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"Every review is more than a star 
rating — it’s a human experience 
that shapes decisions, holds 
businesses accountable, and, in 
the age of AI, helps keep 
technology grounded in trust."

Carrie Ryan, Chief Strategy Officer, Trustpilot

Every day, people use reviews to help them 
decide what to buy — and share their own 
experiences so others can choose with 
confidence. At Trustpilot, we believe 
everybody’s voice matters. For more than 
18 years, we’ve been making it easy for 
anyone, anywhere, to leave a review.

In 2024, people wrote 61 million new 
reviews on Trustpilot — over 190,000 every 
single day — making it one of the most 
active and diverse review communities in the 
world. Because our platform is open to 
everyone and we use tools like automated 
invitations, we hear from a wide range of 
customers. This gives a fuller picture of 
experiences, not just the loudest opinions.

Reviews aren’t just useful for today’s 
shoppers — they’re essential for the 
future. They help people make better 
choices, help businesses improve, and 
now they’re starting to help guide 
technology. As AI plays a bigger role in 
how we shop and get customer service, 
reviews are an important 
“human-in-the-loop” check, keeping 
technology grounded in real experiences. 

That’s why we’re creating new ways to 
turn review insights into action — 
including TrustLayer™ data solutions, 
which helps embed the voice of the 
customer into decision-making for 
businesses, investors, and AI developers.



Key messages

Trustpilot 
review volumes 
are growing 
fastest – over 
190K new 
reviews daily 
and 61M in 
2024.

Reviews span 
industries and 
geographies – 
offering a 
balanced view of 
customer 
perspectives.

Millions read 
reviews, fewer 
write them – 
Trustpilot is 
closing the gap 
with automated 
invitations.

Reviews will be 
key in the AI era 
– a “human-in- 
the-loopˮ 
safeguard to 
connect people 
and technology.



Review volumes 
on Trustpilot have 
grown faster than 
any other major 
review platform
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Tips to increase reviews
Trustpilot works hard to encourage 
reviews, without compromising integrity
>> Find out more here

https://business.trustpilot.com/blog/browsers-to-buyers/five-creative-ways-to-encourage-reviews-and-increase-conversions?utm_source=chatgpt.com


We invest heavily in content integrity

Reviews screened

4 Million Reviews removed each year

100%

82%
Of removed fake reviews were 
detected by our automated tools

     Neutral      Open

     Fair      Transparent



Logistics 25M reviews

Airlines 2M reviews

7M reviewsCar Rental

3M reviews

3M reviews

Banks

Food Delivery

02 Vertical Coverage 
Strength across service industries
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02
No. of businesses by industries, # No. of reviews by industries, #

Vertical Coverage 
Strength across service industries

Money & Insurance is the 
fastest growing industry in 
terms of reviews, likely due to 
rising caution in areas like 

crypto and fintech. It suggests 
users turn to Trustpilot to gauge 
risk and trust, using it like an 

informal regulator.



Over 1.25 million businesses across 100 countries

UK

356,499 
reviewed businesses

Germany

101,822 
reviewed businesses

USA

562,365 
reviewed businesses

03 Geographical Coverage
Over 100 countries
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No. of business units by geographies, #No. of unique users by geographies (in June ʼ25, # No. of reviews by geographies, #

Total 82M Total 1M Total 334M

03 Geographical Coverage
Over 100 countries

5M

UK still growing ~10.2% YoY in reviews since 
2021 despite being the largest market
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04 Reader and Reviewer Profile
Balanced gender mix, skewing younger

Reader

Reviewer

Older audiences 
(45+) are 
proportionally 
more likely to 
write reviews. 

18-25 spend the 
longest time on 
site per session, 
reading and 
engaging with 
reviews through 
likes and shares.  

Contribution Rate1 

6%14%36%
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04 Engaged Consumers
Users write to inform, not just vent

Review likes are increasing, showing higher engagement 
even by non-writers.

This suggests that users who never write reviews aren’t 
passive consumers. By liking reviews they help to 
surface the most valuable content for others.

MoM more active users are writing reviews, reducing the 
number of read only users

85% of reviews earn a quality score, with ~4 in 10 
reviews meeting the high-quality threshold. This 
shows that Trustpilot’s growth in reviews and reviewers 
is matched by sustained informational value.

The increase in 
reviewers matched 
with a steady 
quality score and 
rising review 
likes show that this 
is a community 
where people still 
write to inform, 
not just vent.



New TrustLayerTM Data Solutions: launching Q3 2025

>100 
countries

1.25 million 
businesses

>190k 
reviews every day

1    Analytics Platform

2    Raw data API

3    Reports

https://docs.google.com/file/d/1ajQYMgmq89QxbHsLIheDP0JPTRux-HjV/preview


These flagship partners are 
already using TrustLayer™ 
to inform investment decisions 

05 TrustLayerTM Data Solutions
Investing



Search and LLMs

Ecommerce

Social listening

Procurement

Social media

Payment solutions

Investing

CRM and SaaSCRM and SaaS

TM

Data Solutions

Sign-up here for early access:
business.trustpilot.com/datasolutions
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Most people read, fewer 
contribute - but on 
Trustpilot, more people 
join the conversation
Online, the majority of people are readers 
rather than contributors. But review 
platforms — and especially Trustpilot — see 
much higher participation than most.

Contribution Rate1 

6%14%36%
1  Contribution Rate % = 2024 New Reviews / June ‘25 Monthly Active Users) / Est. Avg. Reviews per 

Reviewer  

Source: SEM Rush; Company Statements
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05 The Future of Trust in the Age of AI
54% of people donʼt trust AI to be unbiased 

With AI shaping more of what we see, 
buy, and experience, the need for trusted 
human feedback has never been 
greater. 

TrustLayer™ data solutions ensures that 
human voices remain at the heart of how 
technology makes decisions. How can I 

trust it?
Source: YouGov, March 2025 [LINK]

https://d3nkl3psvxxpe9.cloudfront.net/documents/Artificial_Intelligence_poll_results_By2HZGP.pdf


The Future of Trust in the Age of AI 54% 
of people donʼt trust AI to be unbiased 09

With AI shaping more of what 
we see, buy, and experience, 
the need for trusted human 
feedback has never been 
greater. 

TrustLayer™ data solutions 
ensures that human voices 
remain at the heart of how 
technology makes decisions.

Source: YouGov, March 2025 [LINK]

How can I 
trust it?
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https://d3nkl3psvxxpe9.cloudfront.net/documents/Artificial_Intelligence_poll_results_By2HZGP.pdf
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Most people read,
fewer contribute - but on 
Trustpilot, more people join
the conversation
Online, the majority of people are readers 
rather than contributors. But review 
platforms — and especially Trustpilot — 
see much higher participation than most.

Contribution Rate1

14% 6%36%

90-9-1 Principle

1%

9%

90%

The 9091 principle suggests that within an internet community

of participants 
add content

of participants edit or 
modify content

of participants 
only consume 
content

1  Contribution Rate % = 2024 New Reviews / June ‘25 Monthly Active Users) / Est. Avg. Reviews per Reviewer  
Source: SEM Rush; Company Statements
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