. By attending this presentation and/or accepting, reading or accessing a copy of this document, you agree to be bound by the limitations, terms
and conditions set out below and, in particular, will be taken to have represented, warranted and undertaken that you have read and agree to comply with the contents of this notice. No securities regulatory authority
has reviewed or in any way passed upon the presentation.

As a consequence of legal restrictions, the release, publication or distribution of this presentation in certain jurisdictions or to certain persons may be restricted or unlawful. All persons resident or located outside the
United Kingdom must first satisfy themselves that they are not subject to any local requirements that prohibit or restrict them from attending, reading or otherwise accessing this presentation and should inform
themselves of, and observe, any applicable legal or regulatory requirements applicable in their jurisdiction. Any failure to comply with applicable requirements may constitute a violation of the laws and/or regulations
of any such jurisdiction.

This presentation may contain forward-looking statements with respect to the financial condition, performance and position, strategy, results of operations and businesses of the Company. Such statements and
forecasts involve risk and uncertainty because they are based on current expectations and assumptions but relate to events and depend upon circumstances in the future and you should not place reliance on them.
Without limitation, any statements preceded or followed by or that include the words ‘targets’, ‘plans’, ‘sees’, ‘believes’, ‘expects’, ‘aims’, ‘confident’, ‘will have’, ‘will be’, ‘will ensure’, ‘likely’, ‘estimates’ or ‘anticipates’
or the negative of these terms or other similar terms are intended to identify such forward-looking statements. There are a number of factors that could cause actual results or developments to differ materially from
those expressed or implied by forward-looking statements and forecasts. Forward-looking statements and forecasts are based on the current view of the directors of the Company (the “Directors™) and information
known to them at the date of this statement and no warranty is given as to their accuracy. The Directors do not make any undertaking to update or revise any forward-looking statements, whether as a result of new
information, future events or otherwise. Nothing in this presentation should be construed as a profit forecast, estimate or projection of future financial performance.

This presentation is intended to be for information purposes only and it is not intended as promotional material in any respect. Nothing in this presentation should form the basis of any contractual or other
commitment or be relied upon for any purpose. This presentation is not intended as an offer or solicitation for the purchase or sale of any securities nor is it intended to constitute or form the basis of a decision to
purchase or sell securities or to make any other investment decision. This presentation does not purport to be comprehensive. The recipient of this presentation must make its own investigation and assessment of the
ideas and concepts presented herein.

Any person considering making an investment decision in relation to the Company is advised to obtain independent advice as to the legal, tax, accounting, financial, credit and other related advice prior to making an
investment.

Unless otherwise expressly indicated or as indicated in the relevant source document, the information and opinions contained in this presentation are provided as of the date of this presentation and are subject to
updating, correction, completion, verification and amendment without notice and such information may change materially. No representation, warranty or undertaking, express or implied, is or will be made or given
and no responsibility or liability is or will be accepted by the Company or by any of its directors, officers, employees, agents or advisers, in relation to the accuracy, completeness or fairness of this presentation (as at
any date) or any other written or oral information made available in connection with the ideas and concepts presented herein. Any responsibility for any such information is expressly disclaimed and none of the
Company nor any of its affiliates, advisors or representatives, directors, officers, employees, or agents shall have any liability whatsoever (in negligence or otherwise) for any loss or damage howsoever arising from any
use of this presentation or its contents, or otherwise arising in connection with this presentation.

Certain figures contained in this presentation, including financial information, have been subject to rounding adjustments. Accordingly, in certain instances, the sum or percentage change of the numbers contained in
this presentation may not conform exactly to the total figure given. This presentation is private and confidential and is being made available to the recipient on the express understanding that it will be kept
confidential and that the recipient shall not copy, reproduce, distribute or pass to third parties this presentation in whole or in part at any time.



