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When it comes to social media use, the U.S. stays ahead of the curve.
Ninety percent of all U.S.-based companies incoporate social media
into their marketing plans
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testing is gaining traction abroad.
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Email Marketing is more valued by Americans than their European counterparts.

73% of American experts, compared to 70% in France and 61% in Germany.

Mailjet is a powerful email service provider that ensures maximum insight and deliverability results
for marketing and transactional emails. We serve more than 26,000 clients worldwide in 156 countries,
sending close to 1 billion emails every month.

For more email marketing habits and trends, visit our blog: www.mailjet.com/blog



