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CAFOD: no one beyond reach 
We believe everyone around the world can flourish and care for our common home.

But right now... 

...783 million women, men and children live on less than £1.50 a day.

...over 815 million will go to bed hungry tonight.

... more than 844 million people around the world don’t have access to clean, 
safe water.

It doesn’t have to be this way. 

We believe in a world where we can reach every woman, man and child so that 
they can flourish. Because of our global reach and local presence, we have the 
potential to reach everyone.  

We turn away one in three requests for help. 

We turn away one in three requests for help simply because we don’t have 
enough money to support them all.

Together, we have to reach out to more and younger people in the UK – to inspire 
them, to make them feel passionately about the challenges our sisters and 
brothers face and to ensure they feel they can do something about it. 

So, we’re renewing our visual identity to signal a big change in CAFOD’s 
approach to our fundraising and communications generally to meet 
this challenge.

Our new visual identity is a visible reflection of a refreshed active, brave, 
ambitious and passionate approach to our fundraising aims.



Our visual identity:Our visual identity:  the core elements at a glancethe core elements at a glance
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No one beyond reach logo  page 6

The font page 18

The open frames page 5

The logo page 10 The colour palette page 17

Green Dark blue White

Montserrat black
Montserrat regular

THE OPEN 
FRAMES ARE 
USED TO 
HIGHLIGHT 
PEOPLE 
AND THEIR 
PROBLEMS
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Why is consistent  
branding important? 

Consistent branding enables us to:

n Speak in one united voice.

n  Convey our belief that extreme 
poverty – inadequate access to food, 
shelter, education and healthcare – 
dehumanises people and prevents 
them reaching their full potential as  
God intended.

n  Make it absolutely clear that it is 
CAFOD who is communicating. 

Why change our  
visual identity? 

“No one beyond reach” makes a tough 
and unwavering commitment to reach 
people facing poverty and injustice.

The values of ‘No one beyond reach’ 
are what make it exciting, different 
and inspirational. Underpinning this 
campaign and everything we do are 
our values as expressed in our vision, 
mission and values. 

It has been developed to look more 
hard hitting and authoritative. The 
logo also makes it clear that we are 
part of CARITAS, which extends our 
reach.
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Previously our logo was ‘soft’, warm 
and friendly as was our font and colour 
palette. This served us well for many 
years but now we face a new challenge 
which requires a new fresh approach...
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The elements of 
the CAFOD logo
Large bold caps in dark blue contrast 
with the bright green lending more 
‘stand out’ to the green. The “O” of 
CAFOD uses the Caritas cross, making 
it clear that we are part of Caritas.

The descriptor spells out our acronym.  
This should always accompany the 
main part of our logo.

The elements of the open 
frames and no one beyond 
reach logo
The no one beyond reach logo and the 
open frames are both derived from 
the Caritas symbol within our CAFOD 
logo.

The graphic should be used as an 
emphasis to highlight the issues we’re 
communicating. See pages 6-9 for 
usage of no one beyond reach.

When we say “logo” we mean both our name and the descriptor.  
Put together, you’ve got our logo.

5

Name

Descriptor

The open frames are a visual prompt to see and 
emphasize people and their problems within an image. 
As with interjections in copy, we should be careful not 
to overuse this device. So, for example, as a paragraph 
with many exclamation marks loses impact with each 
additional exclamation mark, so the open frames may lose 
potency through over use. 

The open frames can be CAFOD green or white, 
depending on the background image.
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No one beyond reach:No one beyond reach:    
usage of the NBR logousage of the NBR logo
No one beyond reach (NBR for short) is a core message 
which should be used in our major fundraising and new 
audience acquisition outputs. So it will, for example, be given 
particular emphasis at Lent and at Harvest. The language 
and specific articulation of NBR is core to our messaging and 
is covered in detail in our communications tool kit, available 
from the Creative Communications Team. 

It can be likened to commercial straplines like Tesco’s “Every 
little helps” or Nike’s “Just do it”.

