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OVERVIEW

Vivaticket’s Mission is to be the strateglc partner of every event organizer, providing both
technological solutions and related services, in order to enhance performance and results.

MARKETS BUSINESS AREAS

LEISURE TICKETING AND ACCESS CONTROL
CULTURE

OPERA AND THEATRE

SPORT VENUE MANAGEMENT
TRADESHOW

TRANSPORT B2C SALES

LIVE ENTERTAINMENT
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STRUCTURE
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TRACK

Best Union Company Pavarotti International,

S.p.A. was created from owned by Maestro Luciano OmniTicket Group, leading Best Union acquires Teleart,
the merger of a company Pavarotti, acquires 20% international company in a company specialized in
specializing in event of the shares; Giorgio access control and ticket visitor experience and art
management and ticketing Seragnoli’s King S.p.A. distribution for the leisure, exhibitions. It also acquires
with a software house. acquires 15% of the share entertainment and culture Charta, event management
It is September 23rd. capital. markets, is fully acquired. leading company.

1999 2005 2009 2011

2000 2008 2010

Jumpy, a Fininvest Group Best Union is the only Best Union acquires

company, acquires 20% of company in its sector to list Ticketweb.it, active in

Best Union through a capital on the ltalian Stock Exchange. the promotion, sales and

increase operation. During the same year acquires booking of tickets. In the
Team2015, company active in same year acquires Amit, a
the management of reception company operating in the
services for exhibitors and ticketing and management
visitors. of automated box offices.
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RECORDS

Investcorp and the

Best Union acquires IREC, Vivaticket top management
a company specialized in Best Union acquires bought 100% of the shares
ticketing technologies Bookingshow Ticketing, a of Vivaticket with the aim to
and access control for the company operating in the become one of the largest
cultural and entertainment field of online ticketing and ticketing company in the
industries. retail distribution. world.

2014 2017 2019

2013 2016 2018

Best Union acquires Enta Best Union acquires Enta In June 2018, Best Union
Ticketing Solution, a Australasia, leading company Company S.p.A. is delisted
London-based company in ticketing and CRM from the ltalian Stock Exchange
operating in the ticketing solutions. It also acquires the and takes on a new challenge,
sector, with an important ticketing business unit of launching an important
customer base in the theatre Zucchetti Regulus. rebranding operation involving all
industry. the group’s companies:

Best Union becomes Vivaticket.
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WORLDWIDE

20 OFFICES

Headquarters in Bologna and bases in Abu Dhabi, Barcelona, Brisbane, Buenos Aires,
Dubai, Foggia, London, Lugo, Milan, Orlando, Paris, Palermo, Poitiers, Rho, Rimini, Rome,
Singapore, Sydney and Venice.

INSTALLATIONS IN 51 COUNTRIES
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DEVELOPMENT

35.000+ 440
2.672 128
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FINANCIALS

FY21 revenue of €44m represents a +26% vs. €35m last year. Although the impact of COVID the
Group closed the 2021 with positive EBITDA margin (as in FY20). Vivaticket is pursuing its

strategy of focusing on customers, technology and specific corporate projects to be 62.406
ready to capture the significant pickup in demand expected in 2022 given
. . . 54.109
the market reopening in all the geographical areas where the Group is
present. 42916 41153
33.800 34.945
24.400
19.611 21.497
15.678
10.290
5.100 |
2008 2009 2010 201 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

source: internal processing March 2022
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REVENUES BY MARKET

Culture

- Leisure
- Sport
Other
Tradeshow
B Opera and Theatre
B Live Entertainment

- Transport

source: internal processing March 2022
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REFERENCES



LEISURE

FAMOUS AND ICONIC THEME AND WATER PARKS IN OVER 30 COUNTRIES
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CULTURE

SOME OUT OF THE MOST RECOGNIZABLE MUSEUMS AND HISTORICAL
VENUES IN THE WORLD
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OPERA AND THEATRES

THE MAIN THEATRES THROUGHOUT THE WORLD

THEATRES OPERA HOUSES
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SPORT

SOME OF THE MOST RECOGNIZABLE WIDE EXPERIENCE
SPORTS TEAMS AND VENUES IN SPORT EVENTS’ MANAGEMENT
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LIVE ENTERTAINMENT
AND TRANSPORT

ARENAS, ART EXHIBITIONS, LIVE MUSIC RIDES, PANORAMIC VIEWS, CRUISES AND
AND EVENTS MUCH MORE
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VIVATICKET