Brave Bison Management Team

The Brave Bison executive team has the skillset
and incentive to succeed alongside shareholders

Theo Green
Chief Growth Officer

A Private equity & technology
experience

A Imperial College London BSc

A 19.5% shareholder in Brave
Bison (alongside Oli)

Oliver Green
Executive Chairman

A Digital media, marketing &
technology experience

A University College London BA

A 19.5% shareholder in Brave
Bison (alongside Theo)

BraveBison

Philippa Norridge
Chief Financial Officer

A 20 years+ digital media, marketing
and technology experience

A University of Oxford MA

A Shareholder and EMI option holder
in Brave Bison



BraveBison is a media, marketing and technology
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Engage

Capturing, scaling
and monetising
fanbases for global
sports super brands

NEW ZEALAND

RUGBY

SocialChain

Social-first brand and
marketing strategy
delivered through
content, creators and
community management

Shark|NINJA

JAMESOy

IRISH WHISKEY

Brave Bison

Paid and organic
performance media
underpinned by
technology, Al and
strategy
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new balance
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FY24 Highlights

£21.3m

+27 +87%

Net Revenue y-0-y exc.US
£7.5m +10%
Net Cash y-0-y

Engage

1 Acquisition

Brave Bison

£3.9m +7%
Adj. PBT y-0-y
£2.0m +76%
Statutory PBT y-0-y
£0.3m

Maiden Dividend



Brave Bison Five Year Record

Since 2020, net revenue has increased 5.3x and Adj. EBITDA margins have
grown from zero to 21%

£25.0m Bl Net Revenue Adjusted EBITDA
£20.9m £21.3m
£20.0m
£16.9m
£15.0m
£10.0m
£7.8m

£5.0m £4.0m
£3.0m

£1.8m

£0.0m
FY20 FY21 FY22 FY23 FY24



Brave Bison Five Year Record

Adj. Basic EPS has increased by 647% since 2021, and net cash has increased
every year since 2020

£10.0
0.40p Adjusted Basic Earnings per Share i Net Cash

0.30p 0.29p 0-3%p

£8.0m

0.24p £7.5m

0.20p 0.18p £6.8m

£6.2m

£6.0m £5.Bemn

0.10p
£4.0m

0.00p L . . |

FY20 FY21 FY22 FY23 FY24 oo o

(0.10p)
£2.0m

(0.20p)
£0.0m |

FY20 FY21 FY22 FY23

(0.30p) (0-25p)

FY24



Financial Review



FY24 Income Statement

Outperformance in a challenging market
FY?24 FY2Z Change

Turnover / Billings £32.8m £35.7m  (8%)
Net Revenue £21.3m £20.9m +2%
Net Revenue (exc. US operatiéis) £21.1m £19.5m = +8%
Adj. EBITDA £45m £4.3m +5%
Adj. Profit Before T&X £3.9m £3.6m +7%
Ad]. Basic EPS 0.30p 0.29p +5%

Net Cash excl. lease liabilities £7.5m £6.8m +10%

1) Turnover / Billings includes pass-through costs such as media spend and revenue share from platforms and
partner channels.

2) Excludes net revenue from mothballed US operations

3) Adj. EBITDA is defined as earnings before interest, taxation, depreciation and amortisation, and after adding
back acquisition costs, restructuring costs and share-based payments. Under IFRS16 most of the costs
associated with property leases are classified as depreciation and interest, therefore Adj. EBITDA is stated
before deducting these costs.

4) Adj. Profit Before Tax is stated after adding back acquisition costs, restructuring costs, impairments,
amortisation of acquired intangibles and share-based payments, and is after the deduction of costs
associated with property leases.

Net revenue grew 2% on a
statutory basis, or 8% excluding
US operations which were
mothballed during the period

US operations contributed net
revenue of £0.2m in FY24 and
£1.4m in FY23

Adj. EBITDA rose to £4.5m,
growth of 5%, and a margin of
21%, an increase of 50bps

Adj. Basic EPS increased to
0.30p, growth of 5% as adjusted
income increased



FY24 Income Statement

Adjusting items commentary

FY24 FY2:
Ad]. Profit Before Tax £3.9m £3.6m
Acquisition Costs £0.3m £0.8m
Restructuring & Integration Costs £0.9m £0.8m
Share Based Payments £0.4m £0.4m
Amortisation of Acquired Intangibles £0.3m £0.8m
Statutory Profit Before Tax £2.0m £1.1m

\ Acquisition costs relate to legal

and professional fees associated
with due diligence and structuring
of acquisition opportunities

Restructuring & Integration
costs relate to duplicate IT and
property costs incurred as a result
of acquisitions completed in 2023,
as well as employee termination
costs and system migration costs

\ Share based payments are non-

cash charges that relate to the
annual valuation of the equity
long-term incentive plan