In some circumstances the NBR logo may not be 
appropriate. So, for example, the climate campaign is about 
reminding our supporters that we have “one common 
home”, not focussing on our reach. Another example: when 
we are marketing our remembrance product, Candlelight 
Funds, the message of our reach is also not something that 
would have emphasis.
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Core message strapline

Open frame

Lent Fast Day

Harvest Fast Day

Side by Side

Direct marketing outputs

Campaign outputs

Candlelight funds

Celebration funds

Hands On

When to use no one beyond reach
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No one beyond reach:No one beyond reach:  
the NBR logothe NBR logo

 There are four format options for the 
NBR logo; 

1 Ranged left with the frame below

2  Ranged right with the frame below 
(this is the preferred option)

3 Ranged left with the frame above 

4 Ranged right with the frame above

Use whichever option works best  
for your application, see ‘logo 
placement’ p9. 

1

2

3

4
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No one beyond No one beyond 
reach:reach:  the basicsthe basics

1 Colour 
The NBR logo only comes in  
Dark Blue / Green. Please use on  
a white background.

2 Size 
For readability the NBR logo  
should not appear smaller than the 
minimum size recommended.

3 Safety Zone 
This is the minimum space the logo 
should have around it without other 
graphics, images or copy.

4 Using with the CAFOD logo 
The CAFOD logo should always be the 
more prominent logo in size and the 
NBR logo should never appear larger 
than the CAFOD logo. The NBR logo 
should always appear in the opposite 
corner to the CAFOD logo.

See ‘logo placement’ p9.

1

2

3

4

Print: 44mm
Digital: 125 pixels

Report of the Trustees  
and Financial Statements
For the year ended  
31 March 2019
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No one beyond reach:No one beyond reach:    
logo placementlogo placement

Place the NBR logo in one of these 
four positions, bottom right (our 
preferred option), bottom left, or at the 
bottom with the main CAFOD logo. 
The NBR logo should always be placed 
opposite the CAFOD logo, either 
diagonally, or on the same level (but 
not stacked). 
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Using the CAFOD Using the CAFOD 
logo: logo: the basicsthe basics

n  Our logo should be on every 
communication.

n  There are two format options for 
our logo: stacked and horizontal. 
Use the ranged left options of each 
when the logo appears on the left 
of an output, and the ranged right, 
when the logo is on the right of an 
output. 
 
 Use whichever option works best  
for your application, see ‘Logo 
placement’ p9. 

n  Use the logo as provided.  
Don’t re-create or alter it, other  
than resizing. 

n  Use the logo in English or Welsh 
only. No other translations, please.

n  The logo is only for use by CAFOD or 
partners with explicit permission.

Descriptor underneath ranged left

Descriptor underneath ranged right

Descriptor to the side, ranged left

Descriptor to the side, ranged right
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Using the CAFOD Using the CAFOD 
logo: logo: colourscolours

Our logo comes in three distinct 
variations: dark blue / green, white and 
grey. These are the only colours we use 
for our logo.

1 Using a dark blue / green logo 
This is our preferred logo colour. Use on 
white backgrounds or over a light area 
on a photograph.

2 Using a black logo 
Use when working on black and  
white jobs only. Avoid using over  
a photograph.

3 Using a white / green logo 
Use on solid colour backgrounds or  
over a photograph. Make sure there  
is enough contrast for the logo to 
remain visible.

4 Using a white only logo 
Use when there isn’t enough contrast 
for the CAFOD green to stand out.
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Family Fast Day: 
FRIDAY 6 MARCH 2020

Fast, pray and give

Your Family Fast Day 
parish guide

  OSCAR
  SAINT

  ROMERO
1917–1980

Charity no 1160384 and a company limited by guarantee no 09387398. 
Illustration: Julie Lonneman    Picture credits: CAFOD    Printed on paper from well-managed forests    C

A
FX

XX
X

“ It is not God’s 

will for some to have 

everything and others 

to have nothing.”

Messages to the Brave
Some people around the world risk everything to 
defend our sisters and brothers and our common home 
– Don’t forget them this Christmas – send a card of 
solidarity to the brave.

Last year, 164 people were killed while protecting their 
land from industries like mining and logging. Hundreds 
more were threatened or criminalised.

These defenders protect more than their own land. 
Forests and soils help stop climate change, and provide 
air and water for everyone to enjoy.

And it’s not just the environment. Brave individuals and 
communities risk everything to speak up for peace and 
human rights too.

This Advent, amid the busyness of the season, the 
waiting in joyful expectation, remember that they are 
waiting too – for justice and safety. In the face of threats, 
your card will help show them that they aren’t alone in 
their fight to protect our common home, they have a 
community of people in the UK who are all praying and 
standing with them.

