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Sensor Tower | Our Customers

Top publishers trust Sensor Tower insights to grow their business
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@ Sensor fower

The leader in digital market insights since 2013
Providing comprehensive digital insights to market leaders across the globe

Data-driven,
people-powered.

Our data comes from a panel of
more than 5 million consumers,
enriched by our data scientists and
proprietary algorithms.
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Agenda

How is the Al Competitive Landscape Changing?

GenAl Audiences & Changing Habits
Shopping & The Path to Conversion: Has Gen Al Gone Full Funnel?

Moving Beyond Discovery: Al Marketing Goes Mainstream
A First Look at ChatGPT Ads
Q&A
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How IS the
Al Competitive
Landscape Changing?




ChatGPT Is the Fastest
App to Reach 1 Billion
Mobile Users

Faster than TikTok
and Instagram
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Years to Reach 1 Billion Monthly Active Users
I0S and Google Play

ChatGPT )

Google Maps

Google Chrome
TikTok
Messenger
YouTube
Instagram

Gmail

WhatsApp Messenger
Facebook
Google Messages
Google

Telegram

Google Calendar

Google Photos
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Market Share:
ChatGPT Cedes Ground

ChatGPT’s True Audience

Market Share Falls
Below 50%
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Deduplicated Standalone App & Web Market Share for Top Al Assistants
Note: Does not include embedded in-app Al users (see page 8)

) ChatGPT @ Google Gemini @ Claude @ Grok @ DeepSeek @ Perplexity Microsoft Copilot Other
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Deduplicated Standalone App & Web Users for Top Al Assistants
Note: Does not include embedded in-app Al users (see page 8)

Worldwide v

- ChatGPT == Google Gemini Claude === Grok === DeepSeek === Perplexity Microsoft Copilot
Other

1.2B

ChatGPT’s User Base L

Continues to Climb
Despite an Increasingly 068
Competitive Landscape s
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Mobile App Market

Global Trends Show

Growth Rates Slowing but

Still Double-Digits
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Global Gen Al App Trends

Downloads
2.4B +7%

Time Spent (Hours)
40B +25%

30B
20B
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IAP Revenue (USD)
+36%
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Mobile App Market

Al App Market Softens
for First Time in Asia
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Generative Al App Download Trends by Region

I0S and Google Play
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Website Usage
Stagnation in Total Visits

and Time Spent on
Websites
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Yearly Time Spent and Visits Trends for Generative Al Websites
Mobile and Desktop

Worldwide v

Total Visits -0.3% Time Spent (Hours)  +0.5%
24B

vs Q4 vs Q4

YoY Growth YoY Growth

2025Q1 2025Q2 2025Q3 2025Q4 2026Q1 2025Q1 2025Q2 2025Q3 2025Q4 2026Q1
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In-App Al Active Users Market Share for Top Al Assistants
Worldwide

Google Gemini* @ Meta Al (WhatsApp) @ Grok

100%
In-App Al Features
80%
Market Share of Usage:
Grok vs. WhatsApp vs. .
Google Gemini”
40%
’ WhatsApp ¢
@¢ New: Share files with Meta Al to gef
more done & Send any file to Meta Al
20%
2 s 2@¢9
0%

Jan-2026 Feb-2026 Mar-2026 Apr-2026 May-2026 Jun-2026

*Includes native floating overlay within the Android ecosystem. Use of Google Gemini in other Google apps like Gmail, Google Docs, and Google Drive is
not included.
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Gen Al:
Audiences & Changing Habits




Chase: Current Audience vs Ad-Exposed Audience

Traffic Flow | Top Genres Traffic Flow | Top Websites
Q1 2026, US Q1 2026, US

@ chatgpt.com ¢ inbound @ outbound

@ inbound @ outbound @ chatgpt.com * gemini.google.com * claude.ai

Software | | |
0, 0,
Social Media
12.9% -- 12.3% youtube.com | ;C;i:?; = [ chatgpt.com | Al Assistant = chatgpt.com | Al Assistant = ]
|
Jobs & Education
10.7% -- 9.94% mail.google.com | youtube.com | Social mail.google.com |
Software Media Software
Al Assistant
docs.google.com | mail.google.com | youtube.com | Social
0, 0,
4.66% l. 163% Software Software Media
Shopping
gemini.google.com | Al docs.google.com | docs.google.com |
4.17% II 2.9% Assistant Software Software
Media & Entertainment . l |
: ; ; gemini.google.com | Al
3.56% II 3.4% Madis claude.ai | Al Assistant S SerrE
Financial Services i )
. . facebook.com | Social .
- II L g openai.com | Al Assistant ; M = github.com | Software =
bleps reddit.com | Social Media drive.google.com | linkedin.com | Jobs &
1.44% II 1.66% Software Education )
Health & Wellness instructure.com | Jobs & ) ) )
Education reddit.com | Social Media reddit.com | Social Media
1.23% |I 1.28%
Law & Government [ claude.ai | Al Assistant L ] calendar.google.com | calendar.google.com |
1.22% II 1.06% =Rk Software
0 | 5% 10% 15% 20% 0 I 5% 10% 15% 20% 0 I 506 10% 15% 20%
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For Professionals

