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Why do we need to work 
on our social media 

presence?



Social media = unquestionably mainstream.
WeAreSocial / Hootsuite Jan 2020
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Behaviour reflected in our own commissioned research



Behaviour reflected in our own commissioned research



Why do we need to work 
on our regional social 

media presence?



Digital presence = physical presence.



social media marketing

A form of digital marketing that

utilises social networking platforms

to increase brand exposure

and cultivate relationships with an audience.

Social = 

mainstream

Proxy for 

physical 

presence.

Supporters 

are already 

visiting us.



How to use Twitter



Writing a tweet Write your tweet in 
this box up to 280 
characters once you 
have finished make 
sure to click the tweet 
button. 

Click on this box to 
add a picture or a 
video to your tweet. 

Click on this box to 
add a GIF (moving 
picture) to your 
tweet.

Click on this box to 
add an emoji (i.e. 
smiley face) to your 
tweet.



Scheduling a tweet 
To schedule a tweet 
rather than posting 
straight away, click this 
button.

Then you can select a 
date and time.



Finding notifications

If you click this 
button it will 
show you people 
who have 
looked at your 
page, or pages 
that you might 
be interested in. 
it will also show 
people who are 
interacting with 
your tweets. 



Finding mentions

If you stay on the 
same page where 
notifications are, you 
will be able to click 
the button next to it 
where you can find 
all your mentions. A 
mention is where 
someone uses your 
name in their tweet. 
This could be to 
share something with 
you, or so you can 
show your support 
for an issue. 



Direct messages

If you click this 
icon you will 
be able to see 
people who 
have sent you 
a message and 
reply. You can 
also send 
messages to 
other people 
through this. 



How to use Facebook



Writing a postWrite your post in this 
box – no limitation on 
copy length but best to 
keep it clear and 
engaging.

Click to add a photo or 
video to your post



Finding notifications and messages

If you click this 
button it will 
take you to a 
page with your 
messages, 
comments and 
notifications



Finding notifications and messages

It will take you 
to this page, on 
here you can 
access:

Messages

Comments



Finding notifications and messages

Click this button 
to find your 
notifications and 
mentions



How do we need to work 
on our regional social 

media presence?



• We have this incredible resource with so many regional Twitter accounts, 
but right now they often look the same as the main @CAFOD Twitter 
account. If you’re a CAFOD supporter, you might follow the main 
account anyway so our regional accounts need to offer something 
different.

• We know that through a strong social media presence, we can reach 
more people and potential volunteers who may be attracted to get 
involved when they see all the things we’re up to in the area they live.

• Social media in the regions should reflect the unique particulars of that 
area and the people who are running the account. It would be like a mini 
diary, with images and updates on what you’re working on



What we’re proposing

• Reduce the number of posts copied from the main @CAFOD account. Focus 
a few posts a week on what you’re doing locally. Pictures and videos will help 
display that!

• Follow local community groups we’re involved with (churches, schools, 
community groups) and engage with their posts – this could simply be liking 
a post or saying something like ‘well done!’

• Put your own personality into the group. 



What this looks like:
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WHAT MAKES AN 
EFFECTIVE POST?
• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

- Would you stop to look at a post with just words?​
- Increase engagement/ create connection
- Always ask ‘what image or video will I use?’​



WHAT MAKES AN 
EFFECTIVE POST?
• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

- People flick through SM
- Get message across in as few words as possible. 
- Avoid NGO language



WHAT MAKES AN 
EFFECTIVE POST?
• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

- Categorise tweets/ join the conversation
- Increase reach/ engagement
- Only need one or two (more gets spammy)



WHAT MAKES AN 
EFFECTIVE POST?
• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

Click, tag, sign up… 
to direct follower to an action



WHAT MAKES AN 
EFFECTIVE POST?
• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

👁️ catch the eye
‼️ add emphasis
🥳 show personality 
🙌 increase engagement



WHAT MAKES AN 
EFFECTIVE POST?
• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

Good for longer form, reports, 
or sharing lots of stats. 