Send a Christmas card to someone brave

How to join in
> Choose one or more people featured overleaf
> Find a card and a pen
> Write a message – get your family to sign too! 
> Post to the address on the back of this leaflet

You can boost your 
donation by 25p of
Gift Aid for every 
£1 you donate!
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Please debit my account on    7th    14th     21st     28th 
of each month. CAFOD cannot accept alternative payment dates.

9 7 3 2 3 9

Service user number

Instruction to your Bank or Building Society
Please pay CAFOD Direct Debits from the account detailed in this Instruction 
subject to the safeguards assured by the Direct Debit Guarantee. I understand 
that this Instruction may remain with CAFOD and, if so, details will be passed 
electronically to my Bank/Building Society.

Signature(s)

Date

Instruction to your Bank or Building Society to pay by Direct Debit 

Please fill in the whole form using a ballpoint pen and send it to:

Freepost RSHJ-KJBY-YXLT, CAFOD, 
Romero House, 55 Westminster Bridge Road, 
London, SE1 7JB

Reference

Name(s) of Account Holder(s)

Name and full postal address of your Bank or Building Society

Branch Sort Code

Bank/Building Society account number

If we’ve got your name and 
address wrong, we’re sorry. 
Please correct any mistakes.
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Please accept my donation today  and/or I want to give monthly:

Postcode

Address

To: The Manager Bank/Building Society

I enclose a cheque/postal order/charity cheque made  
payable to CAFOD

I would like to pay by Visa/MasterCard/Charity Card 
(please delete as appropriate)

Start Date  Expiry Date  

Signature:                       Date: D D / M M / 2020

Card Number

Here are my details >

YES! I WANT TO SUPPORT LOCAL EXPERTS THIS LENT

THANK YOU! Your donation will help people all over the world, wherever the need is greatest.

Send it back  Please return the completed form in the freepost envelope supplied or place in an envelope simply 
addressed with ‘Freepost CAFOD’ (no further details are required). 
Registered charity no. 1160384   Company no. 09387398

1

2

The Catholic Agency for Overseas Development (CAFOD) is the official aid agency of the Catholic Church in England and Wales
and part of Caritas International. Photos: CAFOD. Printed on paper from well-managed forests. 

Catholic Agency for 
Overseas Development
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Using the CAFOD Using the CAFOD 
logo: logo: size and  size and  
safety zonesafety zone

Our logo should always be present 
and visible on our communications. 
These guidelines will help.

Size 
Always try to make our logo 
prominent in size and position; for 
readability it should not be smaller 
than the sizes below.

Safety zone 
Enough space around the logo makes 
it much easier to see. A handy rule for 
creating breathing room around the 
logo is to use the width and height of 
the cap D of CAFOD. We call this the 
safety zone. This is the minimum space 
a logo should have around it without 
other graphics, images or copy.

Keep the size of the safety zone D’s 
proportionate to the logo. As the logo 
gets larger, so does the safety zone. 

Print: 30mm
Digital: 85 pixels

Print: 65mm
Digital: 184 pixels
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Under minimum size version 
(with simplified Caritas symbol)

Note: A logo has been developed 
that is less than the recommended 
minimum size, which can be used in 
those extreme and very rare cases. 
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Using the CAFOD Using the CAFOD 
logo: logo: logo placementlogo placement

Where you put the logo matters. 
Preferred placement of the logo is  
on the top right, top left, bottom right 
or bottom left hand corners of the 
page or photograph. If vertical space 
for the logo is limited, please use the 
version with the descriptor to the side. 

n  Make sure the logo is easily 
readable, has good contrast  
and is away from objects or  
heavily textured areas. 

n  Choose the best logo colour  
and shape for your job. 

  See ‘logo basics’ p10 and  
‘logo colours’ p11. 

n  Properly size the logo. 

 See ‘size and safety zone’ p12. 
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Logo use in limited vertical space

CAFOD is the overseas aid agency for the Catholic Church 
in England and Wales. We help people to live with dignity, 
support their families and flourish. Through our Church 
network we can reach people and places others can’t.

CAFOD Volunteer Centre 
e: plymouth@cafod.org.uk 
t: 01752 268 768   m: 07920 751180 
cafod.org.uk/plymouth 

None of our work is  
possible without you,  
so join us and put  
your faith into action.
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POVERTY IS  
NOT PART OF  
GOD’S PLAN.

WE BELIEVE  
THAT A BETTER 
WORLD IS POSSIBLE.

