Getting started with TikTok Pixel
(Custom Code)

The bedrock of a successful performance campaign on TikTok are
signals that enhance ad delivery, and in turn create more customer
conversions and better audience targeting.

Custom codes give advertisers maximum flexibility to tailor event rules
that best fits their intended campaign or website user flow.

Who is involved?
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Step 1: Create a pixel in Events Manager

O Login to TTAM. Under ‘Tools’, select ‘Events’
‘ Manage >> Set up Web Events >> Manual Setup
Select ‘Custom Code’ to initiate set up

See detailed instructions for Pixel creation here.
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() Step 4: Verify your set up with Test Events OR Pixel Helper

TikTok has dedicated technical support who can guide your developer team
through Steps 2-4. Get in touch with your account team for help
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https://business-api.tiktok.com/portal/docs?rid=5ipocbxyw8v&id=1739585702922241
https://ads.tiktok.com/help/article/web-diagnostics?lang=en
https://chrome.google.com/webstore/detail/tiktok-pixel-helper/aelgobmabdmlfmiblddjfnjodalhidnn?hl=en)
https://ads.tiktok.com/help/article/get-started-pixel?lang=en
https://business-api.tiktok.com/portal/docs?rid=5ipocbxyw8v&id=1739585702922241

