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About the research

Mailjet is the email solution for teams to create, send, and monitor marketing 
emails, transactional emails, and SMS. 

In September 2019, Mailjet commissioned a research study to identify the barriers 
businesses face when implementing homemade versus procured marketing 
technologies. 

The research was carried out by Market Research Company, Savanta, who surveyed 
600 marketing decision makers and 300 IT decision makers across the UK, France 
and US in September 2019.



Research Summary

New research into the use of ‘homemade’ marketing technology – that is, marketing tools built in-house 
– finds that 77% of decision-maker level marketers in the UK, and 75% in the US, have developed or are 
currently developing homemade technology in their current role.

However, the study has also identified concerns with the cost, time spent, and expertise required to 
build and maintain these tools.

This study from email solution Mailjet, spoke to 600 marketing decision-makers across the UK, US and 
France, unveiling the key deciding factors that marketing and IT professionals consider when choosing 
to build in-house or procure a third-party solution. 
  
Among the most commonly used homebuilt technologies in the UK are advertising tools (77%), team 
and project management tools (76%) and email marketing solutions (73%). While similar in the US, 
notably CRM software is the most homebuilt tool (69%), and email marketing solutions ranks lower than 
the UK at 5th (65%). 
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Judy Boniface-Chang, CMO at Mailjet

Deciding whether or not to trust your homebuilt 
solution to manage your marketing capabilities, or 

procure a third-party provider to reduce the workload 
on the team, are key considerations. Finding the right 

technology partner can reduce the financial and 
resource cost of an already stretched team.



Mailjet: The email solution for fast-moving teams

Accelerate Your Business With Marketing And Transactional Email
Mailjet is an all-in-one solution to send, track and deliver both marketing and transactional emails. 
Its cloud-based infrastructure is unique and highly scalable with a proprietary technology that 
optimizes email deliverability. Mailjet can be accessed either via an easy-to-use online 
drag-and-drop interface or via APIs that allow developers to integrate its features within their 
online app or service, or its sophisticated SMTP relay.

Brands like Disney, Microsoft, the AA, AVIS, and more trust Mailjet to send over two billion emails 
every month. With over 150K clients and offices worldwide (including London, New York, Paris, 
and Düsseldorf), Mailjet is proud to be both ISO 27001 certified and GDPR-compliant, offering its 
clients the highest levels of data security and privacy.



Mailjet: The email solution for fast-moving teams

THE ANSWER
TO ALL YOUR 
EMAIL NEEDS

Marketing emails

Transactional email & SMS

LEADING BRANDS TRUST MAILJET



Contact Mailjet:
contact@mailjet.com 
www.mailjet.com

For media enquiries:
mailjet@hotwireglobal.com 

Read other Mailjet research:
Understanding In-Housing: Bringing Marketing Functions Home
The State of Collaboration in the Workplace

https://www.mailjet.com/blog/guide/in-housing/
https://www.mailjet.com/blog/guide/state-collaboration-workplace/