Please join us for
FAMILY FAST DAY
LENT: FRIDAY 6 MARCH 2020
HARVEST: FRIDAY 2 OCTOBER 2020

Logo placed bottom left Logo placed top left

Your guide to Your guide to 
remembering remembering 
CAFOD in CAFOD in 
your willyour will

Catholic Agency for
Overseas Development

Logo placed top right

Step 1

Step 2

Return this card so we know you have 
contacted your MP.
We can speak to them in Westminster knowing 
that you have been in touch. 

When your MP responds, please send us   
a copy of their reply so we can follow up 
 with them.
Don’t let them off the hook! If they’ve dodged 
your question, we can give you some advice on 
how to respond to what they have said. Just ask.

How did you contact your MP?
 In person
 By email/post

What did you contact your MP about?

MPCs like you have helped:
n  Secure in law a commitment for the UK to reach 

net zero emissions by 2050
n  Ensure the UK supported two new UN agreements 

on refugees and migration
n  Enshrine the 0.7% overseas aid commitment in law

You can change your communication preferences at any 
time by contacting us at cafod@cafod.org.uk or 0303 303 
3030. CAFOD will never share your details for marketing.  
For details, see cafod.org.uk/privacy

THANK YOU FOR SPEAKING UP FOR THE  
 WORLD’S POOREST COMMUNITIES.  
 TOGETHER, WE ARE CHANGING LIVES.

Charity no 1160384 and a company limited by guarantee no 09387398. CAF6266

PLEASE RETURN THIS CARD TO CAFOD

CAFOD visual identity guidelines 2020 v1.4



Using the CAFOD Using the CAFOD 
logo:logo:  co-branded co-branded 
publicationspublications

When the CAFOD logo appears 
alongside other logos, it should 
be used in its two colour version if 
possible, as shown here. As much 
space as possible should be placed 
between our logo and other logos. 

Obtaining artworks 

Logo artworks for Mac and PC  
users are available. Please contact 
Roland Unwin or Ivan Nascimento  
in CAFOD’s Creative Content Team on;

Roland: runwin@cafod.org.uk 
020 7095 5462

Ivan: inascimento@cafod.org.uk 
020 7095 5465
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An example of our logo used in conjunction with partner logos

n   Inspire students with the knowledge, 
skills and attitudes to be active  
global citizens and leaders.

n   Support school’s reflection on  
the new Ofsted and Section  
48 requirements for an  
ambitious curriculum.

n   Enrich your curriculum through 
care for our common home and 
engagement with the Sustainable 
Development Goals.

n   Receive ongoing support to 
implement global learning and 
demonstrate impact in your classroom.

Bring the world into your school 
with global learning CPD

Contact us to organise free training in your school, cluster 
or MAT, or book on one of our public or diocesan courses.

Connecting Classrooms through Global Learning

Find out more at: cafod.org.uk/connectingclassrooms
Contact: schools@cafod.org.uk or call us on: 020 7733 7900

Free courses run by CAFOD, supported by the British Council.

“It was brilliant. A day packed with information and practical 
strategies. Simple and powerful ideas. Great resources.” 

(Teacher in Liverpool diocese)

Choose from four inspiring courses!

CAFOD visual identity guidelines 2020 v1.4



Using the CAFOD Using the CAFOD 
logo:logo:  Welsh outputsWelsh outputs

For Welsh publications and materials, 
there is a CAFOD logo and an NBR 
logo with the descriptor in Welsh and 
English. Artworks are available for Mac 
and PC users.

1  The Welsh version of our logo with 
minimum size.

2  The Welsh version of the NBR logo  
with minimum size.

3  Examples of Welsh outputs.

Obtaining artworks 

Logo artworks for Mac and PC  
users are available. Please contact  
Roland Unwin or Ivan Nascimento  
in CAFOD’s Creative Comms  
Department on;

Roland: runwin@cafod.org.uk 
020 7095 5462

Ivan: inascimento@cafod.org.uk 
020 7095 5465
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Print: 80mm    Digital: 227 pixels

Print: 45mm    Digital: 128 pixels

1

2

3

Rhowch ar-lein yn:

Diwrnod Ympryd y Teulu: 
DYDD GWENER 6 MAWRTH 2020

Os gwelwch yn dda, dangoswch eich cariad y Grawys hwn. 
Bwytewch bryd syml y Diwrnod Ympryd Teulu hwn a rhowch beth 
fedrwch chi i wella iechyd ein chwiorydd a’n brodyr ledled y byd.   

cafod.org.uk/lent

Dyma’r Chwaer Consilia. Petai hi yma wrth eich ymyl, 
byddai’n dweud wrthych fod ei gwaith yn ffordd o 
fynegi ei ffydd. Byddai hefyd yn dweud wrthych mai 
eich cariad chi tuag at eraill sy’n ysbrydoli ei gwaith.