Claude Dominates for
ARPU and Premium Users
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IAP Monetization Trends for Select Al Assistant Apps

Average Monthly Revenue per User (ARPU)
iIOS and Google Play, United States

=== ChatGPT == Claude === Grok = Perplexity
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Share of Users that are Premium
iI0S Only, United States

=== ChatGPT === Claude === Grok === Perplexity
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10%
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Habitual Use

Al Tools Begin to
EFmbed as Habits
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Average Number of Days Used per Month for Select Gen Al vs. Social Apps
Android Phones, Worldwide
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Google Gemini Gains Traction Among Creator Audiences

Affinity of Al Assistant Usage Among Canva and CapCut Users
in the United States

=== ChatGPT == Claude === Gemini === Grok === Meta Al Microsoft Copilot === ChatGPT == Claude === Gemini === Grok === Meta Al Microsoft Copilot
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Source: Sensor Tower

Note: Affinity Score measures how likely Android users of Canva and CapCut are to engage with a selected Al assistant app relative to the Android general population.
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Shopping &
The Path to Conversion:
Has Gen Al Gone Full Funnel?




Gen Al Still Contributes <1% of Website Traffic

to Shopping Sites, but Some Categories Over-Perform

% of Total Visits from GenAl

Top 50 Shopping Websites in Each Retail Subcategory, United States

=== Computers & Consumer Electronics === Home & Garden Shopping === Shopping === Sports & Outdoors === Beauty Retail

Family & Parenting Shopping === Grocery Stores === Pet Supplies == Apparel

-

Consumer

~

Electronics Nearly 3x
Shopping Category

Overall (0.3%)

0.8% - e——
0.6% / -
0.4% . '
0.2%
0

2024 Q4 2025 Q1 2025 Q2 2025 Q3 2025 Q4 2026 Q1
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General Shopping Apparel
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GenAl Traffic to Websites Among Top 50 Sites Shows Room to Grow

amazon.com @ walmart.com @ targetcom @ alibaba.com @ costco.com @ Other @ homedepot.com @ lowes.com @ wayfair.com ikea.com @ westelm.com @ Other

25M 5M

20M 4M

15M 3M

10M 2M

5M amazon

N’
0

202404 2025°Q1 20245 Q2 A28 202504 202801 2024 Q4 2025 Q1 2025 Q2 2025Q3 2025 Q4 2026 Q1

Consumer Electronics Grocery Stores

@ harristeeter.com @ aldi.com @ wholefoodsmarket.com @ kroger.com @ heb.com @ Other

bestbuy.com @ meta.com @ bhphotovideo.com @ newegg.com @ samsung.com @ Other
6M 800K

5M
4M
3M
2M
1M

BEST
0 BUY.

2024 Q4 2025 Q1 2025 Q2 2025 Q3 2025 Q4 2026 Q1 2024 Q4 2025Q1 2025 Q2 2025Q3 2025Q4 2026 Q1

Apparel Pet Supplies

@ nordstrom.com @ shein.com @ quince.com @ hm.com @ crateandbarrel.com @ Other ® chewy.com @ petsmart.com @ petco.com @ muddymats.com @ purina.com @ Other

5M 350K
4M
3M
2M

Y
NORDSTROM
2024 Q4 2025Q1 2025 Q2 2025Q3 2025 Q4 2026 Q1 2024 Q4 2025 Q1 2025 Q2 2025 Q3 2025 Q4 2026 Q1
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Al Shopping Assistant Adoption Growth Over Time in the United States
Indexed vs. December 2025

Amazon Rufus Walmart Sparky
@ December2025 @ January2026 @ February 2026 @ December2025 @ January2026 @ February 2026
@ March2026 @ April 2026 @ March2026 @ April 2026

Al Assistants:
De Facto Shopping?
Or Budding Potential?

1.5

Walmart’s Sparky
Makes Strides

0.5

MAU DAU Time Spent MAU DAU Time Spent
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Rufus vs Non-Rufus Time Spent to Conversion and Conversion Rates
United States

Time Spent to Conversion Conversion Rate / | \

Overall == Rufus-Assisted === Non-Rufus Rufus-Assisted shoppers
average 40 minutes to
conversion vs. 15
minutes for non-Rufus
shoppers. This gap only
widens during the

60

Black Friday 2025 Christmas 2025 Amazon Big !