• use videos and images
• be concise 
• use hashtags (don’t overuse)
• include action words (CTA)
• ask questions/ use polls
• embrace emojis 
• make use of threads 

CHECKLIST FOR
CREATING POSTS

TOP TIP: 
always double check before posting 
(grammar, spelling, layout, messaging, jargon)



ENGAGEMENT ➡️ BUILD YOUR NETWORK



• Regular posts

• Talk with
followers not   
at them

• Reply, like     
and RT often

• Monitor 
notifications
and trends

BEST PRACTICE 

https://twitter.com/home


REPLY, LIKE AND RT OFTEN



WEEKLY
- Receive weekly posts from Comms team on Tuesday morning (should include all SM requests). 
- Adapt, add your voice/ local context.
- Plan any other content e.g. local events, campaigns etc
- Check in with volunteers for content collection opportunities/social media ideas

DAILY
- post content (ideally at least twice a day)
- reply, like and RT 
- check main account for useful content (especially new things)
- check trends 

TIPS
- use tools to schedule content 
- develop a regular routine to fit your ways of working

Regular sweeps

1



• Utilise when School Volunteers are visiting a school and tagging the schools in. Be ready to 
like/share any content the school puts out about the visit. Ask the school beforehand to take and 
share photos.

• Do similar if you know of events, talks or activity in parishes.
• Consider asking those responsible for social media in parishes if you’re okay posting things to their 

FB page.
• Ask those responsible for social media in parishes, schools, the diocese or networks to post or share 

CAFOD content.
• Like the posts of other communities and retweet if relevant and suitable.
• Consider how you can recruit volunteers locally using social media.
• Don’t forget to share our passion for our work as it helps our social media not appear dry.
• Also, as a Catholic organisation working with and within the Catholic Church, please share how our 

faith is linked to our work.

Using social media to build relationships 
with diocesan communities

1



• Filming/taking photos on your phone is fine

• For filming: Find a quiet space – audio is key, if possible 
we want as little background noise as possible.

• For filming: Get a steady shot – preferably place your 
phone/camera on an even surface.

• Or ask someone to film you and keep it steady

• Ensure the shot has light – preferably somewhere bright 
with natural light.

• Don’t zoom in, this loses quality in phones.

• Try to also film a few clips of your surroundings, if you are 
going somewhere film small bits of your journey

TIPS FOR SOCIAL MEDIA FILMING AND PHOTOGRAPHY



• Ask for permission to interview/photograph everyone 
you speak to, and explain the context in which the 
content might be used (e.g. in CAFOD magazine, our 
website). Use the consent form before the interview 
and make sure the interviewee understands the 
form.

• Write down any responses word-for-word so we have 
a direct quote from the interviewee.

• Take a range of photos, including head shots and 
portraits from different angles, with family members, 
in context (e.g. in front of home), doing an activity, 
landscapes. You may need to take photos outside for 
better light. Horizontal (landscape) format is 
preferable.

A QUICK GUIDE TO COLLECTING CONTENT

https://cafod365.sharepoint.com/sites/int/Comms/Training/Forms/AllItems.aspx?RootFolder=%2Fsites%2Fint%2FComms%2FTraining%2FConsent%20and%20safeguarding&FolderCTID=0x012000C5D2BA0F503A9A4194FE97EE027481AB


Facebook - www.facebook.com/CAFOD

CONNECTING WITH CAFOD 

Twitter - www.twitter.com/cafod

Instagram - instagram.com/CAFOD

LinkedIn - linkedin.com/company/CAFOD 

TikTok - tiktok.com/@cafoduk

YouTube - youtube.com/cafodtv

http://www.facebook.com/CAFOD
http://www.facebook.com/CAFOD
http://www.twitter.com/cafod
https://instagram.com/CAFOD/
https://instagram.com/CAFOD/
mailto:tiktok.com/@cafoduk
https://www.youtube.com/user/cafodtv
https://www.youtube.com/user/cafodtv