Mae’r Chwaer Consilia yn gweithio’n ddiflino i ofalu am 
y bobl y mae’n byw yn eu plith, eu cefnogi a’u hiacháu. 
Mae’n fferyllydd medrus iawn sydd wedi’i hyfforddi i 
safon uchel ac mae’r driniaeth y mae’n ei rhoi i blant 
ac oedolion gwael yn fynegiad o’i chariad. 

Rydym yn gweithio gydag arbenigwyr lleol ledled 
y byd sydd, trwy eu sgiliau, eu hyfforddiant a’u 
hymrwymiad, yn dod â’ch cariad chi at filiynau o bobl.

Ond mae llawer o bobl anghenus o hyd na fyddant 
yn goroesi oni chânt driniaeth a gofal. Os rhowch chi 
eich cefnogaeth y Diwrnod Ympryd Teulu hwn, gall 
arbenigwyr lleol fel y Chwaer Consilia estyn allan at 
hyd yn oed ragor o deuluoedd sydd angen cymorth. 

Eich cariad
Ein dwylo

A fynegir drwy

£6
£20

hyfforddi dwy fam i sefydlu grŵp cefnogi 
bwydo ar y fron a diddyfnu

hyfforddi tri gweithiwr iechyd i allu gwybod 
pryd mae babanod yn dioddef o ddiffyg maeth 

CAF6324    Charity no 1160384 and a company limited by guarantee no 09387398    Photography: CAFOD    Printed on paper from well-managed forests

Catholic Agency for 
Overseas Development
Asiantaeth Gatholig ar gyfer Datblygu Tramor

Donate online at:

Family Fast Day: 
FRIDAY 6 MARCH 2020

Please show your love this Lent. Eat a simple meal this 
Family Fast Day and give what you can to improve the 
health of our sisters and brothers around the world.  

cafod.org.uk/lent

Meet Sister Consilia. If she were here next to you, 
she would tell you that her work is an expression of 
her faith. She would also tell you that it is your love 
for others that inspires her work.

Sister Consilia works tirelessly to care, support 
and heal the people she lives among. She is a 
highly-trained, highly skilled pharmacist and the 
treatment she gives to sick children and adults is 
an expression of her love. 

We work with local experts around the world who 
use their skills, training and dedication to bring 
your love to millions of people. 

But there are many people who still need 
treatment and care to survive. With your support 
this Family Fast Day, local experts like Sister 
Consilia can reach out to even more families who 
need help. 

Your love
our hands

expressed through 

£6
£20

could train two mums to set up a support 
group on breastfeeding and weaning

could train three health workers to check 
babies for malnutrition 

CAF6324    Charity no 1160384 and a company limited by guarantee no 09387398    Photography: CAFOD    Printed on paper from well-managed forests CAF6324    Charity no 1160384 and a company limited by guarantee no 09387398    Photography: CAFOD    Printed on paper from well-managed forests

£
cafod.org.uk/lent

DIOLCH am eich haelioni y Diwrnod 
Ympryd Teulu hwn.

THANK YOU for your generosity this 
Family Fast Day.
Cododd ein plwyf / Our parish raised: 

Catholic Agency for 
Overseas Development
Asiantaeth Gatholig ar gyfer Datblygu Tramor

Catholic Agency for 
Overseas Development
Asiantaeth Gatholig ar gyfer Datblygu Tramor
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Using the CAFOD Using the CAFOD 
logo:logo:  protecting  protecting  
our logoour logo

Consistent and appropriate use of 
our logo increases recognition and 
impact. It is an important mark that 
we use with care and pride. We 
commit to protecting our logo by 
following these guidelines. 

Proper use of our logo: 

16

Do not: 

Distort the proportions  
of the logo.

Translate into a language other  
than English or Welsh. 

Rotate, rearrange, skew, tilt, twist, flip 
or alter any part of the logo.

Use any colour variations other than 
those specified on page 11.

Use the name and strap-line separately 
(exceptions are made for promotional 
merchandise where the name can 
appear on its own).

