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Westwing, Europe’s #1 in Beautiful Living e-

commerce, today released its 2025

Sustainability Report, highlighting a year of

progress across its sustainability priorities.

Building on the work of recent years, the

company focused on deepening execution

across its three core pillars: Products, Planet

and People.

A strengthened commitment to longevity and

product quality shaped our “WE CARE for

Products” approach in 2025. A key milestone

in this area was the introduction of a 10-year

warranty for Westwing Collection furniture,

highlighting the brand's focus on durability

and long-lasting design. This emphasis on

quality is further reflected in material sourcing

and packaging practices: 98.5% of wood used

in the Westwing Collection is now certified

according to FSC® or PEFC™ standards,

while 97% of suppliers have successfully

eliminated or replaced single-use plastic in

their packaging.

Westwing continued to make progress onr

its “WE CARE for the Planet” initiatives,

focusing on transitioning to a lower-carbon

operational model. Absolute Scope 1 and 2

market-based emissions decreased by 82%

compared to the 2022 baseline. This progress

is underpinned by the transition to renewable

energy, with all electricity used now sourced

from renewable sources, either through direct

supplier contracts, Renewable Electricity

Certificates, or Guarantees of Origin.

Additionally, 46.5% of Westwing Collection

suppliers, brand partners and logistics carriers

by spend have committed to setting Science-

based Targets (SBTs).

Notable progress was also achieved under the

pillar “WE CARE for People”. Near-total audit

coverage of suppliers was achieved, with

99.9% of Westwing Collection suppliers by

spend evaluated on social topics and 99.7%

on environmental criteria. At the same time,

the company has increased the number of

Westwing Collection products tagged as WE

CARE to 71%, making it easier for customers

to identify products with more sustainable

attributes, such as certified materials.

Internally, Westwing continues to champion

diversity with women now holding 62% of

management positions. Looking ahead to

2026, Westwing has identified clear priorities

guided by its 2030 Sustainability Strategy. A

key focus will be enhancing product

sustainability information to support informed

customer choices. This will be complemented

by the rollout of a new spare parts programme

to promote repairability and resource

efficiency.

Westwing also intends to intensify supplier

engagement to drive decarbonisation across

the value chain. In parallel, the company will

broaden training coverage for suppliers on

social and environmental standards.

Reflecting these ambitions, the 2025

Sustainability Report offers a detailed look at

how Westwing is turning its long-term

ambitions into tangible results across its value

chain. It underscores the company’s

dedication to fostering a more responsible

future while remaining a source of daily

inspiration for Beautiful Living.
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Westwing, Europe’s #1 in Beautiful Living e-commerce, is present in 23 European countries and
achieved a GMV (Gross Merchandise Volume) of EUR 507 million in 2025. As Europe’s premium
one-stop destination for Design Lovers, it offers a unique brand experience with a carefully curated
assortment of the Westwing Collection and 3rd party design brands. The integrated platform
combines Shop, Daily Specials, Stores, the B2B Service (Westwing Business) and the Westwing
Design Service. Westwing’s team works together on its shared purpose to “Excite people to create
homes that unlock the full beauty of life”. Founded in 2011, Westwing is headquartered in Munich
and went public on the Frankfurt Stock Exchange in October 2018.
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