
 

 
Sunday 15 June LIONS ACADEMY KICK-OFF 
15:00 
CAMPUS STAGE 

The Cannes Lions School welcomes you to Cannes Lions 2025! 
Welcome from Simon Cook, CEO, LIONS 
Meet the Cannes Lions School Team 
Maksimising Your Week with Maks Kallhed, Founder, Amongst Friends  
Introduction to the Academy Deans & Tutors 
 
Buckle up, strap on your seat belts, pack your parachutes, and inflate those airbags because 
you're about to embark on the ride of a lifetime. After you’ve heard from the Cannes Lions 
School Team, Maksimilian Kallhed will welcome you, the Academy class of 2025, to the 
Cannes Lions Campus by sharing some vital tips and tricks on how to “Maksimize” festival 
week, and run an activity for the full School cohort. It's gonna be a wild ride! 
 

16:00 
CLASSROOM 
 

Creative Academy Welcome  
Meet the leaders of the Academy and get to know your fellow classmates. 
 
Alan Kelly, Academy Dean 
Brittany Dunaeff, Alumni Tutor 
 

MONDAY 16 JUNE 

09:15 - 10:00 
CLASSROOM 
 

Looking After Your Creative Health 
You are no old junky machine. You, darling, are a Ferrari. A creative Ferrari, and it's up to you 
to keep that beast of a machine tuned.  
 
The problem is, in 2025, it's getting increasingly hard to do that. Between the mounting 
pressures of our industry (tighter timelines, smaller budgets), the existential threat of AI, and 
the existential threat of, well, the entirety of existence, finding a sparkling moment to be 
inspired is getting damn near impossible. 
 
But you must. You must. You must.  Because if you don't, who will? And we're ALL depending 
on you. In this talk, I'll explain why, and discuss strategies on how to make sure your creative 
engine is fucking flying. 
 
Jaime Robinson, Co-Founder and CCO, JOAN 
 

10:30 - 11:15 
CLASSROOM Is AI coming for your job? 

Before you trade your laptop for a pottery wheel, forget the hype and join us for a BS free 
course on AI’s practical reality.  
 
This session is taught by one of the founders of Supergood, an agency that has built an AI 
platform that handles the soul-crushing parts of the job—the competitive teardowns, the 
strategy decks, the endless iterations.  
 
We’ve got 4 years of experience applying AI to advertising. From data analysis, to strategy 
development, to generative creative, you'll leave with a perspective on AI, a concrete list of 
tools you can use at each stage of the advertising development process, and the memory of 
a good time in the South of France. 
 
Mike Barrett, Co-Founder, Supergood 
 

 



 

11:30 - 12:15 
CAMPUS STAGE  
 

Creativity: The Brand Marketer's Most Powerful Weapon 
Joint session with the Brand Marketing Academy 
 
James Hurman has studied creativity and effectiveness for two decades and will discuss the evidence 
that shows creativity to be the number one driver of ROI in marketing and brand building. 
 
James Hurman, Founding Partner, Previously Unavailable 
 

13:00 
CAMPUS Lunch 

 
14:00 - 14:45 
CLASSROOM 
 

Confidence Tricks for Creative People 
We are naturally wired for some personality traits, but confidence isn’t always something 
you’re born with. However, it is a skill you can develop so that you can show up with 
confidence when it matters most. 
In this inspiring session, Helen shares how she’s helped creatives tap into their strengths, 
quieten self-doubt, and build lasting confidence. 
 
Helen Tiffany, CEO, The Coach House 
 

16:00 - 17:00 
PINTEREST BEACH 
 

House of Possibilities @ Pinterest Manifestival – Panel & 
Exploration 
At the heart of every bold idea is something quieter: craft. The skill, care, and curiosity it takes to bring a 
vision to life to make it resonate. In conversation with Xanthe Wells and Judy Lee, leaders from Pinterest's 
House of Creative team, explore how purpose and play work together to sharpen creative instincts and 
push work forward. From building trust in your ideas to refining how you collaborate and present, this 
session, moderated by Pinterest's Sr. Art Director Christyna Conway, is about the hands-on, 
behind-the-scenes side of creativity, and the mindset it takes to make your work not just good, but 
purposeful and alive. 
 