Outline the logo or apply any other 
effects like drop shadow.

Katholieke Agncy voor 
Overzeese Ontwikkeling

✗ ✗

✗ ✗

✗ ✗
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Colour:Colour:  the CAFOD palettethe CAFOD palette
Primary colours (including white!) 
The heart and soul of the CAFOD palette are our three main colours. They anchor 
all our communications. We have adopted a simple colour palette so that when 
people see this combination it will clearly signal “CAFOD”.

Green
Green is our accent 
colour. Our green has 
been made brighter, 
more energetic and 
more urgent. It should 
be used relatively 
sparingly so that it 
retains the ability to 
highlight and accent 
our communications.

Special colours
We are limiting our colour palette to 
ensure the visual identity remains 
strong and potent. So the colours 
below should be used sparingly. 

Dark blue
It has a functional 
role, helping our 
other imagery, 
photography  
and the green to 
stand out.

White 
While not strictly 
a colour, white is a 
significant part of our 
look and feel. Making 
sure we maintain white 
(or ‘white space’) in 
our communications 
invokes seriousness  
and gravitas.

17

CAFOD green
PMS: 382 U 
CMYK: 45, 0, 100, 0
RGB: 162, 198, 23
HEX: a2c617

CAFOD dark blue
PMS: 2767 U 
CMYK: 96, 87, 41, 47
RGB: 34, 37, 68
HEX: 222544

White 
PMS: N/A
CMYK: 0, 0,0, 0
RGB: 255,255,255
HEX: #ffffff

Orange (Harvest)
CMYK: 4, 35, 89, 0
RGB: 241, 173, 57
HEX: f1ad39

Purple (e.g. Lent)
CMYK: 61, 67, 0, 0
RGB: 118, 102, 173
HEX: 7666ad
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Typography:Typography:
fontsfonts

We speak to create 
change. So we need 
our words to be visually 
powerful. We’ve chosen 
two timeless, easily 
readable type families 
that reflect our core 
brand personality.

Core brand font 
With simple, clean and bold lines, our 
core brand font has been carefully 
selected. It is our preferred font for all 
our communications.

Alternative font 
Whenever possible, use our core 
brand font. When that’s not possible, 
an alternative sister font has been 
selected. This comes already installed 
on Macs and PCs.

Montserrat

Montserrat Regular

Montserrat Italic

Montserrat Semi-Bold

Montserrat Semi-Bold Italic

Montserrat Bold

Montserrat Bold Italic

Montserrat ExtraBold
Montserrat ExtraBold Italic

Montserrat Black
Montserrat Black Italic

Arial

Arial Regular

Arial Italic

Arial Bold
Arial Bold Italic

CAFOD visual identity guidelines 2020 v1.4
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Typography:Typography:
type in layouttype in layout

The core brand font − Montserrat − can 
be used as either headline, subhead, 
body copy or in any other part of the 
copy hierarchy. The same is true for the 
alternative font, Arial. However, please 
don’t mix brand fonts. Montserrat and 
Arial should never be used together.

When you are using the core brand 
font, here are some general layout 
principles to follow:

n  Headlines are large and bold. 
Use either Black or Extra-Bold. 
Use CAFOD Dark Blue on a white 
background if possible.

n  Subheads should be bold, but 
less bold than the headline. Use 
Bold. Colour can be CAFOD Green, 
CAFOD Dark Blue, Black or White 
on a solid background.

n  Body copy should be Montserrat 
Regular. In print, minimum font 
size should be 8-9pt.

Keep it simple 
With type, a little design goes a long way. Using too many type sizes or colours 
confuses the eye. A good starting place: choose just one design element − type 
weight, colour or size − to highlight information. Avoid all caps, underlines, drop 
shadows or other special effects on body copy.

Spread the word!
Connect with us online and help spread the Family Fast Day message! 

By simply sharing our Family Fast Day video on your personal Facebook, Twitter or 
Instagram accounts, you can make a huge difference. 

