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The good life

Terminal 3 (T3) is where you
can establish deep, ongoing
relationships with travellers
whose second home is SYD!.
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T3, primarily used by Qantas, serves a high volume
of frequent flyers, business travellers, and the
Qantas Chairman’s Lounge!' It's also a key hub for

international connections and a major leisure terminal.

This premium audience is reflected in the curated
retail mix. T3's spacious, streamlined airside
environment is ideal for experiential campaigns,
designed to engage this valuable demographic.
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~$85.6m

annual retail spend?

2%

YoY sales growth in 20252

1254

domestlc (T2 & T3) passengers annually?

1. Source: Place Intelligence Data, 2025.

2.Source: Data @ SYD 2025.
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