Mondelez,

SNACKING MADE RIGHT

At Mondeléz International, we recognize that snacking is a holistic experience that helps to support
both physical and emotional needs, and that different occasions call for different types of snacks.
That’s why we believe in the importance of Mindful Snacking.

MINDFUL CHOICES

We provide snack options that fit
specific needs. For example:

MINDFUL RECIPES

We are thoughtful about how we make our
snacks, including their nutrient and
ingredient profiles.
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MINDFUL PORTIONS

We ensure portion size can be understood
at a glance to help people enjoy their
favorite treats in a more balanced way.

Our pre-portioned snacks with =200 calories

We strive to incrementally reduce
sugar, sodium, and saturated fat,
delivering enhanced versions of our
consumers’ beloved snacks.
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MINDFUL EATING

Emerging science says that mindful eating leads to
more pleasure and satisfaction.’

We encourage consumers to:

Be present Enjoy the Be aware
in the snack with all

moment the senses
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of hunger and
fullness cues
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MINDFUL SNACKING EXPERTS

Our team of global nutrition experts and food scientists are
committed to creating delicious mindful snacking experiences.

Over 2,500 experts across
our global R&D network

Visit snackmindful.com and
health-pro.snackmindful.com for more

information about Mindful Snacking!
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