TRADESHOWS

THE MOST IMPORTANT ITALIAN TRADE
CENTERS (FULL VENUE MANAGEMENT)

SOME OF THE MOST IMPORTANT
TRADESHOW EVENTS
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PREVIOUS EXPOS
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22 million tickets sold

750.000 tickets sold on Website in 3
consecutive days

300.000 tickets sold in a single day
42 private label websites

51 resellers integrated via standard API
10 resellers with enhanced integration
Over 5.000 B2B accounts

272.000 accesses in one day

150 points of sale onsite

250 turnstiles working simultaneously

FLORIADE VENLO 2012

Ticketing platform

2.2 million tickets sold online and on-site
25 Points of sale on-site

B2B and third party website integration
All server components provided

Access control system

21 Access point

EXPO HANNOVER 2000

Ticketing platform
18 million tickets sold

EXPO LISBONA 1998
Ticketing platform

11 million tickets sold

EXPO 2020 g
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DUBAI, UNITED ARAB EMIRATES

THE WORLD’S GREATEST SHC

24.1M VISITS FROM 178 COUNTRIES

. EXPO 2020 DUBAI HOSTED THE WORLD FOR 173 DAYS;

EACH ONE BRIMMING WITH NEW EXPERIENCES.IT WAS
A TIME TO CREATE, COLLABORATE AND IN“NOVATE

'Wr-

6 MONTHS, 7 DAYS A WEEK, MORE THAN 15 H@URS QF__.
ENTERTAINMENTDAILY, 192COUNTRYPAVILI®N’S MORE_"""_
THAN 200 RESTAURANTS AN 60 LIVE SHOWS DAILY:

AN IMMERSIVE EXPERIENCE FOR THE FIRST WORLD

» Ticketing system

» B2B web portal

+ APl engine to interface OTA and distributors

* API engine to to support all the web application
o Access control with face recognition

» Queue management system for pavilions and |nterna| events
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. ‘_\,_EXPO EVER HELD INTHE REGION. TO GUARANTEE THE. coai
: .—.i.n"'BEST USER EXPERIENCE DUBAI 2020 HAS CHOSEN THE
i ’VIVATICKETTICKETINGANDACCESSCONTROLSYSTEM



TICKETING
ACCESS CONTROL
VENUE MANAGEMENT



TICKETING SYSTEM




WEB TOOLS

BtoC Website
BtoB Website
Private Label
Widget

Full Responsive

INTEGRATION

CRM

ERP

Active Directory
Single Sign-On
Social Media

BI

Parking

Lockers

Data Analytics

CMS
3D Map View
Customer Care

Multi Language
Gift Card and Coupon

Customer Satisfaction
Bank Settlement
Hotel Room Charge
Photo System

Cash Managers
Courier

Chat Bot

NOL Card

CORE FUNCTIONS

Point of Sales

Access Control

Food & Beverage
Resource Management
|nventory Management

Queue Management
Retail and Merchandising
Accreditation

Oflline Mode
Multi-Venue
Multi-Currency
Subscription Model

(0] 374 [ 33

Ticket Printers
Receipt Printers
External Display
Media Readers
Credit Card
Biometrics

Face Recognition

Dynamic Discount
Assigned Seating

Live Reporting
Cashless Wallet
Assisted Sales Process
Fast Track

Upsell & Cross- Sell
Family Entertainment
Surveys

CRM

Chart of Accounts

Kiosk

Flying POS
Emirates ID Reader
Passport Reader
Fun Fair Reader

Turnstiles

Handheld Scanners



TICKETING SYSTEM

WEB SOLUTIONS




TICKETING SYSTEM
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ACCESS CONTROL




VENUE

@0 0 &

-

B2C Website [l B2B Website
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Call center
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Call center
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MANAGEMENT
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CONTACTLESS




EXPERIENCE

Vivaticket’s contactless experience is not limited to gate
access, but also includes retail, food and beverage and
all other venue services. Additionally, the venue is not
the limit: the customer can leverage the same account
in different venues, not necessarily hosted in the same
infrastructure, not necessarily belonging to the same
tenant.

The main features of Vivaticket’s Frictionless Engine®
are:

e multi-tenant

*  multi-site

e multi-area access control
+ face payments

+ dedicated promotions

e accreditation

« full GDPR compliance

 customized interface (venue by venue)
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