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Evaluation overview of the Be Clear on Cancer
blood in pee campaigns

Impact of the first national blood in pee campaign (2013)
Symptom recognition and help seeking

Results from the first national campaign focusing on the symptoms of blood in
pee, which ran from October to November in 2013, indicated that the campaign
changed levels of public awareness.

¢ Confidence in knowledge of signs and symptoms of bladder and kidney
cancer significantly increased from 28% pre-campaign to 41% post-
campaign [1].

e After the campaign there was an increase in people saying they would see
the GP if they noticed blood in their pee just once, up from 49% to 55% [1].

e A statistically significant increase of 26% in the number of urgent GP
referrals for suspected urological cancers during the campaign period [2].

Be Clear on Cancer changed levels of public awareness and behaviour.
Cancer diagnosis and staging

The Be Clear on Cancer campaign also improved clinical outcomes following
public behaviour change.

The number of bladder, kidney and other urological cancer diagnoses resulting
from an urgent GP referral for suspected urological cancers increased by 8.2%,
22% and 14%, respectively during the campaign compared the same period the
year before [1].

For bladder cancer in early 2014, there appeared to be higher than average stage
| diagnoses and lower than average stage IV diagnoses [3]. This corresponded to
around 50 extra stage | cases. For kidney cancer in early 2014 there appeared to
be a higher proportion of stage I/l diagnoses, but limited evidence of a reduction
in stage IV diagnoses [3]. This corresponds to around 30 extra stage I/Il cases.
Please note, there was missing stage data which might affect this interpretation.
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Impact of the second national blood in pee campaign (2014)
Findings from the campaign showed:

e 6in10 of people aware of the cancer advertising spontaneously mentioned
‘blood in pee’ as a cancer symptom (62% up from 31% pre campaign) [4].

e There was a significant 34% increase in the number of urgent GP referrals
for suspected urological cancers when comparing October — December
2014 with October — December 2012 [5].

e On average each trust saw approximately six urgent GP referrals for
suspected urological cancers per week. The peak of referrals was
approximately two months after the campaign activity started [5].

e Preliminary results showed above-trend increases in the number of kidney
cancers resulting from urgent GP referrals for suspected urological cancers
for those aged 50 to 59 (39%) and 70 to 79 (72%) when comparing the
campaign period with the same period in 2012 [5].

e Preliminary results showed there was no significant change in the number
of bladder cancers resulting from urgent GP referrals for urological cancers

[4].

Results of the second national campaign demonstrate a change in awareness,

increased referrals and some impact on clinical outcomes.
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