Remedy

HEALTH MEDIA

Remedy Health Media Boosts Its Technology Team with New Hire

from National Geographic
Paul Gartner on as Chief Technology Officer & Executive Vice President of Engineering

NEW YORK (December 5, 2018) -- Remedy Health Media (Remedy), a leading digital health
platform specializing in inspirational, video health storytelling, today announced the hire of Paul
Gartner as Chief Technology Officer and Executive Vice President of Engineering to drive
innovation across Remedy’s growing portfolio of digital brands and health-focused software
applications.

In his new role, Gartner will lead the digital products engineering team that develops Remedy's
direct-to-consumer and enterprise technology platforms. He will be responsible for defining
Remedy’s technology vision and strategy for its growing suite of innovative digital products.

“Paul brings terrific experience to the digital health industry that will help us scale our emotional
storytelling capabilities and build even stronger relationships with patients and customers.” said
Remedy CEO Mike Cunnion. “We are beyond excited that Remedy will benefit from Paul’s track
record of building innovative digital products and world class engineering teams.”

Gartner has more than 25 years of technology experience that covers a wide range of roles.
Most recently, he was VP of Engineering for National Geographic, where he led a multinational
team of engineers that produced award-winning, innovative digital products. He also led
National Geographic's cloud infrastructure, web support, and digital asset management
technology teams. Prior to that, Gartner spent 12 years at K12 Inc. as part of the engineering
team that developed advanced proprietary learning technology.

"I'm excited to join this talented team as CTO. Remedy is innovative in the digital health space
and is ready to scale,” Gartner said. “I look forward to ensuring the technology meets the needs
of our business and consumers."

Remedy Health Media’s portfolio of digital brands includes HealthCentral, TheBody,
TheBodyPro, Berkeley Wellness, and Healthcommunities. Its largest property, HealthCentral,
has become a primary destination for a suite of inspirational video patient stories under the Live
Bold, Live Now™ initiative, which connects Remedy's audiences to real patients who live with
chronic conditions, but have also attained great personal and professional accomplishments.

For more information about Remedy Health Media, visit: http://www.remedyhealthmedia.com.




About Remedy Health Media

Remedy Health Media (Remedy) is a leading digital health platform that provides content, tools,
and real stories in an emotionally engaging way to inspire millions of patients and caregivers to
live healthier and more fulfilled lives. Remedy is improving consumer health engagement and
outcomes through the development of authentic communities of health information seekers who
can interact and learn from relatable, patient, physician, pharmacist, and public health experts.
Remedy currently helps millions of health consumers annually through various digital, mobile,
and point of care information products and technologies. To learn more about Remedy, please
visit www.RemedyHealthMedia.com.
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