


DELIVERING ENGAGEMENT DIGITAL OPPORTUNITIES

RETAIL OPPORTUNITIES
 

EXTERNAL ADVERTISING 

BOLTON RETAIL EXCLUSIVE

DATA OPPORTUNITIES

INFORMATION

LET’S TALK

CORE PROGRAMMING

     



Why The Beer Store?
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EMPTY ALCOHOL CONTAINERS COLLECTED OVER 95 YEARS

AVERAGE VOLUME PER 
OUTLET IN CRAFT BEER

HL OF CRAFT BEER SOLD 
AT TBS IN ONE YEAR

MARKET SHARE 
IN ONTARIO

SITE VISITS IN A YEAR EMAIL SUBSCRIBERS AVERAGE ORDER VALUE SOCIAL MEDIA FOLLOWERS

ALCOHOL RETAILER ON 3P 
CHANNEL IN ONTARIO

COVERAGE ACROSS 
ONTARIO

DELIVERY 
WINDOW

REPEAT 
ORDER RATE

Your Partner to

AVG WEEKLY 
ORDERS 

STORE LOCATIONS 
SUPPORTING HOME DELIVERY

TRANSACTIONS 
A YEAR
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2025
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CYCLES

FEES

LISTING POLICY 

RATE CARDS 

STORE LIST 

Advertising & Promotions
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Key Dates for Planning:

https://www.thebeerstore.ca/promotion-opportunities/
https://www.thebeerstore.ca/promotion-opportunities/
https://www.thebeerstore.ca/promotion-opportunities/


2025
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1 2 3 4 5 6 7 8 9 10 11 12 13

Jan 6–
Feb 2

Feb 3-
March 2

March 3-
March 30

March 31-
April 27

April 28-
May 25

May 26-
June 22

June 23-
July 20

July 21-
Aug 17

Aug 18-
Sept 14

Sept 15-
Oct 12

Oct 13-
Nov 9

Nov 10-
Dec 7

Dec 8- 
Jan 4

Fresh Start

Value
Digital/Ecommerce Push

LOVE Vacation/
Staycation

Signs of 
Spring

Outdoor
Living BBQ Hosting Savour 

Summer
Last Call/ Back 

to Routine
Sharing the 

Moment Get Cozy Holiday Hosting/Gifting

T B S  F E A T U R E D  M O M E N T S

Listing 
Deadline 
April 26

Listing 
Deadline 

Nov.9, 2024

Fall Listings Active Sept. 15 // Includes Promotional Activity 
Cycle 10+

Spring/Summer Listings Active March 31 // Includes Promotional Activity Cycle 4+

K e y  D a t e s

Winter 
Program

Summer 
Program

Summer Promotional Activity Fall Promotional Activity HOLIDAYWinter Promotional Activity 

Fall 
Program

Spring 
Program

Spring Promotional Activity

Holiday 
Program



Advertising & Promotions

•

•

•

•

•
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▪

▪

▪
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Overview

What’s Included:
▪

▪

▪

▪

▪

▪

▪

Fee*:  

Timelines:
▪

▪

Omnichannel Opportunities



▪

▪

▪
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Overview

What’s Included:
▪

▪

▪

▪

▪

▪

▪

Fee*:  

Timelines:
▪

▪

Omnichannel Opportunities
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VOLUME DRIVER DISPLAYS

Omnichannel Opportunities

4’x2’ footprint 
with advertising

3’x2’ footprint 
with advertising

3’x2’ footprint 
with advertising

3’x2’ advertising 
(no product)

4’x2’Fixture End Aisle TriPanel

End CapFixture

3’x2’ footprint, with 
shelves and advertising

DISCOVERY DISPLAYS

3’x2’ footprint, with 
shelves and advertising
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Omnichannel Opportunities

▪

▪

▪

▪

▪

How It Could Look:*
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Retail Opportunities

▪ Impulse Display

▪ Why Not Try

▪ Impulse Cubby

▪ Bollard Advertising

▪ Cart Advertising

▪ Shopper Cart Advertising

▪ In-Store Sampling

▪ Store Exclusive Events

▪ Brand Activations

▪ Pallet Promotions

▪ Shelf Talkers

▪ In-Store Audio

▪ Brewer Vouchers

▪ Product Enhancements

& Value Adds

Product Placement Promotional Message

Thoughtful DisruptorsElevating the Experience

Driving Trial

▪

▪

▪

▪

▪
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Overview

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

Fee:

Timelines: 

How It Could Look:*



Overview
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How It Could Look:

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

Fee

Timelines:
▪

▪



Overview
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How It Could Look:

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

Fee: 

Timelines:
▪



Overview

Own the Bollards! 