Judy Lee, Senior Director, Global Brand Experiences, Pinterest 
Xanthe Wells, VP, Global Creative, Pinterest 
Christyna Conway, Senior Art Director & Designer, Pinterest (moderator) 
 

17:30 - 19:00 
TERRACE 

Happy Hour on the Terrace 
Come together with your fellow delegates for sunset drinks on The Terrace 
 

19:00 - 21:00 
LUMIERE THEATRE 
 

Monday Awards Show 
Kick off the Festival with the first Lion winners of 2025. Tonight’s Awards Show celebrates 
excellence in Pharma Lions, Health & Wellness Lions, Print & Publishing Lions, Outdoor Lions, 
and Audio & Radio Lions. Doors open at 6pm. 
 
 

TUESDAY 17 JUNE 
09:15 - 10:00 
CLASSROOM 

Do we all need to be creative directors? 
In this talk, we’re walking side by side, no gatekeeping or right answers, to explore whether 
climbing the traditional creative ladder is the only way. Who said we must follow the same 
path someone else mapped out for us? 
It’s a question I ask myself all the time, and maybe, just maybe, we’ll figure it out together. 
Spoiler: There might be more ways to be creative (and successful) than you think. 
 
Joana Mendes, CCO, Jungle Kid 
 



 

10:30 - 11:15 
CLASSROOM 

Anxiety Was My Creative Partner for a Decade 
Back in 2007, just as I was ready to make my mark as a creative, an unlikely partner showed 
up… their name was anxiety. 
  
Uninvited, loud and weirdly loyal, they stayed with me for 10 years, impacting almost 
everything I did. I didn’t always understand them. I didn’t always like them. But I learned to 
work around them, and eventually work without them. 
 
My talk will look back on my personal experience with anxiety and talk to creative leaders like 
Mark Shanley (ECD at Adam & Eve), Ben Levy (Coach at ‘Sell it Great’), Rebecca Bourke 
(Producer at Assembly) and Karen Martin (CCO at BBDO) about theirs. 
 
Stephen Rogers, Creative Director, Droga5 Dublin 
 

11:45 - 12:00 
RED CARPET STEPS 

Red Carpet Photos 
 

12:00 
CAMPUS 
 

Lunch & Explore 

14:00 - 15:00 
CLASSROOM 

Workshop: Creating Amazing Ideas with a NOT So Amazing Budget 
In the current chaotic reality of brand communications, the ability to do more with less is 
instrumental. But how do you turn a tight budget into a blessing in disguise? In this session, 
we’ll explore recurring thinking patterns that result in savvy creative ideas based on 
exceptional disruption or insightful human relevance – instead of production values and 
financial investment. 
 
Join us to find out how you can translate these patterns into practical thinking paths that 
direct your mind towards creative ideas with a big buzz – and without a big budget. 
 
Ravid Kuperberg, Partner and Trainer, Mindscapes 
 

15:15 - 16:00 
CLASSROOM 

In Conversation with Sandrine Le Goff 
This truly  isn't a conversation with me but with my faithful companion: the impostor 
syndrome. How she's been by my side my entire life and how she'll make you see why I 
should respect her and even like her. Because to live a creative life, I'll never be good enough 
at anything. And that's a great curse! 
 
Sandrine Le Goff, Executive Creative Director, LePub Amsterdam 
 

16:30 - 17:00 
DEBUSSY THEATRE 
 

Defying Gravity: Reimagining Brand Narratives 
From Broadway to boardrooms, the art of narrative power can transform how audiences see the world – 
and your brand. Through the reframing of age-old tales, as Wicked did with The Wizard of Oz, discover 
how challenging established perspectives can unlock extraordinary creative potential. 
 
