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With 76% of passengers spending over an hour
airside’, T2 boasts a vibrant atmosphere and diverse
customer base, offering unparalleled opportunities
for retail partners to engage with travellers.

T2's continuous evolution, heavy foot traffic and
extended dwell times create an ideal environment
for retail partners to engage with a broad audience.
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As the hub for Virgin Australia and

Jetstar Airways, Terminal 2 (T2) is one ~20 O
of Australia’s busiest and productive
retail precincts (-$19k revenue per m2 in 2025).2
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1. Source: Place Intelligence Data, 2025.
2. Source: Data @ SYD 2026.

. busiest route in the world — SYD to MELB? 3. Source: Reference: OAG Busiest Route Report, 2025.
sydneyairport.com.au
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