Spring Sale 2026 ;
Amazon Prime
B

ig Deal Days

Al-Assisted Shoppers S0

; ; ; P holiday season.
Spend More Time and g ; ; B /
40 : : i ! —
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§ T = i P
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. . . 1 a s -
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Disrupting Shopping:

Agentic Commerce

What’s to come?

Looking for some chew toys

- that my dog won't tear into

Add to cart

Source: Braze
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»

Ads for Al Agents

Visit site

Source: Pinterest

Shop now

Explore Q
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Moving

Beyond Discovery:
Al Marketing Goes
Mainstream




Downloads for Apps Featuring Al-Related Terms Over Time by Genre
i0S and Google Play

All Genres v

@ Games @ Multimedia & Design Software @ Generative Al @) Utilities @) Business & Productivity Software
@ Jobs &Education @ Lifestyle & Services @ Social Media Health & Wellness @ Shopping
@ Dating & Social Discovery @ Media & Entertainment @ Financial Services @ Telecom @ Other

10B

“Al” Interest Has
Spread Across Nearly o
All Types of Apps

6B

But 88% of Downloads s
Still Come From Apps

2B
) . ¢ ) =
That Don’t Mention ‘Al __=EB
0 — e = = i
B S LA \x” o ¥ X x\” 2 VS ,b& ¥ \;» Y\»

*2026 H1 reflects preliminary estimates projected through the end of June 2026.
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Digital Ad Spend on
Creatives with ‘Al Terms’
Grew 48% YoY

Gen Al Took Over Share of
Ad Spend and Impressions
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Category Breakdown for Digital Advertising with Al-Related Terms
United States

Ad Spend
() Business & Productivity Software @ Shopping @ Generative Al ) Jobs & Education

() Financial Services @ Media & Entertainment @ Software Programming & Developer Software

IT & Computer Services @ Business & Industrials @ Other

2024 7% 5% 23%

2025 5% @ PZEG

22%

Jan-May 2026

60% 70% 80% 90%  100%

30% 40% 50%

0% 20%

Ad Impressions

2025 5% pAR

Jan-May 2026 19%

0% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Top Retail Media Retailers and Advertisers by Impressions Mentioning Al
May 2025 - April 2026 in the United States

Top Retailers Top Advertisers

Spotlight on
Retail Media Networks Best Buy

Microsoft
Dell

Meta Platforms

Consumer Electronics Amazon
Adopts Ads with ‘Al’ Terms

Samsung
Lowe's
Lenovo
d E
i 5 Hewlett-Packard
-------------- e
What if you gave the gift of power this holiday? HP . _ Best Buy Costco

Chromebooks are incredibly fast plus have the brilliance ~~ ., ”
of Al B

i
~
~
b
-~

Verizon

Co-Branded Advertiser: C .
Communications

Hewlett-Packard

Walmart Luxottica
Product:
HP Chromebook Google
::;’:;ﬂm" Plus with shopNow  Google Gem Home DepO t
A . Intuit

0| 0.5KM 1KM 1.5KM  2KM 0| 100M 200M 300M 400M 500M
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ChatGPT Surpassed $1
Billion Annualized Ad
Revenue

What’s to Come?
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ChatGPT is on Track to Generate
$1B in Ad Revenue Over 12 Months

ChatGPT’s $1 Billion Ad Revenue Run Rate Visualized

Estimated ad revenue in first On Target to hit $1
200 days based on $1 Billion Billion in Ad Revenue,
ARR as of Aug 31,2026 by Feb 2027
|
@ $1 Billion
Ad Reverue
Ads launched
Feb 2026 200 days 1 Year

Putting this in context

Forecasted 2026 Ad Revenue

If ChatGPT achieves their goal

$25B ommmmmmem- f $2.58B, t! ing f
& OpenAl SR e ot

O\ Meta

Google

$0B $508B $100B $150B $200B $250B $300B $350B

Source: OpenAl, Digiday, Company Filings; The ATTN Economy analysis

Note: Forecasted 2026 ad revenue figures, ChatGPT ad revenue goal self-reported by OpenAl eCO O y
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Weekly Ads for ChatGPT in the United States
Indexed to the First Week in March

=== Number of Ads (Indexed) === Users Seeing Ads (Indexed)

ChatGPT Increased
Number of Ads and 4 e
Number of Users by 7x 2 7

S NP YO P S P D D Py D P
er Mon S vy HFFHF PP FF KK F TS P
’ 7/ 7/ 7/ 7 7 7/ /7 7/ 7/ ¥ 4 4 {4 4 24 7 L4
P @ Y B R/ P Wl VP OV @ P T o

17% of User See Ads Y

Average Daily Share of Users with Ads

15%

( N
@ Home Depot
Sponsored

10%

RYOBI ONE+ 6-Tool Combo Kit @' 3.