This engaging session reveals strategies for reshaping brand stories that resonate with modern 
audiences, drive meaningful engagement and spark cultural conversation. 
 
Join a dynamic discussion with Jon Chu, director of blockbuster Wicked, award-winning comedian and 
actor Bowen Yang, and Debbi Vandeven, Global Chief Creative Officer of VML, as they explore how 
reimagining narratives can change both hearts and bottom lines. 
 
Debbi Vandeven, Chief Creative Officer, VML 
Jon M Chu, Film Director  
Bowen Yang, Actor, Comedian, Writer 
 



 

17:30 - 18:30 
CAMPUS STAGE 

Less Design, More Designing, Please 
This hands-on session invites participants to explore design as a process rooted in observation, 
experimentation, and personal narratives. Created by São Paulo-based designer and educator Giulia 
Fagundes, the workshop proposes a shift from polished templates to more intuitive, collaborative, and 
imperfect forms of creativity. After editions in São Paulo, Salvador, Lima, and New York, the experience 
arrives at Cannes Lions, focusing on how everyday details—like textures, street signs, and found 
materials—can inspire bold visual compositions. For this special session, Giulia is joined by guest designer 
Diego Limberti, who brings visual direction and conceptual sharpness to the experience. Together, they 
guide participants in crafting unique narratives from the ordinary, blending observation with intentional 
creation. 
 
Giulia Fagundes, Creative Director and Designer, Droga5 São Paulo 
Diego Limberti, Chief Design Officer, Droga5 São Paulo 
 

19:30 
NOISETTE, 4-6 RUE 
TONY ALLARD 

Creative Academy Group Dinner 
Group dinner with the full cohort! 
 

WEDNESDAY 18 JUNE 
09:15 - 10:00 
CLASSROOM 

Nothing Changes If Nothing Changes 
In an age of automation and information overload, our most powerful advantage remains distinctly 
human: creativity. Yet most brainstorming methods feel tired, chaotic, or ineffective. This workshop offers 
a reset—a series of visual thinking techniques designed to reconnect you with your innate creative 
intelligence. This hands on workshop taps into the brain’s natural patterns of imagination and association, 
we’ll reawaken the part of you that thinks differently, sees connections, and generates ideas with clarity 
and confidence. 
 
David Shing, Digital Prophet, Shingy 
 

11:15 - 12:00 
TERRACE 

Young Talent Mixer: A Meet-up with OMD’s Brianna Mills 
What does it take to succeed in the creative industry? Whether you have made your way up the ladder or 
are just starting in your career, join this Festival meet-up, led by OMD’s Brianna Mills, to connect and learn 
from your fellow young talent in the global creative industry. 
 
From marketers and strategists to designers and copywriters, you are all invited to come together and 
share your tips on how to thrive in the creative industry. Discover handy best practices to help you in the 
day to day or get advice on your long-term career goals. Come away with new tools, new perspectives and 
new connections! 
 
Brianna Mills, Business Operations, OMD - Gap Inc 
 

12:00 
CAMPUS 

Lunch 
13:15 - 13:45 
THE FORUM 

This Is Gambiarra! 
This session explores how Gambiarra – the iconic Brazilian way – goes beyond 
improvisation to become a driving force of creative innovation. It demonstrates how Brazil’s 
cultural challenges and resource scarcity have shaped a unique mindset for solving 
problems in an ingenious, sustainable and efficient way. 
 
Led by Bia Lopes Maria and Thiago Costa, this engaging session will challenge the audience 
to rethink creativity and break away from the obvious through an interactive experience. 
More than just a method, Gambiarra is a technology – if we think of technology as a 
solution. 
​
Questions this session will answer: 

●​ How can you turn constraints into catalysts for innovation? 
●​ How can you apply the Gambiarra mindset to global creative processes? 
●​ How can you foster sustainable creativity with minimal resources? 

