Clorox Professional Products Company ®
= °>HJE D-JTHE TRUTH ABOUT  Fliiaiitiib st
UJNJE[LJUS = L)C pusLic REsTROOMS e deaing iy pofssonals

to survey cleaning industry professionals
regarding public restroom cleaning!
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SPREAD OF RESTROOM GERMS

81% Looks CLEAN AND APPEARS GERM-FREE

THE PROS BELIEVE
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