Build, fix, and cut with one battery system & ready

to go. Y—"fl‘e 5%
. .
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Software and Shopping
Were Early Adopters of
ChatGPT Ads

But Large Spread of
Industries Jumped
On Board
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Top Genres and Subgenres for ChatGPT Ads

February 11 - May 27, 2026

@ Shopping @ Software @ Media & Entertainment
@ Food & Dining Services @ Jobs & Education
@ Travel & Tourism @ Financial Services @ Lifestyle & Services
@ Auto Business & Industrials € Health & Wellness
@ Consumer Packaged Goods @ Telecom @ Real Estate
@ Gaming @ Advertising & Marketing @ Law & Government
Other / Unclassified

Software | Business &
Productivity Software

Shopping | Home & Garden
Shopping

Shopping | Apparel

Shopping | Shopping
(General)

Food & Dining Services |
Food Delivery Services

Shopping | Computers &
Consumer Electronics

Media & Entertainment |
News

Jobs & Education | Education
& Training

Shopping | Sports &
Outdoors

Software | Multimedia &
Design Software

Shopping | Hobbies &
Interests Shopping

Travel & Tourism | Travel
Booking Services

Media & Entertainment |
Experiences & Events

Business & Industrials |
Business Purchasing

Shopping | Buy & Sell
Software | Utilities

Shopping | Pet Supplies

Media & Entertainment |
Music & Podcasts

Jobs & Education | Jobs &
Careers

Auto | Automotive
Marketplaces

1.8%

1.7%

1.5%

1.5%

1.5%

1.3%

1.2%

8.7%
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ChatGPT Vs
Other Channels

ChatGPT is Second Only to

Pinterest for its Share of
Retail Brands Advertising

@ SensorTower - All Rights Reserved

Share of Ad Impressions by Category for ChatGPT and Top Social Chanels

February 11 - May 27, 2026

b [showne Sotwre 4 padagu s ek Mel0L g Gmng S S o teon
@ ChatGPT | 33.3% 15.8% 7.8% 1.3% 4.0% 4.4% 1.3% 5.8% 0.5%  4.4% 22% 2.7% 1.0% 2.9%
ﬂ Facebook | 30.6% 57% 11.3% 10.6% 5.2% 5.8% 6.0% 4.4% 26%  4.4% 23% 26% 1.2% 0.8%
r@ Instagram | 27.0% 43% 10.6% 15.2% 5.0% 7.1% 6.1% 5.0% 34%  3.6% 20% 21% 1.0% 0.6%
m LinkedIn 5.3% 30.4% 4.5% 1.4% 14.1% 10.3% 5.0% 0.5% 03% 2.3% 13.1% 1.4% 0.9% 0.2%
@ Pinterest | 43.4% 1.7%  4.8% 19.5% 7.2% 0.3% 5.0% 1.5% 0.4%  4.4% 0.4%  3.0% 2.0% 0.5%
Reddit 12.2% as ol 10.0%  3.5% 10.4% 7.6% 6.9% 1.5% 6.7%  3.1% 25% 31% 3.1% 0.4%
& Snapchat | 19.1% 29% 18.0% 13.6% 6.7% 4.4% 3.3% 10.2% 53% 4.0% 14% 0.7% 3.7% 0.2%
TikTok 18.8% 5.0% 13.7% 20.8% 7.9% 2.6% 4.1% 6.1% 5.3% 3.9% 1.1% 16% " 1.9% 0.3%
X 12.5% @ 139% §FLE8% 4.6% 16.0% 1.9% 2.5% 3.1% 9.7% 2.3% Si% M 1.7% 2.3% 0.4%
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Key Takeaways

Al Economy by the Numbers

Gen Al Wars Heat Up
Gemini and Claude make
inroads and ChatGPT market
share drops below 50%

@ SensorTower - All Rights Reserved

Al Assistants Transform
Shopping Experience
Amazon’s Rufus users
maintained a CVR of 40% in Q1
2026 compared to 20% for
non-Rufus Users

Professional Functionality
Drives Monetization Growth
Claude ARPU grows 5.5x from
$0.50 to $2.76 by focusing on
professional use case

Early Days but Hit $1 Billion
Ad Revenue Run Rate
ChatGPT Ads have grown 7xin
number of ads and number of
users seeing ads - only the
beginning
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@ Sensor fower

State of Al
2026 Report

How Al is changing discovery,
shopping, advertising, and more.

Scan to download
the full report.

sration

larketing

FREE DURING FINALS
College students get
Try COd ex ChatGPT Plus free now
through May.
for free

Sources:

\"
[ 4 .\

o TikTok

@chatgpt

20 Editing

RYOBI ONE+ 6-Tool Combo Kit