 
Bia Lopes Maria, Associate Creative Director and Founder of Quintal, Jotacom 
Thiago Costa, Art Director and founder of Quintal, iFood 
 



 

14:30 - 15:30 
CAMPUS STAGE 

AI Workshop 
Joint session with the Brand Marketing Academy 
 
Everyone’s talking about AI. Some use it for gimmicks. Few are unlocking real creative 
breakthroughs. This hands-on workshop takes AI out of the abstract and into the real world, 
where creatives and brand marketers can turn it into a competitive advantage for storytelling, 
strategy, and scale. Through live demos, practical exercises, and insider techniques, you’ll 
see firsthand how AI is already driving bigger ideas, faster execution, and smarter marketing 
decisions - all while amplifying the human element that makes the magic happen and the 
career-defining skills that set you apart. 
 
Andreas Mielenhausen, Creative Lead MENA, Google 
 

16:00 - 17:00 
CLASSROOM 

You’re on the Jury - Design Lions 
In this session, we will pull back the curtain on the Cannes Lions judging process and reveal 
how the prestigious Lions are awarded. You'll hear from Design Lions 2025 Juror Pete Little, 
CCO of Publicis Groupe Africa, about how the jury decided which work to award, as well as 
trying out the role of juror for yourself to see what the Academy class of 2025 would have 
awarded it. 
 
Key takeaways from this session: 
● Gain insight into what it’s like inside a Lions judging room 
● Engage deeply with the best contemporary creative work 
● Understand the importance of discussion in the process of deciding what winning work 
looks like. 
 
Pete Little, Chief Creative Officer, Publicis Groupe Africa 
Jenni  Middleton, Editor-in-chief, LIONS 
 
 

17:30 - 18:30 
CAMPUS STAGE 

Year of Creativity Live Workshop: Nurturing Ideas for Marketing 
Brilliance  
This 20-minute talk from the authors of the best-selling book A Year of Creativity (shortlisted 
for the Best Business Book Awards) explores how creative thinking in marketing and 
advertising thrives when diverse teams collaborate effectively. We’ll demonstrate how 
involving everyone-regardless of department-leads to resonant ideas that can win hearts and 
minds. Data takes you so far but glorious, messy, emotional humanity is crucial for success. 
 
The workshop introduces practical techniques for creative problem-solving before 
challenging teams to tackle real marketing scenarios. This isn't just theory; it is creative 
ideation in action. 
 
Kathryn Jacob OBE, Author, SAWA President, and Pearl & Dean CEO, SAWA 
Sue Unerman, Global Chief Strategy Officer, Brainlabs 
 

 Amazon Concert 
 

THURSDAY 19 JUNE 



 

09:15 - 10:00 
CLASSRROM 

Selling brave ideas in a risk-averse ad world 
It is common to hear creatives say, “I’ve had lots of great ideas, but the clients aren’t brave enough to 
make them.” At the best of economic times, creatives have a dual imperative: to have great ideas AND to 
persuade internal and external clients to “buy them.” In fiscally conservative times, like now, the skills 
required to persuade others to buy brave ideas become more important. 
 
In this presentation, we’ll focus on practical tools for selling more of your brave ideas more of the time 
(taking risk out of pursuing your most interesting ideas). Exploring the “art of persuasion,” we’ll share 
examples of work made for category and cultural leaders, from brands like Apple and Lexus to Saturday 
Night Live. 
 
Chris Graves, Chief Creative Officer, Team One 
Mark Miller, Chief Strategy Officer, Team One 
 

10:30 - 11:30 
ZOA BISTROT 
 

Young Lions Breakfast at Zoa Bistrot - Vayner 
Rob and Mimia will be focusing on what makes a Modern AOR relationship and the kind of creative talent 
we look for to make it happen. 
 
