
Relay For Life 
guidelines 2025/26
These guidelines provide an overview for how we should talk about and 
promote Relay For Life. It’s important we maintain consistency in Relay 
communications to shape the view our supporters have of Relay and 
Cancer Research UK.

Our logo
• Where possible, please use the full

colour logo.

• Make sure there’s enough space around all
sides of the artwork so we can clearly see it.

• Don’t alter the logo colours.

• Don’t reconfigure or rescale elements within
the logo.

• Don’t stretch or distort the logo.

• Use the logos provided on the
Relay marketing materials website.

Our colours
As well as Cancer Research UK’s core brand 
colours, we also use purple as an accent in our 
materials. This colour signifies survivorship and 
hope – our key Relay messages.

Please see our Cancer Research UK Brand 
Guidelines for full details on general brand colours 
and fonts you should be using in all your materials 
and marketing.

We can also use a very limited amount of 
coloured typography when key information 
requires another level of hierarchy which cannot 
be achieved with scale or a bolder font weight. 
We can use the Cancer Research UK light blue for 
copy on white or over Relay purple, but only on 
font sizes bigger than 18pt/24px for accessibility. 
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Our communications
Our communications and tone of voice should be confident, human, visionary and inclusive. 
We write like we speak, lead with the positive, hero the science and include everyone. To see 
how you can apply these principles in your writing, please see our Cancer Research UK tone 
of voice guidelines.  

Our strapline is ‘Celebrate. Remember. Fight Back.’ It’s used by other Relays across the globe 
and encompasses the values and spirit of the event. It also captures key elements of the 
event, such as celebrating in the Survivor’s lap of honour, remembering during the Candle of 
Hope ceremony and fighting back through fundraising. Please see our Relay For Life 2026 key 
messaging for more information.

Layout examples

Relay For Life is organised by volunteers from a Relay For Life committee on behalf of Cancer Research UK. Cancer Research UK is a registered charity in England and Wales (1089464), Scotland 
(SC041666), the Isle of Man (1103) and Jersey (247) [also operating in Northern Ireland]. The Cancer Research UK name and logo is a registered trademark of Cancer Research UK and the Relay For Life 
name and logo is a registered trademark of the American Cancer Society.
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Relay For Life  
Gwynedd and Anglesey
Saturday, 27th June 2026
Bangor University, Treborth Athletics Track  
and playing fields, Bangor, Gwynedd, LL57 2RQ

Sign up for free at 
cruk.org/relay

Have you ever lived with cancer? 
Join us at your local Relay For Life 
event as one of our special Guests of 
Honour and celebrate the progress 
we’re making to beat cancer. 

Sweepstake
Guess how many steps  
will take during Relay For Life  
• Suggested donation to enter: £   (no donation necessary) 
• The person with the closest guess will win 

• To enter, pick a box and fill out your name and guess steps in the box.
• Closing date    Winner will be revealed by  

(Please write the closing date and when you will announce the winner here.)
• The person whose guess is closest to the number of steps counted by 

 using                   to count steps will win the prize listed 
above. If the winning guess is exactly between two guesses, the prize will 
be given to the guess with the lowest number of steps.

• All monies raised will be donated to Cancer Research UK. No donation is 
necessary to enter.

• The promoter is  

(Please write the name and address of the participant organising this 
sweepstake here.)

• Cancer Research UK is not the promoter and does not accept any
responsibility for this promotion.

• Sweepstake for use in the UK only, to be run by and for the participation
of people aged 18 or over only.

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

Guessed by

John Smith