You can spread the word to thousands more people, inviting them to support our 
sisters and brothers in poverty. You can find our Family Fast Day video on CAFOD’s 
Facebook page or at cafod.org.uk/lent 

Please share the video on your parish Facebook page and post the link on your 
parish website. Let us know how your parish is marking this Family Fast Day by 
adding #FamilyFastDay

For any questions, contact CAFOD on 0300 011 5680 or resources@cafod.org.uk

Useful resources
Go online for lots of helpful 
resources so your Family  
Fast Day runs smoothly: 
cafod.org.uk/fastday

You can order free resources  
for your parish from the  
CAFOD shop:  
shop.cafod.org.uk/collections/lent

n  Fast Day envelopes

n Posters

n Prayer cards

n  Lent calendar with  
daily reflections 

n  Stations of the Cross 

n  Children’s liturgy 
resources

n  Stories, photos and videos 
from families overseas 

Donate online at:

Family Fast Day: FRIDAY 6 MARCH 2020

Please show your love this Lent. Eat a simple meal this 
Family Fast Day and give what you can to improve the 
health of our sisters and brothers around the world.  

cafod.org.uk/lent

Meet Sister Consilia. If she were here next to you, she would tell you that her work is an expression of her faith. She would also tell you that it is your love for others that inspires her work.
Sister Consilia works tirelessly to care, support and heal the people she lives among. She is a highly-trained, highly skilled pharmacist and the treatment she gives to sick children and adults is an expression of her love. 

We work with local experts around the world who use their skills, training and dedication to bring your love to millions of people. 
But there are many people who still need treatment and care to survive. With your support this Family Fast Day, local experts like Sister Consilia can reach out to even more families who need help. 

Your love
our hands

expressed through 

£6
£20

could train two mums to set up a support group on breastfeeding and weaning
could train three health workers to check babies for malnutrition 
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God of all wholeness,

heal our hearts

of all that prevents us responding

to our sisters and brothers,

excluded by poverty 

and prevented from living a full and healthy life.

This Lent, may we:

implore justice through our prayer,

stand in solidarity through our fasting,

and reach out through our giving.

Send your life-giving power

to revive the weary,

restore the broken

and renew the face of the earth.

We ask this through Christ our Lord. 

Amen.

Family Fast Day prayer
Lent 2020

Prayer of intercession

We pray this Family Fast Day for all 
our sisters and brothers around the 
world: particularly those without 
access to the healthcare they need in 
order to flourish. Through our Lenten 
prayer, fasting and almsgiving, may 
God renew our resolve to work with 
them to end poverty and injustice.

Newsletter announcements  
1. Week before Family Fast Day Friday 6 March 
This Lent, CAFOD’s Family Fast Day is an opportunity to reach out to some of the 
poorest, most marginalised of our sisters and brothers. 

Your donations go to highly-trained, highly-skilled local experts around the world 
who save and support the health of the world’s poorest families. Sister Consilia is 
one of these people. She is a nun in an out-of-town health centre in Zimbabwe. 
Sister Consilia is a trained pharmacist who saves lives each and every day. Without 
support like yours, her brilliant work just couldn’t continue as there wouldn’t be 
enough funding to support it. 

But we urgently need your help to fund more local experts like Sister Consilia to 
reach out to even more people who need treatment, care and love.

On Friday 6 March, will you eat a simple meal in solidarity and give what you save to 
help people like Sister Consilia to continue her life-saving work – helping the health 
of the world’s poorest people? 

Through CAFOD’s global Church family – one of the largest aid networks in the 
world – your support can reach to the ends of the earth. 

Please collect your Family Fast Day envelope from church this week and give 
whatever you can. 

(If you are holding a parish soup lunch) Please also join us for our simple soup lunch 
on _______________ (insert date, time and place) _______________ .

2. Week after Family Fast Day
Our parish raised a fantastic £___________ for CAFOD’s Family Fast Day. Your support 
will help ensure no one is beyond reach of the love and care they need to flourish. 
Thank you for fasting in solidarity, and please keep our sisters and brothers in your 
prayers throughout Lent.

“ I feel great joy when someone becomes healthy again, that they are well and are able to live.”  Sister Consilia, Zimbabwe

Example of various weights of Montserrat used in a layout
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If you have any questions about how to implement  
the CAFOD visual identity please contact Roland Unwin 
or Ivan Nascimento in the Creative Content Team;

Roland: runwin@cafod.org.uk 
020 7095 5462

Ivan: inascimento@cafod.org.uk 
020 7095 5465

CAFOD, Romero House,  
55 Westminster Bridge Road, 
London SE1 7JB.
cafod.org.uk

The Catholic Agency for Overseas Development (CAFOD) is the official aid agency of the Catholic Church in England 
and Wales and part of Caritas International. Charity no 1160384 and a company limited by guarantee no 09387398.