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

Fee*: 

Timelines:
▪

▪

How It Could Look:
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←  
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Retail Promotional Opportunities

Overview

Retail Opportunities

Overview

What’s Included:
▪

▪

▪

▪

▪

Fee*: 

Timelines:
▪

▪

How It Could Look:



Overview
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Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

Fees:

Timelines:
▪

▪

How It Could Look:



Overview
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What’s Included:
▪

▪

Fee*

Timelines:
▪

▪

▪

Retail Opportunities

How It Could Look:



Overview
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What’s Included:
▪

▪

▪

Fee: 

Timelines:
▪

Retail Opportunities

How It Could Look:
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Overview

How It Could Look:

What’s Included:
▪

▪

▪

▪

Fee*

Timelines:
▪

Retail Opportunities



Overview
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How It Could Look:

What’s Included:
▪

▪

▪

Fee*: 

Timelines:
▪

Retail Opportunities

←  



Overview
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Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

Fee: 

Timelines: 
▪



Overview
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Fee:

How It Could Look*:

Retail Opportunities

Drive trial of your new & existing brands with brewer vouchers! 



Overview
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What’s Included:
▪

▪

Fee*:

Timelines:
▪

Retail Opportunities

28

How It Could Look:
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√ √ √

√ √ √

√

√

√

√ √ √

√ √
▪

▪

▪

Fees:

Timelines: 

Overview

Digital Opportunities
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What’s Included:



Digital Opportunities
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How It Could Look*:

PAGE VIEWS YTD

AVERAGE TIME 
CUSTOMERS SPEND

ON OCCASIONS PAGE 



Overview

How It Could Look:*

▪

▪

▪

▪

▪

▪

▪

Timelines: 

What’s Included:

Digital Opportunities

EMAIL SUBSCRIBERS OPEN RATE

32

CLICK RATE FOR TIER 1 BANNERS, WHICH IS 
2.1% HIGHER THAN INDUSTRY AVERAGE



Overview
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How It Could Look*:

Digital Opportunities

What’s Included:

▪

▪

▪

▪

▪

•

Fee: 

Timelines: 



Overview

Digital Opportunities
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Opportunity to amplify promotions 
and deals and make it easier to shop

√ √

√

√

√

√ √

√ √
▪

▪

▪

Fee:

Timelines: 

What’s Included:

MOST VISITED PAGE 
ON TBS WEBSITE



Digital Opportunities
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FLIPP Flyer Feature Template:

How It Could Look*:

Sales & Deals Environment:



Brewer x TBS Exclusive Giveaway 

Overview

Digital Opportunities

How It Could Look*:
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What’s Included:

▪

▪

▪

▪

▪

Fee: 

Timelines: 



Overview

Digital Opportunities

How It Could Look*:
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What’s Included:

•

•

Fee: 

Timelines: ALL SENDS PER PUSH 
NOTICATION



Overview
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What’s Included:

▪

▪

▪

▪

▪

▪

Fee*: 

Timelines: 

How It Could Look*:

Digital Opportunities



Overview
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How It Could Look*:
What’s Included:

▪

▪

▪

▪

Fee: 

Timelines: 

Digital Opportunities

http://www.thebeerstore.ca/


Overview

Criteria: How TBS will evaluate resharing on TBS social channels:

▪

▪

▪

▪

▪

▪

▪

TBS Social Handle @thebeerstoreON

Overview

40

Digital Opportunities



OverviewOverview

41

Online Experience & eCommerce Opportunities

Digital Opportunities
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Overview

43

Fee:

Timelines:

Online Experience & eCommerce Opportunities

External Opportunities

How It Could Look:

What’s Included:
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Overview

How It Could Look*

Bolton Exclusive

What’s Included:
▪

▪

▪

▪

Fee

Timelines:
▪
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Overview

How It Could Look*

Bolton Exclusive

What’s Included:
▪

▪

▪

Fee

Timelines:
▪



Overview

How It Could Look:
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Bolton Exclusive

What’s Included:
▪

▪

▪

Fee

Timelines:
▪
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Overview

49

2024 Rate Card*

Information
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Overview

51

Online Experience & eCommerce OpportunitiesOnline Experience & eCommerce Opportunities

Information

https://www.thebeerstore.ca/promotion-opportunities/
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