Vayner puts social at the center of our marketing, enabling us to deploy culturally relevant campaigns and 
drive measurable business results for brands allowing us to execute best-in-class consumer-centric 
creative, ranging from Super Bowl commercials to social media ads that drive our core belief: Modern 
marketing starts with great organic social media creative. It’s not something that can be bought or paid 
for, but rather earned through a daily commitment to relevance. 
 
And that's why we're looking for modern creatives that understand platforms, algos, and culture to help us 
explode this relevance for Fortune 50 brands. 
 
Mimia Johnson, SVP, Creative Excellence, VaynerMedia 
Rob Lenois, Chief Creative Officer, VaynerMedia 
 

12:15 - 13:00 
CLASSROOM 

Finding Your Creative Voice 
This provocative session challenges advertising creatives to abandon the safety of 
conventional thinking and embrace the power of dangerous ideas. We'll explore how pushing 
work to the edge of madness isn't reserved for the overtly comedic or bizarre—it's the 
essential ingredient for any creative work that aspires to be truly astonishing. 
I’m 
Jason Bagley, Founder, The Audacious School of Astonishing Pursuits 
 

13:00 
CAMPUS 

Lunch 
 

14:45 - 15:30 
CLASSROOM 

Beyond the Prompt: Owning Human Creativity in the AI Age 
As AI reshapes our world, how do we preserve and amplify our uniquely human creativity? In 
this session, we’ll explore how to assert creative ownership, crafting, shaping and nurturing 
ideas, before AI steps in. We’ll dive into why taste, imagination, gut feeling matters more than 
ever in a landscape of automation and algorithms. Expect practical insights, real-world 
examples and an inspiring call to embrace your creative edge in this transformative era. 
 
Natalia Talkowska, Founder and CEO, Natalka Design 
 

16:00 - 18:00 
AMAZON PORT 

Amazon Port: Purpose in Creative Work, plus Tour & Happy Hour 
 
 

FRIDAY 20 JUNE 
09:15 - 10:00 
EXHIBITION, LEVEL -1 

Exhibition of the Work 
Come and explore the Exhibition to get familiar with the winning work from this week and 
enjoy the best creativity in the world today. 
 



 

10:30 - 11:15 
CLASSROOM 

AI as Discovery: Transforming Customer Reviews into Award-Winning 
Campaigns 
Through the lens of the viral Adam Driver "5-Star Theater" campaign and other examples, discover how 
Amazon’s XCM team invented AI tools to mine millions of customer reviews for creative gold. Learn 
practical approaches to using AI as a discovery tool that amplifies human creativity rather than replacing 
it. See how combining innovation with creative intuition led to some of 2024's most talked-about 
campaigns. 
 
Jo Shoesmith, VP, Global Chief Creative Officer, Amazon 

 
12:30 - 14:00 Wrap Up (over Lunch) 

Key takeaways from our week of Funspiration and Personal Action Planning 
 
Alan Kelly, Academy Dean 
Brittany Dunaeff, Alumni Tutor 
Andy Del Rosario, Associate Creative Director, McCann Worldgroup Philippines and Academy alumna 
 

14:30 
CAMPUS STAGE 

GRADUATION! 
 

19:00 - 21:30 
LUMIERE THEATRE 

Friday Awards Show (Optional) 
End the week on a high. The final Awards Show celebrates the best in Film Lions, Titanium 
Lions, Sustainable Development Goals Lions and Glass: The Lion for Change, along with this 
year’s Special Award winners. Doors open at 6:00pm. 
 
 

21:00 - 01:00 
CARLTON BEACH 

Closing Party – A Celebration for All! 
After the last Lion of 2025 is given out in the Lumiere Theatre, more than 4000 people will 
head to Carlton Beach for the Closing Party. As the creative year comes to an end, this is 
your chance to celebrate in style in the world’s only New Year party that happens on a beach 
in June! Features headline music acts and top DJs to keep the party going into the small 
hours. 
 

  
 