\ Acquired intangible assets such

as brand and customer
relationships are amortised on a
straight-line basis
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FY24 Cashflow

Positive cashflow despite acquisition payments

Adjusted EBITDA
Restructuring

Acquisition costs

Change in working capital
Tax (payments) / receipts
Cashflow from Operations
Acquisition payments
Capex

Share issuance

Net interest received
Repayment of borrowings
Repayment of lease liablilities
Net Cashflow

Net Cash at Year End

FY?24
£4.5m
(£0.9m)
(£0.3m)
(£1.8m)
(£0.0m)
£1.6m
(£0.7m)
(£0.2m)
£0.0m
£0.1m
(£0.0m)
(£0.2m)
£0.7m
£7.5m

FY2&
£4.3m
(£0.8m)
(£0.8m)
(£0.8m)
£0.0m
£1.8m
(£E4.8m)
(£0.2m)
£4.8m
£0.1m
(£0.6m)
(£0.6m)
£0.4m
£6.8m

\ Operating cash inflow of £1.6m,

decrease year-on-year due to
working capital that unwound
during the period

\ Acquisition payments of £0.7m,

relating to the initial payment for
Engage (structured as a loan).
Prior year includes the purchase
consideration for SocialChain

\ Capex payments kept low at

£0.2m, mostly relating to office
fitout and computer equipment

Net cash at the end of the period
of £7.5m, increase of 10% year-on-
year despite acquisition payments

A\ Tax payments minimal as a result

of brought forward losses



First priority remains the ongoing investment into the
business to support the long-term growth of Brave Bison

This has previously involved bolt-on acquisitions to
enhance key business areas, and we expect this to
continue for as long as attractive opportunities are
available

Beyond this, the Board believes that Brave Bison has
reached a sufficient size and scale to begin paying
dividends. The Directors intend to implement a
progressive dividend policy to return excess cash to
shareholders

Final dividend for the year ended of £0.3m (FY23: £nil),
equivalent to 0.02p per share

First dividend in 12 years as a listed business



FY?25
Outlook

Three acquisitions completed in 2025 so far: Engage
(January), Builtvisible (March) and The Fifth (April)

Strategic investment from News Corp, now a Top-10
shareholder and partner-client. Committed to £200Kk in
on-market purchases

Expect revenue to exceed current market expectations
for revenue and underlying profitability for FY25

Integration work progressing well. Office moves have
been completed for both Engage and Builtvisible, with
systems migration anticipated to be complete before
the end of H1

Intention to consolidate shares 100:1 following
consultation with institutional investors



Strategic Review



CASE STUDY

Managing New Balance’s
EMEA performance activity
across 13 markets and
multiple channels

A 9+ year partnership built on transparency and trust
that sees us working alongside the Amsterdam-based
team across Paid Search, Shopping, Paid Social,
Programmatic, Content and SEO.




CASE STUDY

Equipping New
Balance with best -in -
class performance
marketing across
multiple markets

© 2025 BraveBison

2016

2017

2018

2021

2022

2024

EMEA Business
Services: PPC & SEO

EMEA Business
Services: PPC, SEO & Feed Management

EMEA Business
Services: PPC, SEO, Feed Management &
Programmatic Display

EMEA Business
Services: PPC, SEO, Feed Management,
Programmatic Display & Content

EMEA Business

Services: PPC, SEO, Feed Management,
Programmatic Display, Content, Paid Soc
launched a Running Hub

EMEA Business
Services: PPC, SEO, Feed Management,

BraveBison

ial &

Programmatic Display, Content, launched a

Running Hub & won North American SEO.



Shark |NINJA

Launching Shark Beauty’s
first ever skincare product

in the UK

Driving awareness, generating hype and fostering
education with a large-scale campaign featuring 58 diverse
influencers and over 100 pieces of content.

239% follower growth on Instagram
525% follower growth on TiKTok

Glow LED ma.;;k fo
month n&




CASE STUDY

CHAMPIUONS
Finding Real Madrid’s online fan ~ p» SRS

community and bringing them
back to the club’s owned channels

Turning key moments like shirt launches and player
signings into major content opportunities, driving both
engagement and revenue for the club.

20m Rise in followers across Instagram,
taking them to a fanbase of over 100m+

10K+ Unique assets created

100% Uplift in event day site traffic



